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Since the war emergency, the available slaughter- 
ing and processing facilities have been virtually 
frozen. However, thru the medium of Dressed Hog 
arrangements, those plants with excess slaughtering 
facilities, located in the surplus hog producing sec- 
tions of the country, have made it possible for those 
processing plants throughout the rest of the country, 
without sufficient slaughtering facilities, to continue 
operating to their fullest efficiency—thereby contin- 
ving the services of complete Packing House entities 
to the welfare of the country, and so vital to the war 
effort, resulting in maximum efficiency, and balancing 
the facilities of the Meat Packing industry. 

The economic soundness of shipping Dressed Hogs; 
requiring just about half the railroad facilities other- 
wise needed to transport live hogs, saving live hog in 
transit shrinkage equalling approximately 50c per 
dressed Cwt., saving millions of pounds of meat, 
doing the job of slaughtering where labor costs and 
overhead are less, and saving the freight on the dif- 
ference between the live weight and the dressed 
weight of the hogs, is especially desirable, essential, 
and vital under present conditions. 

Fifteen years ago we originated, and have since 


been constantly developing, and more recently, perpetu- 
ating the Dressed Hog business. 

We, therefore, feel that we are preeminently qualified 
to render the highest degree of service, in making arrange- 
ments for those in need of correlating their facilities, 
with other Packers who have the facilities which they 
lack; thru the medium of Dressed Hog arrangements, 
beneficial to both the Slaughterer and the Processor. 

If you are a qualified O.P.A. Certified Dressed Hog 
Processor, and if you feel that we can be helpful to you, 
we shall be pleased to have the opportunity. 


PACKERS COMMISSION CO. 


IRVIN A. BUSSE 
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Even Army cooks wonder where the 
boys are putting it all! No armed force 
in history has ever eaten so heartily as 
today’s American fighting men. 


Sausage and other meats form the back 
bone of Army menus... And the nation’s 
Packers are performing miracles in keep- 
ing up with the healthy appetites of our 
soldiers. Thousands of war-workers are 
eating more, too, and millions of civil- 
ians also need meat to keep healthy in 
these war years. 


Buffalo machines are invaluable today 





to sausage manufacturers who are work- 
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ing at furious speed to raise production 
to meet this huge demand. After the war 
is over, Buffalo cutters, grinders, mixers 
and stuffers will still be needed for the 
gigantic task of food relief for the stricken 
nations. 


Write for complete Buffalo catalog today. 


Address: 
JOHN E.SMITH’S SONS CO. 
50 Broadway Buffalo, N. Y. 


Sales and Service Offices in Principal Cities 


BUFFALO GRINDERS—Rated capacity of Model 
78-B is up to 15,000 lbs. per hr. Smaller models also 
available. Cuts meat as fast as two men can feed it! 
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For over 58 years the biggest job of Patapar* Vegetable Parchment has been 
packaging and protecting foods. War needs resulted in a new appreciation 
of what this remarkable paper can do, and today Patapar has many impor- 


tant war assignments. Most of them cannot be talked about, but here are a 
few examples: 


In manufacturing of gas masks 
In manufacture of Plexiglas 
Mold liners 
Ration C wrappers 
Map traci a 
ra birds a Meat wrappers 

Ointment box liners ase a 

: Ham boiler liners 
Snuff box liners 


Special photographic purposes Butter wrappers 
Liners for coffee bags Tub liners and circles 


Bulk shortening packaging units Lard wrappers and 
Liners for motor oil containers bulk packaging units 


Carton and box liners 
Patapar is grease-resisting, insoluble, boil-proof. 


These basic characteristics have been a vital aid in Frozen food wrappers 
solving difficult problems. Used alone as a wrapper 
Patapar meets exacting requirements. And with the 
addition of special treatments, or when used in combination with other mate- 
rials it can do jobs never before thought possible for paper. 

Today, operating at peak capacity, we require more time to process 
orders. So if you have a special job for Patapar we suggest you let us know 


your requirements as far in advance as possible. 
*Reg. U.S. Pat. Off. 











Paterson Parchment Paper Company ° Bristol, Pennsylvania 


WEST COAST PLANT: 340 BRYANT STREET, SAN FRANCISCO, CALIFORNIA 
BRANCH OFFICES: 120 BROADWAY, NEW YORK ~ Iii WEST WASHINGTON STREET, CHICAGO 
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Beef Knocking Pens 
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Automatic Beef 
Landing Devices 


Head Chopping Blocks 
Electric Beef Hoists 
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OO BILLION 


dollars — or more tor defense... 
but not one 04. cemt for tribute! 


Those are HOTTMANN sentiments, and it is also why 
we are 100% back of Uncle Sam during the war, and 
when it is all over we'll be all out for supplying the 


mixing equipment to-feed the millions wherever food 
is needed. 


The distinguishing characteristic of HOTTMANN 
equipment is its efficiency. Every new feature that has 
been added to the betterment of food products has 
resulted from actual experience in one of the most 
up-to-date packing plants in the country. 


Better consult HOTTMANN before you buy new equip- 
ment because you will want to operate equipment that 
embodies the latest ideas based on war experience. 


rast Allen Stree ° Philadelph 





Path to Progress 


HE WAY to knowledge is the 
j sond to progress. It is an American 
privilege which we hold sacred. 

The advertising of dextrose is a 
step along that path. It educates the 
public to know the value of this pure 
white, food-energy sugar. 

Mothers and fathers learn why 
dextrose is essential for infant growth. 
Housewives learn why foods enriched 
with dextrose forestall fatigue and 
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maintain reserve energy in hard- 
working husbands and sons. 

Though the supply of dextrose 
scarcely meets current demands (in- 
cluding those of the Army and Navy 
which naturally have priority), the 
advertising of dextrose will continue 
to promote the prestige of this valu- 
able sugar. 


CORN PRODUCTS SALES COMPANY 
333 NO. MICHIGAN AVE., CHICAGO, ILL. 


CERELOSE « DEXTROSE 


TUNE IN 
Stage Door Canteen 


Every Thursday 9:30 to 10:00 P.M., E.W.T., Columbia Network, Coast-to-Coast 


Page 8 The National 


The advertising of dextrose, & 
an educational force, doubly bene 
fits America. Consumers leam ov 
this pure white, crystalline foot 
energy sugar forestalls folign, 
fortifies energy. Then they askir 
foods “Enriched with Dextran’, 
thus increasing the use of Amer 
ican corn, grown by Amero 
farmers, refined in American fer 
tories, distributed by Amerkm 
companies. 
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¢.0.5. SEASONINGS 
give you 7 advantages 

1 SEASONING CONCENTRATION NEVER VARIES 

2 BLEND ALWAYS UNIFORM 

3 PERFECT DISTRIBUTION OF FLAVOR 

4 BETTER PRODUCT APPEARANCE 

t APPEAL 
VES EASILY AND QUICKLT 


ATES EXCESSIVE MIXING 


SEASONINGS 


GIVE YOU e2feck FLAVOR CONTROL 


Now ...more thanJever, flavor is a guide to food 
buying. You can keep consumers tied to your 
product—you can prevent brand switching by giv- 
ing your product flavor individuality with Stange’s 
C.0.S. Seasonings. Make your product different 
—give it a remembered flavor personality, the 
kind that builds good-will now and in the future. 
The Stange Chef will gladly help you develop a 
fixed spice formula—tailor-made to your product 
—a formula that never varies—always uniform in 
quality and seasoning strength. 


WM. J. STANGE COMPANY 


2536 W. MONROE 


STREET 


CHICAGO, ILLINOIS 


Western Branches: 1260 Sansome Street, San Francisco - 923 E. Third Street, Los Angeles 
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Armour’ 


aver) casing? 


Sales-appeal starts with eye-appeal ... and 
that’s why Armour’s Natural Casings are your 
wise choice. 





For these clear, white casings dress up liver 
sausage ... make it extra-inviting to custom- 
ers, at first glance! 


But that’s only half the story. Armour’s If you are making caw 
Natural Casings keep your sausage as fresh sages for the Armed 
and tasty as it looks! Seal in the rich goodness Forces...use Armour’s 

Natural Casings and 
longer . . . so customers always get your 


be sure they will meet 
product at its best! all requirements. 


There’s a wide variety of Armour’s Natural 
Casings ... uniformly graded for size, free 
from imperfections. You'll find the answer to 
your liver sausage casing problems when you 
order Armour’s. And you'll be giving your 
product the eye-appeal that means added 
sales-appeal ! 


ARMOUR ann COMPANY 
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LATE NEWS 





FLASHES 


Imperial county, Calif., is designated 
a critical meat shortage area by Order 
44 under RMPR 148, Amendment 1, Or- 
der 30 under RMPR 169, Amendment 1, 
and Order 2 under RMPR 239, Amend- 
ment 1. The entire state of Nevada is 
designated a critical meat shortage area 
by Order 35 under RMPR 148, Amend- 
ment 1, Order 32 under RMPR 169, 
Amendment 1, and Order 4 under RMPR 
239, Amendment 1. The previous desig- 
nation in Nevada covered only Clark 
county. These orders are effective July 
%, 





Amendment 39 to RPS 53 allows a 
premium of .4c per lb. over the price of 
standard commercial refined lard for the 
processor's price of Swift & Company’s 
bland lard. This is in line with other 
quality differentials. 

Amendment 23 to RMPR 169, an- 
nounced late this week by OPA, estab- 
lishes prices for boneless standard beef 
to be sold to federal, state or municipal 
institutions. 

Additions to the maximum price for 
(Continued on page 39.) 


PACKERS AND PRODUCERS QUESTION 
PRESENT NEED FOR HOG CEILINGS 


N SPITE of the fact that the hog ceil- 

ing meeting at Chicago on July 30 
had been labelled by OPA as a “take- 
it-or-leave-it session,” which would be 
devoted to discussing the technique of 
applying the ceiling rather than its 
desirability, most of the packers, pro- 
ducers and livestock marketing rep- 
resentatives present expressed strong 
opposition to the proposed maximum on 
hogs. 


“Let’s give the meat management 
program and the War Meat Board a 
chance,” said Oscar G. Mayer, president, 
Oscar Mayer & Co., “because with sup- 
ply and demand balanced by the board, 
and the government managing prices 
through its buying, there will be no 
need for ceilings on hogs.” 


Charles M. Elkinton, OPA director of 
subsidies, threw the responsibility for 
hog ceilings back in the industry’s lap 
with the statement that “a large num- 
ber of packers had advocated ceilings 
for a long time” and were forcing 
OPA’s hand by a suit in the Emergency 
Court of Appeals which questioned the 








Price Management a Possibility 
With Easing of Supply Situation 





ISTINCT improvement in the meat 

supply situation was apparent this 
week and there were some indications 
that meat trade may soon be on a more 
competitive and normal basis than it has 
been for some months. 

It now seems possible that the War 
Meat Board, having achieved some bal- 
ance between supply and demand, may 
be able to gain a second major objective 
of the meat management program—the 
creation of a situation in which the gov- 
emment can manage meat prices rather 
than set them (see page 22). Under such 
conditions the price paid by the govern- 
ment for product would establish the 
market, but price and distribution re- 
lationships would be more sensitive to 
normal competitive forces. 

_ The Food Distribution Administration 
announcing this week that its inven- 
tory position is such that it intends to 
curtail purchases of most pork items, 
including lard, during the next few 
weeks when hog slaughter is expected 
to be in seasonally small volume, stated 
that substantial quantities of frozen 
meat of all kinds, frozen and cured Wilt- 
shire sides and hog casings are needed 
and will be purchased at ceiling prices. 





However, the limited quantities of other 
items required, including cured and 
canned meat, will be purchased on a 
competitive basis. 

(Hog prices at Chicago broke sharply 
on the FDA announcement, with the 
lights off 15@25c and heavies down 25 
@40c, but the carlot market, while very 
active, has so far stayed at the ceiling 
level.) 


July Marketings Large 


The American Meat Institute re- 
ported this weekend that gratifying in- 
creases in receipts of cattle, sheep and 
lambs over those in June, and the big- 
gest receipts of hogs—5,200,000—for 
any July of record, featured the meat 
trade for July. 

The number of cattle dressed under 
federal inspection in July—800,000 head 
—represented a 13 per cent increase 
over the previous month, when supplies 
were relatively low, but was 24 per cent 
less than in July of last year. Sheep 
and lambs dressed amounted to 1,850,000 
head, the largest on record for that 
month. 

(Continued on page 20.) 


legality of the price agency’s regula- 
tions on the ground that its failure to 
put a ceiling on live hogs had deprived 
packers of the processing margin guar- 
anteed them by law. 

Some of those present declared, how- 
ever, that hog ceilings were no longer 
favored by any substantial group in the 
industry. They contended that OPA is 
tackling far more than it can handle 
and that the hog ceiling regulation will 
spawn a huge number of livestock black 
markets. 


The morning session was devoted to 
discussion of differentials for different 
weights and types of hogs. OPA repre- 
sentatives Elkinton and Gale Johnson, 
special meat consultant, heard many 
views; some advocated price ceiling dif- 
ferentials for low-yield hogs, but others 
felt they were unnecessary. 


“If you go and inject a lot of differ- 
entials into this regulation, the dangers 
of black market operations are greater 
than ever,” said Howard Greer, vice 
president, Kingan & Co., when asked by 
Mr. Elkinton if he had anything to say. 
“We packers can take pretty good care 
of ourselves as far as differentials are 
concerned, and the less red tape, the 
better we'll like it.” 

“Furthermore, as long as you want to 
know if I have anything to say, even 
though I may be out of order, I think 
that the hog ceiling regulation is a big 
mistake. With all these controls of pork 
price ceilings, licensing, quotas and 
other restrictions, there is absolutely no 
need for live hog ceilings. But as long 
as OPA is set on having a ceiling, please 
let’s have it just as simple as possible,” 
admonished Mr. Greer. 

Sven Lund, vice president of Swift & 
Company, warned the OPA officials that 
if the industry itself has been unable to 
work out ceiling plans, then it seemed 
improbable that Washington could. He 
too asked for a minimum of red tape if 
the regulation must go through. 

Although ruled out of order, commis- 
sion men and hog producers alike criti- 
cized hog ceilings as unnecessary. These 
sources appeared to be less desirous of 
imposing differentials for various types 
of hogs. 

Discussion of differentials for sea- 
sonal variation came mostly from pro- 
ducers. It was pointed out that fall 
pigs should have a higher value than 
spring farrow pigs, because cost of pro- 
ducing the former is greater. If there 
were no variation, it was said, the ma- 
jority of finishers would produce spring 
pigs in preference to fall pigs and there- 
fore marketings would be disrupted. 

The subject of allocations did not 

(Continued on page 39.) 












“TRAVELING 
BILL BOARD” 
SPACE HAS 
HIGH VALUE 


























If Well Designed and Maintained 


frigerated trucks and sales cars 

represent your company, as they 
travel the highways and streets. Do 
they “deliver” smart, favorable impres- 
sions to your customers—and to the 
prospects they pass as they travel? Or, 
do they create no impression at all—or 
perhaps a negative one? 

Careful grooming and decoration has 
always been considered an excellent— 
and inexpensive—form of mobile, out- 
door advertising. The utilization of all 
effective areas on your motor vehicles 
for sales messages, trade-marks and 
product reproductions requires no pur- 
chase of advertising space—it’s yours 
for the using! 

Today, with re-painting a necessary 
part of wartime truck conservation, 
truck operators are still able to change 
their sales messages as desirable. Mod- 
ern decorative materials still permit 
overnight application of elaborate truck 
decorations without the use of critical 
materials. 

Startling proof of the value of 
“free” truck advertising space was re- 
cently brought to light in a comparison 
of two similar forms of advertising, i.e., 
stationary outdoor billboards and motor 
truck bodies. The finding revealed that, 
while the cost of space on a single bill- 
board location ‘may range from $35 to 
$600 a month, the nationwide average 
for ordinary paper-posted billboards is 
estimated to cost about $10 a month, or 
$120 a year. 

Accepting the premise that a prop- 
erly decorated truck is fully the equiva- 
lent of one average outdoor billboard, 
it can be conceded that the owner of 100 
trucks possesses free space on his “am- 
bulating ambassadors” that has an ac- 
tual worth of $12,000 annually. If a 
truck which is painted and lettered on 
both sides may be considered the equal 
of two billboards, then the space value 
is $24,000. Yet, as a necessary part of 
the equipment, this space costs only the 
modest amount paid for the decoration! 

Let us make a quick computation of 
the advertising “‘box office” value of all 
the fleet trucks in America. The count 
shows approximately a million fleet 
trucks, ranging from eight to 16,000 or 
more to a fleet, operating an average 


T= THOUSANDS of eyes your re- 
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By RALPH ROYER 
Advertising Manager, Meyercord Co. 


mileage of 20,000 miles per truck per 
year. The space value of a million 
trucks, based on $120 annually for each 
side, comes to $240,000,000. Nearly a 
quarter of a billion dollars’ worth of 
sign-board space in motion! Think of it. 

This amazing total is mentioned, not 
in order to cast an unfavorable reflec- 
tion upon the value of billboard adver- 
tising, but rather to emphasize that, if 
the latter type of advertising is found 
to be profitable, then truck space offers 
an advertising value in some degree 
comparable to the known value of bill- 
board space; perhaps even more valu- 
able, since trucks are always in motion. 


Advertising—Not Maintenance 


Moreover, in these days of limited 
pleasure driving, it is probable that the 
value of truck ads has increased in com- 
parison with “country” billboards. 
Trucks are seen on city streets and 
country roads, by pedestrians as well as 
motorists, while it is probable that 
fewer of the latter are now exposed to 
billboards in country locations. 


These points emphasize that truck dec- 
oration should be considered a major 
advertising operation in respect to a 
fleet of any proportions, particularly 
that of a national advertiser, instead of 
being charged to maintenance costs, and 
show why the chiefs of maintenance in 


a growing number of organizatioy 
often turn to their own advertising 
counsels, or to an experienced designe 
or decalcomania manufacturer, or both, 
for guidance in the all-important sede. 
tion of truck decoration designs and m. 
terials. 


In fact, it is the sales promotional a. 
perts who have been alert to opportui- 
ties to tie truck advertising in wit 
patriotic appeals. It is they who hap 
encouraged the production of emblem 
and insignia related to the war effort, 
notably the War Bond drive. Ther 
have been many noted instances of can 
fully designed truck decorations to heb 
the war effort. Application of stars ani 
bars, “V for Victory” and shields em- 
taining the message “Buy War Bond 
and Stamps,” as well as many morale 
building slogans, are now in curret 
widespread use. 


In addition to such patriotic adver 
tising, the packer may well devote: 
portion of his truck space to maintai- 
ing the “long-run” position of meat# 
an essential, healthful food. Shortages 
and the use of substitutes in wartime 
might result in a partial eclipse d 
meat’s popularity in the post-war perid 
if promotional effort is relaxed. 

As to just what constitutes good, 
adequate decorations on motor truck 
opinions have frequently varied. Te 
painting of panel bodies has, in parte 
ular, passed through several stages, d 
which three have been prominent. The 
are typified in the accompanying illu 














What Is Your Truck Space Worth? 
Number Annual Value Truck Value Total 
of Trucks Avg. Billboard Two Sides Value 
12 $120 $240 $ 2,860 
25 $120 $240 3 6,00 
50 $120 $240 $ 12,000 
100 $120 $240 3 24,00 
500 $120 $240 $ 120,00 
1,000 $120 $240 % 240,000 
5,000 $120 $240 $1,200,000 
10,000 $120 $240 $2,400,000 
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FROM OLD TO NEW IN TRUCK ADVERTISING: 
"Circus wagon” type advertising shown on truck body 
at left has almost completely disappeared. With the 
sreamlined truck came an unnatural advertising mod- 


nizations 
ivertisiny HE esty (see center) which wasted much 
| designe 
» oF both trations of the imaginary “Blank Pack- 
—— ing Company” trucks. 
- There was a time when trucks blos- 
: somed forth with blatant messages in 
tional & HF “cireus” style. Color, space, and size of 
»pportun- the truck were lightly regarded. All 
; in wit & that was missing to complete the setting 
who har was a steam calliope, with perhaps a 
emblems 8% few white horses with trapeze perform- 
a ss ers in white tights bringing up in the 
e, 
es of care ee: 
pre Shout Becomes Whisper 
's 
rields con- Then the opposite reaction set in. Re- 
Jar Bons Mm Yersing the procedure followed by a 
1y morale well-known alarm clock, first they 
in currett Me shouted, then they whispered. Stream- 
lining reduced trade-name identification 
: to the size of a postage stamp, or 
te smaller. Midget insignia, even on mas- 
maintain an trucks and giant-sized delivery 
f mete wagons, were considered “the thing” to 
Shortage do. In time, however, truck operators 
n wart ume to the conclusion that while they 
eclipe had formerly been giving the public 
war peril more than it had bargained for in large 
od letters, they were only taking it away 
' from themselves in the “fine print” type 
es good, "MB of truck decoration subsequently em- 
tor > ployed. 
on Currently, neither of these two treat- 
eal ds is considered correct or effective. 
nent, Thee The new realization of the specific, tan- 
rying ile gible value of truck space has brought 











about a balanced use of all the elements 
under consideration—a harmony of 
tone, color, shape and emphasis. It is 
low widely recognized that, to secure 
the maximum of effective publicity, uti- 
lation of truck advertising space de- 
mands the same careful proportioning 
and art treatment that a seasoned ad- 
vertising expert would exert upon any 
other highly-valuable advertising space. 
Primary consideration should be 
fiven to the size and color of the truck 
and the nature of the owner’s business. 
All available surfaces—side panels, 
top, visor, cab doors and engine 
ffer opportunities for treatment 
and deserve thoughtful consideration. 
name of the company and the prod- 
ut, the nature of the business, repro- 
of trademarks and products, 
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highly colorful. 
the operator. N. 
valuable space. 


containers, slogans, ICC data, topical 
insignia of local or national interest, 
and various other markings should be 
carefully weighed before their selection 
or rejection. Every truck has its point 
of greatest visibility, at which should 
be placed the most important message 
of all—usually the owner’s name and 
address, and the nature of his business. 


As to the subject matter on trucks, 
there is apparently no limitation. At- 
tention-getting treatments which origi- 
nate in broadly separated schools of 
thought may be encountered daily. A 
Little Falls, New York, laundry uses a 
magnificent oil painting of a waterfall, 
in full color decalcomania, to cover en- 
tire panels of its delivery trucks. Hu- 
morous treatments are frequent, some 
of them more frequent than humorous. 
Full-color reproductions of packages 
and trade-marks, deftly handled slo- 
gans, tempting food products, pastoral 
scenes on milk trucks, boldly colorful 
trade-marks on the side and doors of 
gasoline tank trucks—these and many 
more illustrate the scope of illustrative 
possibilities. 








BLANK PACKING Co. 
CHICAGO, WLINOIS 
TELEPHONE TAROS OCS 


























Such postage stamp art is on the way out. Today's 
truck ad (right) is tasteful, informative, readable and 


It attempts to reflect the business of 
ote all elements are combined and bal- 


anced on the advertising panel. 


For the overall finish, as well as for 
the messages placed against it, great 
care should be given to the color sec- 
tion. Body finishes should be chosen for 
their durability, decorative colors for 
the visibility of the message. Considera- 
tion should be given to obtain the best 
harmonious overall effect. As to the 
basic finish, light colors make a small 
truck seem wider and larger; con- 
versely, large trucks can be made to ap- 
pear smaller through the use of dark 
colors. Small trade-marks, glimpsed on 
the run, require bright colors to accen- 
tuate them. A meeting of minds with a 
paint expert, a competent designer or 
decalcomania manufacturer, and an ad- 
vertising expert can be of inestimable 
value in reaching a decision in whica 
each has a contribution to make to cor- 
rect truck decoration and finish. 

Once the design proportioning, color 
values and colors have been established, 
time-saving methods of application re- 
quire a degree of study. Where the 
decoration of large fleets is involved, 
there has been almost universal accept- 

(Continued on page 31.) 
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IN WITH PATRIOTIC APPEAL 


The Visking Corp., supplier to the meat packing and sausage manufacturing industry, 
promotes fat salvage drive in which many elements of the industry are participating. 
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MEAT POINT VALUES LITTLE CHANGED; 
SUPPLY-DEMAND BALANCE IMPROVED 


HILE OPA points out that total 

civilian meat supplies in August 
will be approximately the same as at 
present and, therefore, no general down- 
ward revision of consumer point values 
is possible, the lack of change in the 
new consumer table of point values 
(effective from August 1 through Sep- 
tember 4) indicates also that the meat 
management program is bringing about 
a better balance between supply and 
demand. 


OPA states that a decline in the sup- 
ply of pork is expected to offset an in- 
crease of about 10 per cent in the 
civilian beef supply. It is explained that 
due to continued consumer preference 
for beef it is necessary to keep beef 
and pork point values in the same re- 
lationship. 


However, other developments indicate 
that the predicted seasonal decline in 
pork production may not materialize in 
August, or, if it does, it may be largely 
offset by the reduction in government 
buying. If pork production is unseason- 
ably heavy, it might be necessary to ad- 
just consumer point values for pork at 
midmonth or to resume large-scale gov- 
ernment purchases; storage space is 
now very limited in most sections of the 
country. 


Reduce Lard Points 


Reduction in the point value of lard, 
and in the fat cuts yielding lard, con- 
stitutes the most important change in 
the point table for meat industry prod- 
ucts. OPA says that the one point cut 
in the value of lard, shortening, salad 
and cooking oils will tend to raise sales 
of these items to a level more nearly in 
line with the amount allocated for civil- 
ian use in the quarter by the War Food 
Administration. Fat backs, plates and 
jowls—all fat cuts—are being reduced 
one point to reflect the one point cut in 
lard. The point value of butter is being 
increased two points per lb. 

(WFA this week announced alloca- 
tion figures for edible fats and oils for 
the 12 months ending June 30, 1944. 
Civilians will get 44 lbs. per capita, or 
about 5 lbs. less than in 1942, of the edi- 
ble fats including lard, butter, shorten- 
ing and margarine. The supply will ex- 
ceed 8 billion lbs. of which 5% billion 
lbs. will go to civilians and the remain- 
der to the armed forces and lend- 
lease. Details on page 18.) 

OPA explains that the revisions in 
values for fats do not reflect any ma- 
terial change in the estimated civilian 
supply of fats and oils, but are an at- 
tempt to bring consumer demand closer 
into line with the available supply of 
specific products. 

Consumers will be able to purchase 
fresh and cured pigs feet and pork 
backbones point free beginning August 
1. OPA explained that its action in re- 
moving point values from these items is 
due to the unusually large supply, since 
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they are not purchased by the govern- 
ment. 

Canned meat spreads and canned pigs 
feet were reduced one point in value. 

Changes in the trade point values 
conform to those made in the general 
consumer table. Changes in the trade 
point table are shown in the box below. 





CHANGES IN TRADE 
POINT VALUES 


(Effective August 1 through September 4) 
PORK 
Miscellaneous Pork Products 
New Old 
Point Point Change 
Value Value 
Feet, bone in......... 0.0 J —1.0 
Flitch or plate 
squares y —1.0 
Leaf, plate, back, 
neck and jow! fat 
(all skinless) .....2. 3.0 —1.0 
Other fats y 3. —1.0 
Backbones : 1.0 —1.0 
Sliced jowl butts.....2. s —1.0 
Sliced regular plates.3.0 .0 —1.0 
Primal Cuts 
Fat backs p 3. —1.0 
Jowl butts and 


‘ —1.0 
Regular plates é . —1.0 
Clear plates p 3. —1.0 
Carcass or Side 
Hogs and pigs—Head 
on or off, leaf in or 
out, all weights, all 
4.8 


sexes 
Wiltshires 
LAMB and MUTTON 
(including Kosher) 
Fabricated cuts 


Loin—Flank off, kid- 
ney and suet out..10.0 


MEATS, IN TIN OR 
GLASS CONTAINERS 
Meat spreads .......5.0 
Pigs feet, bone in...1.0 


CANNED MEATS FOR 
MILITARY AND LEND- 
LEASE PURCHASE 
Dehydrated corned 
beef hash . item) 


FATS, OILS AND DAIRY 
PRODUCTS 
Fats and oils 
Lard, (including ren- 
dered pork fat)... .3. 
Shortening 4. 
Salad and cooking 
GED cccccccccccsces 4.0 
Butter 
Process butter...... 4.0 
All other butter....9.9 











Packers Allowed Cost 
on Army Lamb Wrapping 


Permission has been extended by OPA 
to meat packers to add their costs for 
special export wrappings, not to exceed 
$1 per cwt., to the maximum price of 
lamb when that meat is supplied in 
special export wrappings to the Army 
and Navy. 

The addition was stated in terms of 
the cost because data supplied by the 
industry showed extremely wide cost 
variations. It is hoped that further 
study will enable OPA to set a specific 
amount for the addition. Prior to this 
amendment, RMPR 239 provided that 
sellers might add cost up to 25c per cwt. 
for wrapping lamb or mutton carcasses 


or wholesale cuts in two stockinettes, 
kraft paper or other special y ; 
involving costs exceeding 10c per ey 
on sales which are made to War pny 
curement agencies. 

Recently, the Army and Navy hy 
been seeking to purchase lamb in 
pings for export shipment, which 
pings cost considerably more thap ¢ 
amount allowed. The present 
ment permits sellers to add costs, yy 
to exceed $1 per cwt. for direct suppl 
and labor for specified export 
pings. 

The action was taken t 
Amendment 7 to RMPR 239, which 
effective as of July 19, 1943, as to ty 
export wrapping allowance. Other 
visions in the amendment became éffy, 
tive July 29. The amendment also my 
several minor changes in the regulatig 
to bring it more closely into line wig 
other OPA regulations. 

The provisions on hotel supply ay 
were revised in accordance with the 
set forth in Amendment 12 to RMR 
169. A limitation was placed on & 
volume of sales of fabricated cuts, aj 
different margins were established fg 
hotel supply houses from those of othe 
sellers. 

The amendment also inserted OPA\ 
standard adjustment provision into ty 
revised regulation and, further, set 
maximum prices for telescoped matte 
of the lowest grade. These are in lx 
with prices already established 
other grades in the regulation. Atty 
time the regulation was _ issued, 
FSCC had not issued specifications { 
telescope-type mutton carcasses grail 
below U. S. Commercial. This has sim 
been done. 


PERMITS SUSPENDED 


Alleged misrepresentation of 
slaughter history resulted last weil 
temporary suspension of the slaughie 
ing permits of a Wisconsin wholes 
and an Illinois butcher by E. O. Pollo 
regional administrator of the FDA& 
Chicago. 

The Portage Wholesale Co., Porta, 
Wis., whose local slaughter permit al 
quota were temporarily suspended, # 
legedly misrepresented its 1941 slang 
ter history in its application, on # 
basis of which the Columbia Com 
Wis., war board issued a slaughter 
mit and quota. Whereas the appli 
tion, signed by Jule Marachowsky, @ 
tified that the company slaughtered! 
total of 1,565,799 lbs., dressed wel 
of cattle, calves and hogs in 1941, FDA 
officials charge that available evidew 
shows the company produced less ti 
150,000 Ibs. of meat from its ¢ 
slaughterings in that year. 

In his application for a butcher'si 
stock slaughter permit, Glen A. 5 
non, Watseka, III., certified to his com 
war board that he killed 125 cattle# 
107 calves during the 12 months of # 
According to FDA officials, Sham 
has failed to produce evidence that 
slaughtered any livestock for sale‘ 
ing 1941. 
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Premium on Fresh 
Pork Sold to U.S. 
Is Reduced by OPA 


REMIUMS allowed on fresh or 
frozen pork delivered to U. S. war 
ment agencies from hogs slaugh- 
tered in three northeastern and mid- 
east-midwestern regions have been re- 
juced 50c per cwt. in Amendment 8 to 
Revised Maximum Price Regulation 
148. The amendment also restores the 
denominators previously used in the 
dressed hog trade as the basis for de- 
termining the maximum prices of 
dressed hogs. 

The latter change clears up the con- 
fusion created when the denominators 
were reduced under Amendment 5 to 
RMPR 148 at the same time that all 
pork prices were rolled back. Under the 
new setup the seller of dressed hogs 
wil deduct from the current quoted 
live hog price the amount of the sub- 
sidy in order to determine the live hog 
price to which he will apply the de- 
nominator. 

The provision of Amendment 8 which 
cuts the premiums on sales of fresh 
prk to government agencies totally 
diminates the payment insofar as the 
Virginia, West Virginia, Kentucky, 
Ohio, Indiana, Chicago and Michigan 
area is concerned, since the premium 
there amounted to only 50c per cwt. 

Text of Amendment 8 to RMPR 148 
follows: 


Revised Maximum Price Regulation No. 148 is 

amended in the following respects: 

1. Schedule III (b) of § 1364.35 is amended to 

read as follows: 

(b) For loins, shoulders, picnics, Boston butts, 
butts, spareribs, feet, tails and neck 

bones derived from hogs killed in each of the fol- 

lowing regions: 

Region 1: New England; New Jersey; Delaware; 

Maryland; the District of Columbia: and those 

portions of New York and Pennsylvania lying 

east of the 77th meridian; 


Region 2: Those portions of Pennsylvania and 
New York lying west of the 77th meridian: 

Region 8: Virginia; West Virginia; Kentucky; 
Ohio; Indiana; Chicago, Illinois; and the lower 
peinsula of Michigan (that part of Michigan ly- 
ing between Lake Michigan and Lake Huron); 
ind delivered fresh for resale fresh, by local de- 
livery within such region on the same market day 
or on the first market day after that of the 


initial cutting of the carcass from which such cuts 
are derived : 

















































Permitted addition 









delivered fresh or frozen to any war procure- 















POSTER FOR CANNING PLANTS 


This poster, printed in red and blue and 
measuring 18 by 25 in. in size, is one of 
a continuing series prepared by Continen- 
tal Can Co. to tie in with the company’s 
current “Help Can the Axis” advertising 
theme. The posters are being distributed to 
canners as an aid in reminding workers of 
their important part in the war effort. 





ment agency of the United States government: 
Permitted addition 


Region: Per ewt. 
DT Seshistives whdadedaseantaceuhedned $1.00 
MRE Dadhospe ce evevesseneaseedstencain 50 





2. Schedule IV (a) of § 1364.35 is amended to 
read as follows: 

(See bottom of page.) 

3. Schedule IV (b) (3) of § 1364.35 is amended 
to read as follows: 

(3) “Current Chicago live hog price’’ of hogs 
other than oily hogs, stags and boars means the 
highest price quoted, for live hogs of the applica- 
ble weight, in the current Chicago daily livestock 
market report of the Agricultural Marketing Ad- 
ministration of the U. 8. Department of Agricul- 
ture, minus the current live ewt. subsidy rate. 
“Current Chicago live hog price’ of oily hogs 
means a price determined by deducting from the 
highest price quoted, for live butcher hogs of the 
applicable weight, in such current report, $1.00 
per cwt. and the current live cwt. subsidy rate. 
“Current Chicago live hog price’’ of stags and 
boars means a price determined by deducting 
from the highest price quoted for live sows or 
butcher hogs of the applicable weight, in such 
current report, $1.50 per cwt. and the current live 
ewt. subsidy rate in the case of stags, and $4.00 
per cwt. and the current live cwt. subsidy rate 
in the case of boars. As to all shipments of 
dressed hogs from points east of the 85th merid- 
ian the current report shall be deemed to be that 
for the third market day preceding shipment of 
such dressed hogs. As to all shipments of dressed 
hogs from points west of the 109th meridian the 
current report shall be deemed to be that for the 



































july 31, 


SCHEDULE IV—DRESSED HOGS 
(a) Table of Weight Ranges and Seasonal Denominators 
Weights of dressed hogs (by range) Related live hog Denominators by seasons 
weight December, January, June, July, Aug., 
classifications February, March, Sept., Oct. and 
Packer style Shipper style April and May Nov. 
(pounds) (pounds) Live weight Packer Shipper Packer Shipper 
(pounds) style style style style 
BUTCHER HOGS 
DE iccch dedinksvcene 81-99 120-140 1.53 1.45 1.54 1.46 
TT eg re cine b any 100-119 140-160 1.46 1.38 1.47 1.39 
ie saps oo nsvese 120-136 160-180 1.43 1.35 1.44 1.36 
Oe ven chy citec ic 187-153 180-200 1.41 1.33 1.42 1.34 
soos bacanivies 154-171 200-220 1.40 1.32 1.41 1.33 
SNS is bsecedecausan 172-188 220-240 1.39 1.31 1.40 1.32 
aids hiehae coen 189-213 240-270 1.385 1.305 1.395 1.315 
SS esikaccciaccees 214-235 270-300 1.38 1.30 1.39 1.31 
200 5 va cawecs 236-265 300-330 1.375 1.295 1.385 1.305 
STMOD. occ ccccscccsse Over 265 Over 330 1.37 1.29 1.38 1.30 
SLAUGHTER PIGS 
Under 79 Under 120 1.61 1.53 1.62 1.54 
SOWS 
12. 184-280 202-312 270-400 1.405 1.325 1.415 1.335 
8i2and over 400 andover 1.40 1.32 1.41 1.33 
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fifth market day preceding such shipment. As to 
all shipments of dressed hogs from points east of 
the 109th meridian and west of the 95th meridian 
and from points east of the Mississippi River, 
south of Kentucky and west of the 85th meridian, 
the current report shall be deemed to be that for 
the second market day preceding such shipment. 
As to all shipments of dressed hogs from any 
other point, the current report shall be deemed to 
be that for the market day preceding such ship- 
ment. 


4. The example stated in Schedule IV (c) (1) 
of § 1364.35 is amended to read as follows 


Example: A butcher hog dressed shipper style 
and weighing 190 Ibs. falls in the 189 to 213 Ib. 
weight range and in the 240 to 270 Ib. related 
live hog weight classification. If it were slaugh- 
tered in New York City and shipped on November 
24, 1942, the appropriate seasonal denominator 
would be 1.315, and the current Chicago live hog 
price would be that reported for Thursday, No- 
vember 19, 1942, three market days prior to Tues- 
day, November 24, 1942 ($14.00 per cwt.), minus 
an assumed current live hog subsidy at that time 
of $1.30 per cwt., equaling $12.70 per ewt. $12.70 
multiplied by 1.315 equals $16.70 

5. The example stated in Schedule IV (ec) (2) 
of § 1364.35 is amended to read as follows: 


Example: If in the example stated in paragraph 
(ec) (1), such local delivery were made, 25 would 
be added to $16.79 giving a price of $16.95 per ewt. 


6. The example stated in Schedule ITV (c) (3) 
of § 1364.35 is amended to read as follows: 


Example: In the example stated in paragraph 
(ec) (2), if the dressed hog is sold to the Federal 
Surplus Commodities Corporation, or if local de- 
livery is made to a buyer within the region de- 
scribed in subparagraph (3) (i), 50 cents would 
be added to $16.95 giving a price of $17.45 per 
ewt., 

This amendment shall become effective August 
8, 1943, except that, as to sales and deliveries of 
dressed hogs, it shall become effective on August 
8, 1943. 


AD URGES CONSUMERS TO 
FIGHT BLACK MARTS 


In the first of a projected series of 
newspaper advertisements, the Sterling 
Packing & Provision Co., Sterling, Colo., 
stresses the value of consumer coopera- 
tion in stamping out black markets. In 
the ad, headed “Pointers on Points 
Are a Big Part of Today’s Food Pic- 
ture,” the company states: “The point 
is to know exactly what your meat 
points are, when valid and when dead, 
and also to keep an eagle-eye on ceiling 
prices.” 

“These little red stamps are another 
way of stopping the big tanks of the 
Axis, dropping those Zeros and sinking 
those subs,” says the ad. “These little 
red stamps slow down the thoughtless 
shopper in favor of the working women 
who cannot shop until late.” 


The ad also suggests that shoppers 
clip the “calendars” of red stamp due- 
dates and paste them in ration books, 
notebooks or above their menu-planning 
niche. ... “Also clip newspaper recipes,” 
the ad goes on to state, “that show how 
to stretch meat and make a pound do 
the work of two. Don’t discount the 
power of the little red stamp. .. . If 
you make it a point to know your meat 
points and prices, you’ll be a helpful- 
Hanna in the government’s attempt to 
stamp out black markets... .” 





OPA IN $47,467 SUIT 











Charging that the Davidson Meat Co., 
Los Angeles, sold wholesale lots of beef 
and veal totaling $15,822.85 in excess 
of maximum price regulations, the OPA 
recently filed an action in federal court 
asking treble damages in the amount of 
$47,467.65. According to the complaint, 
the sales of meat at above-ceiling levels 
took place between August 1 and De- 
cember 15, 1942. 
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BEEF SET-ASIDE 
PERCENTAGE REDUCED 











The Food Distribution Administration 
announced this week that the amount of 
beef meeting Army specifications which 
slaughterers operating under federal in- 
spection are required to set aside has 
been reduced from 45 to 30 per cent of 
their weekly production for the week of 
July 25 through July 31, and to 40 per 
cent for future weeks. The change does 
not apply to slaughterers in California, 
Oregon, Washington, Arizona and New 
Mexico. 

Amendment 2 to Food Distribution 
Order 28.2 applies only to weekly pro- 
duction of beef from steers and heifers, 
the carcasses of which meet Army speci- 
fications for carcass beef or frozen 
boneless beef. The beef set aside is 
available for purchase only by the armed 
forces and the War Shipping Adminis- 
tration. Amendment 2 to FDO 28.2 be- 
came effective immediately. 

Under the set-aside order federally 
inspected establishments in California, 
Oregon, Washington, Arizona and New 
Mexico are required to set aside 15 per 
cent of the conversion weight of each 
week’s production of beef from steers 
and heifers, the carcasses of which meet 
Army specifications for carcass beef or 
frozen boneless beef. 

Kosher slaughterers may continue to 
deliver, under certain conditions, hind- 


quarters equivalent to 30 per cent of the 
carcass weight of steers or heifers meet- 
ing Army specifications obtained from 
kosher slaughter, and 60 per cent of the 
carcass weight of all other steers and 
heifers slaughtered which conform to 
Army specifications. 


EMPLOYMENT AT PEAK 


Employment in May mounted to an 
all-time peak of 62.4 million, according 
to the division of industrial economics of 
the National Industrial Conference 
Board. Nearly 1.2 million additional per- 
sons found employment on the farms, 
while further additions to the armed 
forces offset losses in industrial em- 
ployment and brought the net gain dur- 
ing the month to slightly less than 1.4 
million, the board’s figures indicate. 


Fully 7 million more were at work or 
in uniform than in May, 1942. Of this 
increase during the past year, at least 
four-fifths resulted from the expansion 
in the armed forces. The May level of 
employment exceeded by more than 6.5 
million the total number of persons 
normally comprising the nation’s labor 
force in peace time. While total employ- 
ment has increased steadily since the 
start of the year, the number of persons 
at work in the nation’s basic private in- 
dustries (mining, manufacturing, con- 
struction, transportation, and public 
utilities) has turned downward in re- 
cent months. 


AMENDMENT 50 TO RO 


Amendment 50 to RO 16, effectiy, 
July 31, permits ration boards to ered 
industrial and institutional users with 
points received for sale or transfer of 
rationed foods in danger of spoilage he. 
fore they can be used in their indy 
trial or institutional user establish. 
ments. The amendment also provide 
that industrial users with excess jnygp. 
tory may apply to the board for pe. 
mission to sell or transfer foods covers 
by RO 16. If permission is granted, the 
transfer must be for points, which mug 
be surrendered to the board within fip 
days after the sale or transfer. 

Prior to this amendment, industri 
or institutional users who transferre 
rationed foods because they were in dap. 
ger of spoilage received no credit fo 
the transfer against their allotments o 
excess inventories. 


ARMOUR ADVERTISING 
CAMPAIGN 


As another cycle in its comprehen. 
sive wartime advertising program, Ar. 
mour and Company on July 26 launched 
a new home service ad campaign. Th 
new series of 150-line ads will appear 
twice weekly in more than 300 news 
papers. 

Set up in a style similar to a foo 
page feature, the new advertisements 
are designed to assist the housewife in 
utilizing currently available meats. 





Pixies IN Your REFRIGERATOR! 


BANISH THEM WITH ie 


RADIs 7 - AIRE 


REFRIGERATOR FAN 


FOR INSTANCE—DESTROY PIXIE 


—_ 


PUL (Fon 


Ice on coils is evidence of poor air circu- 
lation in meat storage refrigerators. It cuts 
down efficiency of the unit, increases oper- 
ating costs. Reco, by its unique principle 
of forcing a steady stream of air to the 
ceiling, eliminates ‘“‘dead’”’ air and pre- 
vents ICE from forming on coils. 

Easily installed by any handy man with 
no costly structural changes or equipment, 
Reco ends bad odors, meat spoilage, 


7) m A 
(“iby 


mold, etc. Customers who complain 
of meat spoilage, may often merely 
need a Reco for the refrigerator. 
Send for bulletin on air circula- 
tion in refrigerators, showing air 
flow charts and technical data about 
Reco Radi-Aire Refrigerator Fan. 
NOTE: If you have a problem with 
flies around your plant, solve it once and 
for all with a Reco Fly Chaser Fan. 
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REEN2ERS 
ELECTRIC COMPANY 


EST. 1900 
(2689 W. CONGRESS ST., CHICAGO, ILL. 


The National Provisioner—July 























The full fine flavor of fresh onion and garlic in easy-to-use form 


Other BASIC Products 
helping to solve the 
processing problems 
of the meat industry 
include: Basic Soluble 
Seasonings, Basic 
Meat Extender, Re-Ly- 
On Binder, Vitex Loaf 
Binder, Vegotex, Re- 
Ly-On Fast Cure, Basic 
Emulsifier, Basic Emul- 
sotex, Portuguese 
Paprika, and Basic 
Corned Beef Season- 
ing. 

Bake-Rite Loaf 
Pans, the non-priority 
new pan for all fresh 
and baked loaves, are 
increasing in popular- 
ity every day. Antici- 
pate your needs now, 
place your orders, and 
avoid disappointment 
later! 


PROFITS “‘STAY-PUT’- 


IN BAKE-RITE PANS 
Patent Applied For 


Government freezing of onion powder for civilian use and the ex- 
cessively high cost of garlic powder now available only in limited 
quantities have set the stage for another BASIC triumph! 


Basic true onion and garlic flavorings, produced from natural oils 
distilled from fresh onions and garlic by scientific methods, give your 
specialties and loaves the same fine flavor you get from using Grade 
1 fresh products, plus several added advantages. Combined with a 
salt base for added convenience, Basic Onion Salt and Garlic Salt 
are simple and easy to use. Best of all, there are NO RESTRIC- 
TIONS on the use of these fine true flavors! 


By using Basic Onion Salt and Garlic Salt you eliminate all fuss 
and bother, peeling and cutting. You insure positive flavor control 
and uniformity. You get a flavor appeal that can't be beat! 


These new products are economical, too! They stretch four times 
farther than fresh onions or garlic. Because they dissolve com- 
pletely, you get all the benefit of their full, fine, delightful flavor 
distributed uniformly throughout the finished product. They open 
up new measures of economy for the meat packer and sausage 
manufacturer. 


WRITE TODAY FOR GENEROUS FREE TEST SAMPLES! 


Dall FUDD MATER y/ 


806 BROADWAY CLEVELAND 


PRODUCERS AND DISTRIBUTORS OF UNUSUALLY GOOD PRODUCTS FOR FOOD PACKERS 
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WFA ALLOCATES FATS AND OIL 
SUPPLIES FOR NEXT 12 MONTHS 


ESPITE heavy wartime demands 
on the supply of edible fats and 
oils, 44 lbs. per capita—about 5 Ibs. less 
than in 1942—will be made available to 
American civilians during the 12 months 
ending June 30, 1944, the War Food Ad- 
ministration said this week. Allocations 
which represent the planned division of 
the expected supply have been made so 
that these edible products—principally 
lard, butter, shortening, and margarine 
—will be used most effectively in meet- 
ing overall military, civilian and export 
requirements. 
The total allocable supply of edible 
fats and oils (including butter, alloca- 
tion of which was announced July 12) 


total, over 5,500,000,000 lbs. will go to 
civilians, and about 2,500,000,000 Ibs. to 
our military .forces, allies, U. S. terri- 
tories, foreign rehabilitation and 
friendly nations. 


Quarterly Allocation 


During the current quarter—July, 
August and September—WFA has ear- 
marked for U. S. civilians, 393,000,000 
Ibs. of lard, 494,000,000 lbs. of shorten- 
ing and oils, 411,000,000 lbs. of butter, 
and 100,000,000 Ibs. of oil for the manu- 
facture of margarine. Tentative alloca- 
tions for the nine months beginning Oct. 
1 include (for civilian consumption) ap- 
proximately 1,364,000,000 lbs. of lard, 


1,259,000,000 Ibs. of butter and 314,000. 
000 lbs. of oils for margarine. 

Of the total civilian allocation, ap. 
proximately 9 oz. per week per capit, 
will be available for direct purchase, 
and an additional 4% oz. for indires 
consumption in such items as restauray, 
meals, bakery products, mayonnaig 
salad dressing, canned fish, potato chips, 
confections and fried nuts. 

In addition to the edible fats and oj 
civilians will use during the next » 
months approximately 3,000,000,000 thy 
for inedible purposes. About half ¢ 
that quantity will go in the mannufy. 
ture of soap and glycerine, and half yij 
be directed into other industrial ay 
technical fields. 

Allocations beyond the current guy. 
ter are subject to revision when mop 
definite information is available q 
1943 crops, imports, and the requir. 
ments of the military forces and cow. 


will exceed 8,000,000,000 Ibs. Of this 1,292,000,000 lbs. of shortening and oils, tries freed from enemy occupation, 





COMPARISONS OF ALLOCATIONS AND ALLOCABLE SUPPLIES OF EDIBLE FATS AND 
OILS DURING THE 1943-44 FISCAL YEAR 


Recommended Allocation 
July 1, 1943, to June 30, 1944, in millions of pounds 
Military Other* 
and War Exports, U. 8. 
Services Shipments Civilians 
89.4 86.3 1757.0 
Aen oduey h4 cancers eo@hn 2127.6 10 316.0 8.3 1670.1 
**Shortening 1430.6 0 191.9 1100.0 
**Margarine 551.2 0 4 414.4 
**Other Edible Oil Products....... 1267.3 20 56.9 685.7 
50 654.6 


*Includes shipments to U. 8S. territories, Red Cross & other special needs. 


Apparent Civilian 
Consumption 
Total Contin- 
Allocable gency 
Commodity Supplies Reserve 
WUD. Srecssccccetcsvsebeeseveses 2803.6 20 


(Calendar Years) 
1935-39 

Average 
1419.0 


Lend 
Lease 
850.9 
123.2 
132.8 
120.3 
433.1 


1660.3 


1942 
1782.0 
2074.0 
1158.0 

301.0 
1104.0 


5.9 
16.1 
71.6 

188.2 #*96419.0 *#96241.0 


5627.2 





**Fat content. ***Fat content except for butter. 














Readily Opened for Inspection 
Quickly Re-Sealed 


More and more Packers are recognizing the advan- 


tages of shipping their products in the 


BLISS WIRE-LOCK SEAL BOX 


ft sal ee pe ER at ae Oa ee] 


They find it easy to seal after 
filling. It is readily opened for 
inspection and re-sealed without 
damage to the box or contents. 


Leading Container Companies furnish this box to Packers in three pieces, 
with the Wire-Lock Arched Stitches attached to top panel and body of the 
box. The box is speedily assembled on the 


BLISS BOX STITCHER 


Its Inspection Feature provides a convenient, practical container for ship- 
ing poultry and meat products—pilfer-proof before and after inspection. 
ts three-piece construction, with reinforced corners, makes the strongest, 

safest fibre container available. 


Ask for further details regarding this Bliss Box and the BLISS HEAVY 
DUTY BOX STITCHER for assembling it. 


DEXTER FOLDER COMPANY 


330 West 42nd St., New York 
Philadelphia, Bourse Ble 


Cincinnati, 3441 St. Johns Place 


Bliss Wire-Lock Seal Box 





Chicago, 117 W. Harrison St. 
Boston, 185 Summer St. 
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CLEANLINESS is an acquired character- 
istic. It doesn’t happen by chance. Ever 
know a small boy to wash his ears will- 
ingly? Of course not! That’s why kids 
have to stand inspection every morning 
before they trudge off to school. 


It’s the same way in the salt business. 
We’ve learned through experience that 
unceasing vigilance is the price of real 
cleanliness. That’s why Diamond 
Crystal Salt “‘stands inspection’”’ con- 
stantly. Fact is, in our quality control 
laboratory, twelve times per hour, twenty- 
four hours per day, filter pad tests prove 
the cleanliness of Diamond Crystal 
Alberger Salt. That’s vigilance! 


If production from one of our evapo- 
rating pans fails to pass our rigid food- 
salt standard, the filter pad test catches 
it at once. And the output of that pan 
is declared “cull.” It’s not shipped to 


So you can be sure that every bag, 
every shipment of Diamond Crystal is 
clean. The insoluble content is so in- 
significant, it can only be measured in 
parts-per-million. Clean to the sixth deci- 
mal—that’s Diamond Crystal! 


NEED HELP? HERE IT I8! 


Without the slightest obligation to you, 
we'll be happy to advise you about any 
salt problem you may have, or even 
send an experienced salt technician to 
your plant. For this free service, write 
to Technical Director, Diamond a 
Salt, Dept. I-8, St. Clair 


DIAMOND CRYSTAL 
ALBERGER SALT 


PROCESS 





Meat Supply Situation 
(Continued from page 11.) 


Marketing of calves continued to be 
disappointing, amounting to about 325,- 
000 head. Hogs dressed under federal 
inspection during July amounted to 
about 5,200,000 head which, although 
slightly smaller than in June, 1943, was 
34 per cent larger than the same month 
in 1942, and more than a million head 
larger than the previous July record. 

The production of dressed beef, veal 
and lamb at federally inspected packing 
plants increased 12, 3, and 13 per cent, 
respectively, for the month just closed 
over June. Dressed pork fell off 5 per 
cent for July, as compared to June. 
Lard production was off slightly in com- 
parison to the previous month, but 
showed a 37 per cent increase over July 
of last year. 


Inspected Output Last Week 


A little earlier the War Meat Board 
reported that the meat supply picture 
continues to improve. Total estimated 
meat production in federally inspected 
plants during the week ended July 24 
was 319,000,000 Ibs. This was about the 
same as the previous week, but repre- 
sented an increase of 45,000,000 lIbs., or 
19 per cent over the corresponding week 
in 1942, and was larger than anticipated. 
Beef production continued to increase 
during the week, totaling 107,000,000 lbs, 
compared to 116,000,000 lbs. in the cor- 
responding week of 1942. The slaughter 
indicates a big improvement in the beef 
kill compared to the last week in June 
and the first week in July. 

Pork continued to provide the big end 
of total meat production. During the 
week ending July 24, hog slaughter was 
estimated at 1,200,000 head in federally 
inspected plants, with a total production 
of 186,000,000 lbs., compared to a total 
slaughter of 870,000 head and total pork 
production of 131,000,0000 lbs. in the 
corresponding week in 1942. 

Veal production amounted to 8 mil- 
lion pounds last week, compared to a 
production of 12 million pounds during 
the corresponding week in 1942. Pro- 
duction of lamb and mutton was up 20 
per cent compared with the same week 
in 1942, totaling 18,000,000 lbs. against 
15,000,000 lbs. in the same week in 1942. 


Indicators for Future 


The number of stocker and feeder, 
cattle sold at four principal markets 
(Chicago, Kansas City, Saint Paul, and 
Omaha) during the week ending July 23 
was 9,517, an increase of 3 per cent over 
the corresponding week in 1942. Slaugh- 
ter of sows in inspected plants in the 
seven corn belt markets for the week 
ending July 17 was 29 per cent of all 
hogs slaughtered, compared to 30 per 
cent in the corresponding week of 1942 
and 33 per cent in the comparable week 
of July for the seven-year period 
1935-41. 

As a result of the increase in the 
volume of cattle going through in- 
spected plants, the Food Distribution 
Administration reduced the percentage 


of beef required to be set aside for th 
armed forces. Under the amendment 
DFDO 28.2, all slaughterers fo 
required to set aside 45 per cent of their 
beef meeting Army specifications, pes 
set aside only 30 per cent for the week 
which began July 26, and 40 per coy 
for each week beginning with the wes 
of August 2 (see page 16). 





War Industries Get 
Prior Access To 
Tallows and Greases 


Essential war industry, which use 
about 25 to 35 per cent of the available 
supply of tallow and grease, will 
given preference over other users jp 
obtaining its requirements of these ray 
materials under FDO 67, issued this 
week by the War Food Administration, 
The order, which is effective August |, 
requires suppliers to give this prefer. 
ence up to 30 per cent of their tally 
and grease production to _ industria 
users holding specific government av. 
thorization to obtain these products, 

Soap manufacturers, largest users of 
tallow and grease, are not permitted tp 
apply for authorizations. Thus, it is 
necessary for them to wait on their re 
quirements until war industries hav 
been supplied. 

FDO 67 also limits inventories of tal. 
low and grease users to a 45 days’ sup 
ply, and inventories of producers an 
dealers to a 15 days’ supply. 

War industries applying for author 
zations to obtain the products shoul 
use form FDA 478, available in all r 
gional offices of the Food Distribution 
Administration, and file their applic: 
tions by August 15 (to cover September 
deliveries) with the fats and oik 
branch, FDA, Washington. 

In issuing the order, WF A pointed ts 
the present shortage of tallow ani 
grease, and said that uncontrolled ds 
tribution has made it difficult for smal 
but essential war industries to obtain 
supplies for the production of vitaly 
needed products. 

Current soap production will be mait- 
tained, officials said, by the use of crué 
soybean, palm and coconut oils, recently 
released in large quantities for thi 
purpose, and other domestic materials 
to augment the short supply of tallor 
and grease. 








CHICAGO HOG SHOW 


Plans have been completed for holt 
ing the fourth annual Chicago junie 
market hog show and sale at the 
cago Stock Yards on September 30. Te 
premium list for the show, consistit 
of nine classes, is now ready for d& 
tribution to prospective exhibitors. 

Any boy or girl who is a member @ 
a 4-H club or enrolled in vocational # 
ricultural classes in the rural 
schools will be eligible to exhibit, pf 
viding the hogs have been raised a# 
regularly supervised club project. 
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it is Under all conditions, it’s good business to 
—> Soe eo . @ “47> him make the best possible hams with the 
“” lasulation is an indispen- SS au Ti NEVERFAIL 3-Day Ham Cure. While point 
of ti sable link in the protec- SS (o rationing lasts, NEVERFAIL Quality will 
ie ton fds. 1 mus be S athe outsell ns Soe uae aie 
rs and ; . ‘ e . 

a moisture-resistant. For, if normal conditions are again established, your 
suthori moisture can freely enter the insulation, it will reputation for making only the finest hams 
should lat To all will give you a big lead over competitors in 

: alll re — us fall as a protective laccor gaining and holding the most desirable trade. 

ribution in the storage of food products. Because It stands to reason! The NEVERFAIL 3-Day 

<— UNITED’S B. B. Corkboard incorporates the Ham Cure brings out the best that’s in a 

nd oils reatest amount of still air in th st mi ham ... that genuine, old-fashioned, full- 

. seeder: ers — bodied ham flavor. Besides, it “pre-seasons” 
inted to chambers, which by nature the ham . . . adds a delicious, aromatic fra- 
ow and \ are protected against the grance all its own. NEVERFAIL-cured hams 
lled dis UNITED'S\ . . : , - look as good as they taste. They always have 

cml \ intrusion of water, it pro : : baat 
ce B.B : an even, eye-catching, pink color, and juicy 
) = -. | vides a perfect insulating yet firm texture. 
vi \ BAP . 

CORKBOARD material for the successful While improving the quality of your product, 
be mail: ‘ storage and preservation of the NEVERFAIL 3-Day Ham Cure actually 
of crude - cuts your cost of production . . . and that’s 
recent!) oods. mighty important, these days. 

i The personal service of the H. J. Mayer 





organization has helped many a ham packer 


over war-caused difficulties. Put your prob- 
lems up to us! We don’t claim to have all the 
answers, but may be able to help solve your 
Ww particular difficulty. Write us! 





=} CORK COMPANIES | = 
50 ; 
the Gi {[H. J. MAYER 
r 30. The ee E e * 
sn ARNY, NEW JERSEY 

onsistin & SONS COMPANY 

for di Manufacturers and Erectors of Cork Insulation 
ors. siads at pereN 6819-27 South Ashland Avenue 

E FFICES AND WAREHOU 

ember @ 
onal a: any, N.Y. Gincionatt, Ohio Milwaukee, Wis. Pittsburgh, Pa. CHICAGO, ILLINOIS 
‘ral hig! lime,  Vederd toms New Orleans, La. Rock Island, III. Conodion Sales Office: 159 Bay St., Toronto 
ibit, pr icago, lil. poy ee ae. aa pag ne —_— Pa Canadian Plant: Windsor, Ontario 
ised 84 ot, os Angeles, Calif. Philadelphia, Pa. aterville, Me. s 4 Bey ey ay ae 








RE RN EN NR LL 
31, The National Provisioner—July 31, 1943 





by the Livestock and Meat Council, 

the meat management plan was sub- 
mitted to the people of America as the 
practical answer to the country’s war- 
time meat problem—to the end “that 
our boys shall have meat.” 


I: a pamphlet published this week 


Strikingly illustrated (some of the 
illustrations are shown here) the 
pamphlet explains the meat manage- 
ment plan and appeals for the coopera- 
tion of all concerned—industry, govern- 
ment, retailers and consumers. The 
Livestock and Meat Council is com- 
posed of national, regional and state 
associations of the livestock and meat 
industry. 


Because the material will be partic- 
ularly useful to meat packers and sau- 
sage manufacturers in explaining the 
necessity for rationing, the reasons for 
meat scarcity and the steps which are 
being taken to clear up various phases 
of the meat problem which trouble pro- 
ducers, retailers and consumers, the 
pamphlet is summarized here. It may 
well be used as a basis for packer ad- 
vertising, newspaper releases and talks 
before community groups. 


Describing the little red ration stamp 
as a symbol of unselfishness and patri- 
otism, the council asks: 


“How would you like to have all the 
meat you wanted, without the necessity 
of stamps, just by risking your life 24 
hours a day, fighting your country’s 

enemies?” 


“We want 


EAT / 
we Wone M gy meat,” say our 


é soldiers, sailors 
and marines, but 
in spite of the 
fact that the live- 

stock industry is 


producing record 

numbers of cattle, 
hogs and lambs, and the meat packing 
industry is processing livestock as fast 
as it comes to market, our armed forces 
are not getting meat in adequate 
amounts to serve their nutritional 
needs. On paper there is enough live- 
stock for our fighters, a fair amount for 
our civilians and a share for our allies 
—but our soldiers can’t eat statistical 
meat. Somewhere 
between the pro- 
ducer’s ranch and 
the soldier’s mess 
kit, a lot of his 
meat is getting 
sidetracked. 


Raising more 
livestock isn’t the 
answer for it takes 
two to three years 
to “build” a steer 
and 10 to 12 months 
to produce a marketable hog. 


While the meat supply is great, the 
demand is greater. Our armed forces 
must have more meat than they had at 
home; our fighting allies can use every 
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Meat Management Must Work- 








RETAILER 


Wartime Meat 
Management 
in Action 


A short short-story of how it will work 




















LOW POINT | 
VALUE 




















Uncle Sam needs more of a certain kind of meat. He observes that consumers are buyingit 
freely at its present point value. Packers are delivering all they can to the retailer. 





PACKER PACKER PACKER 







































Point values on this item are raised to such an extent that consumers are told plainly that Unce 
Sam needs a lot of it. Consumers stop buying from retailer. Retailer stops buying from packer. 


































pound we can spare, and civilians, with 
a share of about 15,000,000,000 lbs. of 
the 23,000,000,000 lbs. expected to be 
available in the next 12 months, would 
eat 5,000,000,000 more pounds if they 
could get it. 


Serious inroads have been made into 
the total commercial meat supply (from 
which comes the meat for our armed 
forces, allies and civilians) by black 
market operators who compete with 
packers and feeders for livestock. Ille- 
gitimate slaughter prevents meat ani- 
mals from reaching normal channels; 
black market dealings at the consumer 
level favor a few while many are de- 
prived of meat. 

Emphasizing that the 125 per cent de- 
mand for 100 per cent of the meat 
causes chaos in the meat situation, the 
Livestock and Meat Council asks “how 
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can demand and supply be balanced?” 

The meat management plan is the 

answer. It works, says the council, in 

the following manner to achieve this 
balance: 


1.—The amount 
of meat required 
by the gover 
ment, out of the 
total supply, ® 
established. 


2.—This meat 
is made available to the government by 
informing consumers through rationing 
how they should adjust their buying of 
each kind of meat in order to leave the 
government what it needs. 













<> 














3.—Flow of meat to places where it 
is needed to satisfy consumer ratio 
points is insured by the operation of 
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‘That Our Boys Shall Have Meat” 

























Unable to sell the same 
amount of meat through 
civilian channels (because 
of increased point values) 
the packer offers the supply 
thus created to the only 
other buyer—the govern- 
ment... 








DEPOT 











































RETALER 
























Uncle Sam gets the meat he needs at his price. Retailer gets his reduced supply of this meat at a 
price which, through competition, has been brought in line with government level. 


























Thus, through Meat Management, the supply is balanced, prices are kept in line with national 
policy, the Army gets its meat, civilian ration points are honored and our Allies get a share. 














competitive price differentials. 

One of the most interesting features 
of the council’s pamphlet is the explana- 
tion of how meat management will en- 
able the government to manage meat 
prices, eliminating the need for price 
ceilings. 

Pointing out that we now have set 
Prices rather than managed prices, 
which run counter to the basic neces- 
sity for extreme flexibility in the dis- 
tribution of a highly perishable food, 
the supply of which fluctuates from day 
to day, the council states that by con- 
trol of demand the government can 
manage prices. Demand can be con- 
trolled by informing consumers through 
tationing how much they need to reduce 
consumption of each kind of meat in 


order to fill the needs of the armed 
forces, 





When higher point values reduce 
civilian purchases of a given item, 
packers and retailers can’t sell it; a 
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supply is created for the government 
and the U. S. buying agencies are placed 
in a position to manage prices. The 
government can buy at whatever price 
it decides is in line with national poli- 
cies. Because civilian buyers have with- 
drawn from the market, the product 
must be sold to the only buyer—the gov- 
ernment. 


At the same time the retail trade, 
finding the particular product moving 
more slowly because of its higher point 
value, is reluctant to buy. After the 
trade turns the packer down a few times 
he tells his salesmen to lower the price 
a little to keep his share of the civilian 
business. As various packers compete 
for the civilian business the price goes 
lower and lower until it reaches the 
price which the government is willing to 
pay for the meat. 


Emphasizing the need for flexibility, 
the council points out that any rigid 
control, whether it’s price ceilings, or 
allocation orders, deals in averages 
rather than in actualities. 


There are six million livestock pro- 
ducers from Maine to California, oper- 
ating farms scarcely larger than victory 
gardens up to ranches larger than some 
of the states. Some grow their own live- 
stock feed; others must ship it in from 
distant points. 


There are more than 1,500 meat pack- 
ers and sausage makers, some local, 
some regional, some national. Some 
have livestock at their doorsteps, and 
others are hundreds of miles from the 
producing areas. 


There are more than 300,000 retail 
food stores, from the general store in 
the village to the largest market in the 
city. 

Obviously, says the council, it is im- 
possible to anticipate and provide for 
the countless variations that enter into 
the production, processing and market- 
ing of livestock and meat. 


Inflexible rules jeopardize the effi- 
ciency of the entire meat packing in- 
dustry and may put one or another type 
of operation completely out of business, 
when the entire industry is needed to 
do the wartime meat job. 


Rigid controls cannot be expected to 
take into consideration the wide variety 
of services necessary for different types 
of retail stores and different communhi- 
ties. 


Any program to be successful must 
be a program with a minimum of regu- 
lations and rules, but those regulations 
and rules must be vigorously enforced. 


The only plan which can assure maxi- 
mum production, which can assure the 
necessary flow of livestock to market, 
which can assure that this livestock 
will be processed efficiently and distrib- 
uted where it is needed in this wartime 
emergency, is a plan which provides 
flexibility necessary to meet any situa- 
tion which arises from day to day and 
hour to hour. 












Soldier Views North 
African Meat Trade; 





Finds It Primitive! 


as the herds move 















company salesman now 


Set. Graf: 































(Witte ite 
Protection 


HAT the meat industry in North 
Africa is still very primitive is re- 
vealed in a letter to the Sioux Falls of- 
fice of John Morrell & Co. by a former 
stationed 
Africa, Technical Sgt. E. E. Graf. Wrote 


“Every Monday is market day—at 
least it is in our nearby Arab village. 
Sheep, goats, cattle, camels and horses 
are herded into town; the highways are 


ing, trading and marketing begin. 


in 


blocked with the livestock and a pedes- 
trian isn’t even safe on the sidewalks 
into the village. 
The Arabs drive their stock to a large 
area, surrounded by a three-foot brick 
wall, at one end of the village, and sell- 














“It’s a busy day for everyone... 
dirty children romp up and down the 
village streets, asking soldiers for ‘bon 
bons’; veiled women, probably wives of 
the livestock traders, hurry here and 
there as if they were shopping; more 


refined looking Arabs with white tur- 


fee or wine. 











With Bemis 
Cloth Bags 















BEMIS PRODUCTS SERVING THE 
PACKING INCUSTRY 


Lard press cloths - parchment-lined bags 
ready-to-serve meat bags + roll duck 
cheesecloth + beef or neck wipes + beef 
bleaching cloths - stockinette - scale covers 
inside truck covers + delivery truck covers 









BEMIS BAGS 


iB 


BEMIS BRO. BAG CO. 















bans and sandals gather in front of 
shops and converse loudly in their native 
tongue, drinking either thick black cof- 
Often they play a game 





that looks like dominoes and they argy 
and scream at one another. .. . 
“After a day of trading, much of the 
livestock is driven back through the 
streets, with the whip of the new owng 
snapping on their buttocks. The log) 
merchants have purchased what they 
need for their week’s business. The 
livestock are killed immediately, on the 
streets or in small courtyards behing 
the shops. The goats and sheep raise, 
big fuss about having their throats cut, 
while the camels are kneeled down ané 
rolled over, their front and hind legs 
tied. An Arab holds the camel’s head 
between his knees while he cuts his 
throat, then places the long, wicked. 
looking knife between his teeth so that 
he can use both hands to hold the poor 
creature’s head back, making the blood 
flow more easily. Through the whok 
procedure the camel doesn’t make 
sound. 


Unique Skinning Technique 


“After sheep have bled for some time 
and all life has gone from their bodies, 
an Arab rolls one over on its back and 
makes a small cut near the hoof on the 
left hind leg. He then runs a steel rod, 
no larger around than a pencil, dow 
the leg, separating the hide from the 
meat. After removing the rod he cups 
his hands about the hoof and blows into 
the leg, causing the sheep to swell be 
yond its normal size, and separating the 
hide from the meat on nearly every 
part of the animal. It’s the darndest 
thing I’ve ever seen—just like a kid 
blowing up a balloon. These old Arabs 
are all heavily bearded and at the end 
of this operation, they invariably have 
a mixture of fleece, blood, etc. in their 
beards. The skinning process is now 
very simple, for with a few sharp 
whacks about the feet the pelt is slipped 
off, just as if it were a piece of clothing. 

“The shops are merely holes in the 
wall. The pelts remain on the sidewalk 
with flies swarming about them. The 
meat, dripping with blood and still 
warm, hangs on hooks, also drawing 
flies. There is no inspecting or grading. 
... That is the livestock and meat busi- 
ness in this part of Africa. It may be 
different elsewhere. However, it 
couldn’t possibly be more crude.” 






































FLASHES ON SUPPLIERS 


ELGIN SOFTENER CORP.—E. ¥. 
Searritt has been appointed sales mal- 
ager of Elgin Softener Corp., Elgin, Il 
Searritt, a recognized chemical eng 
neering authority, has made many not 
able contributions to the science of 
water treatment and purification. 4 
vice president of the corporation, he has 
been with the company since 1927. 

COCHRANE CORP.—Joseph Olé 
know, sales promotion manager, © 
rane Corp., Philadelphia, Pa., announees 
the appointment of Roy L. Stone # 
flow meter representative, with offices 
in the Commerce bldg., Rochester, 4 
and 295 Hartford ave., Kenmore, 
Buffalo, under V. J. Williams. 
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= swift & Company’s Chicago plant this 
ats his eek became the first meat packing unit 
oy » the nation to have the white star 


jded to its Army-Navy “E” production 
nant. The white star addition denotes 
vaintenance of production excellence 
uring the past six months. 

Plans to enlist cooperation of every 
porthwest community in a post-war pro- 
m to re-absorb servicemen into 
eacetime industry went forward under 
jirection of the Committee for Eco- 
nomic Development at a recent meeting 
in Minneapolis, Minn. Among those 
present were Jay C. Hormel, president, 
» A! Hormel & Co., Austin, Minn.; 



















































, down ohn Morrell Foster, vice president, 

pm. the ohn Morrell & Co., Sioux Falls, S. D.; 

cups Mend A. Cushman, retired manager, Swift 

NS into Company, So. St. Paul. 

ell be- Wallace P. Cohoe of New York City 

ing the has been elected president of the So- 

bee iety of Chemical Industry, it is re- 
rndest ported from the international head- 

a kid BP ousrters of the society in London. In 

Arabs 1913, Cohoe developed a commercial 

he end process for manufacturing sausage cas- 

y have ings from viscose. He has carried out 

n their extensive studies in cellulose and in the 

‘a fields of pulp, paper, textiles and many 

: others. 

ae Geo. W. Whitting, jr., son of Geo. W. 

. « eWhitting, well known Chicago provi- 

in the sion broker, recently attained his eigh- 

lewalk teenth birthday and reported on Thurs- 

i , day of this week for induction into the 

whe Army. 

ading. M. J. McCarthy, general loading su- 

t busi perintendent of Tobin Packing Co., Fort 

ray be eg Ia., was a visitor in Chicago this 

it week. 

‘ C. W. Becker, insulation and hair de- 
partment, and A. Wilson, casing and 
tennis string department, Wilson & Co., 
Chicago, were visitors in New York last 

5 week, 

George E. Mitchell, district manager, 

EW. Bi switt & Company, New York, is spend- 

b ~ ing his vacation in New England. 

Pp: Among those on vacation from the 

a4 New York office of Armour and Com- 

A of fy ny are C. S. Perry, smoked meat sales, 

7 4 fg Edward Stomne, assistant district 

ne has manager, both of whom have found suit- 





able spots on the New Jersey coast, and 
Miss Thelma Negrival, secretary, dis- 
trict manager’s department. 







Coch Cancellation of all butchers’ slaughter 
o 4 permits may be averted if the county 
offices War meat committee at Henderson, 





N.C, can be shown that finances and 
plans are available which would provide 
Sanitary slaughter facilities, stated Ar- 

H. Surprise, secretary of the or- 





e, 1, 
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D. J. Gallagher Retires; 
Monson Heads New Firm 


After an active career of 45 years de- 
voted entirely to the meat packing in- 
dustry, including 28 years in the Chi- 
cago provision brokerage business, D. J. 
Gallagher announced early this week 
that the firm of D. J. Gallagher, Inc., 
will discontinue business as of July 31. 
The present staff of the organization 
will continue in the provision brokerage 
business under the firm name of R. H. 
Monson Co., retaining the same quarters 
at 327 So. La Salle st. and the same 
phone number. 


Dan Gallagher, as he is affectionately 
known throughout the industry, started 
in 1898 with Agar Bros., on Green st. 
In 1907 he went with the Western Pack- 
ing Co., of which James S. Agar was 
president at the time, serving as assist- 
ant general manager and superintend- 
ent. Along in 1915, shortly after the 
start of the first World War, he entered 
the brokerage business and was very 
active in buying for Canadian houses 
during the war. 

One of the most widely known indi- 
viduals in the industry, the high esteem 
in which Gallagher is held was attested 
by the many long distance calls and let- 
ters which he received this week. During 
the latter part of September Dan is 
leaving for West Palm Beach, Fla., 
where he plans to reside. He carries 
with him in his retirement the good 
wishes of all who came in contact with 
him during his long years of active and 








DAN GALLAGHER ROY MONSON 


honorable service to the meat industry. 

The new provision brokerage firm of 
R. H. Monson Co. is headed by Roy H. 
Monson, whose entire business career 
has likewise been devoted to the packing 
industry and who is already widely 
known. After being discharged from 
the Navy at the end of the last war, he 
entered the packing business in 1920 and 
has had a varied experience with both 
large and small packers in the operating 
and merchandising sides of the industry, 
and has been active in the brokerage 
business for the past 15 years. He will 
be ably assisted by Frank J. Landy, also 
well known in the provision trade, and 
they have pledged themselves to main- 
tain the integrity and efficiency which 
has characterized the former organiza- 
tion for so many years. 





ganizing committee of the Henderson 
Packing Co. 

Prof. Robert B. Hinman, 56, Ithaca, 
N. Y., died recently. An authority on 
the breeding and feeding of cattle, he 
was influential in promoting the produc- 
tion of beef cattle in New York state. 

The state department of agriculture, 
Harrisburg, Pa., recently disclosed that 
it condemned nearly 4,000 lbs. of meat 
as unfit for human consumption while 
inspecting 30,000 carcasses in more than 
700 slaughterhouses during the month 
of June. 

Miss Sally Lawrence, receptionist, 
Kuhner Packing Co., Muncie, Ind., re- 
cently collected $119.36, with the help 
of Claude Brown, president of Local 105, 
and Fred Briggs, shop steward, for the 
Muncie Star cigarette fund, furnishing 
free cigarettes for the boys overseas. 
The Kuhner Packing Co. with around 
400 employes, has an honor roll plaque 
listing 100 former employes now in the 
armed services. 

A public slaughterhouse is to be 
erected in Hartford, Conn., to ease the 
meat shortage, according to a statement 


made by the mayor and the head of the 
board of health. 


Fire recently destroyed a part of the 
Johnstown Packing Co., located west of 
Johnstown, Pa. Eight fire companies 
fought two hours to bring the blaze un- 
der control. Damage was estimated at 
$25,000. 

Edward F. Wilson, president, Wilson 
& Co., and Mrs. Wilson recently were 
awarded third honors in a “Gay ’90’s” 
costume competition on Chicago’s North 
Shore. 


Executives of Phil Hantover, Inc., 
Kansas City, Mo., suppliers of packing- 
house equipment and materials, are do- 
ing considerable traveling these days. 
Phil Hantover, president, just returned 
from an extended trip through the Mid- 
dle West, and Leonard Hantover, vice 
president, is leaving on a four-week 
combination business and pleasure trip 
to the West Coast. 

William S. Richardson, general man- 
ager of the industrial products sales di- 
vision, the B. F. Goodrich Co., was re- 
cently elected chairman of the OPA 
mechanical rubber goods advisory com- 
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mittee, composed of representatives of 
all rubber companies engaged in the 
manufacture of mechanical rubber 
goods. 

George A. Morrell, treasurer and di- 
rector of publicity at John Morrell & 
Co., Ottumwa, Ia., has been appointed 
chairman for Wapello county of the 
nation-wide Committee for Economic 
Development, an organization to pro- 
mote postwar planning. 

J. A. Liston, dairy and poultry de- 
partment, and W. A. Holton, table- 
ready meats department, Swift & Com- 
pany, spent a few days in New York 
recently. 

The National Meat & Provision Co., 
Los Angeles, is the firm name under 
which M. A. Otto has filed an intention 
to conduct business. 

Articles of incorporation have been 
issued to Meat Rabbit Producers’ Asso- 
ciation, Berkeley, Calif. Directors in- 
clude, Edward H. Leuty, Kenneth C. 
Greene and J. B. Pundt. 

James A. Gallagher, formerly asso- 
ciated with the Apache Packing Co., 
San Antonio, Tex., has been transferred 
from the Distribution Division of the 
War Production Board’s San Antonio 
district office and appointed acting dis- 
trict manager of the Smaller War 
Plants Corp. 

The first Waterloo, Ia., horseshoe 
pitching league was recently organized 
by the Rath Packing Co. employes’ 
athletic association. Sixty of the com- 
pany’s employes have joined. 

D. C. Bonnallie, at one time associated 
with the Jacob Dold Packing Co., Buffalo, 
N. Y., and with the Banfield Bros. Pack- 
ing Co., is now with the Kroger Grocery 
& Baking Co., making a survey as con- 
sultant of the company’s meat packing 
plants at Columbus, Cincinnati, and 
Omaha. 

Osage Live Stock Co. is the firm name 
under which Lee Conger has published 
an intention to conduct business at Los 
Angeles. 

John Schalker, Joe Heim, sr., and the 
Schalker-Heim Packing’ Co., Houston, 
Tex., were found not guilty after a 20- 
minute deliberation by a jury in the 
suit in federal court at Houston on 
counts filed by the OPA on alleged 
violations of ceiling price regulations. 


Roscoe Minton, manager of the Blue 
Bonnet Packing Co., Ft. Worth, Tex., 
says a 200,000-lb. surplus of lard may 
have to go to the soap kettle because 
of inability to dispose of it through 
normal trade channels. Minton states 
that the company has been unable to 
rent refrigerated storage space for the 
lard. 

An unexpected interruption in the 
plans of the county council of St. John, 
N. B., to establish and operate a munic- 
ipal abattoir, has been caused by delay 
in announcement of a subsidy from the 
Canadian government. Construction of 
the new building will not be started 
until the subsidy situation has been 
cleared up completely. 

Leo Collins of Fairville, New Bruns- 
wick, a veteran wholesale meat dealer 





STILL GOOD—37 YEARS AFTER CANNING! 


This can of Army bacon, packed in 1906 by the old Dold Packing Co., was opened 
recently with great interest at the Danahy Packing Co., Buffalo, N. Y., and found 
perfect condition after 37 years. Shown inspecting the bacon are (I. to r.) Dr. M |, 
Hastings, Bureau of Animal Industry, S. Edgar Danahy, president, Danahy Packiy 
Co., Capt. R. L. Jimison, V. C., U. S. Army, F. J. Casey, Danahy chemist, and Jans 
M. Harris, now foreman of the Danahy meat specialty department, who packed th 
bacon originally and has kept it as a souvenir since it was brought back from th 
Philippines by a friend. “It is just a proof of good canning,” he commented. 





and operator of a slaughterhouse for 
many years, has been named to a new 
Catholic charities organization for the 
diocese of St. John. 


Valley Meat Co., slaughtering firm 
operated at Colton, Calif., by Veinberg 
and Gensler, has been sold to A. M. 
Lewis & Co., wholesale and retail groc- 
ery firm of Riverside, Calif., which will 
operate it as its meat slaughtering divi- 
sion. 


Friends of Joseph Green of Bender, 
Green and Co., tallow and by-products 
brokers, Chicago, were grieved to learn 
of the loss of his mother, who died re- 
cently. Burial was in Quincy, IIl. 

Employes of the Rath Packing Co., 
Waterloo, Ia., recently opened their 
handicap golf tournament. Matches will 
be played whenever convenient to both 
opponents. Five flights will be played 
with the four semi-finalists receiving 
war stamp awards. 

The Morrell Magazine, employe pub- 
lication of John Morrell & Co., Ottum- 
wa, Ia., began its twentieth year of 
publication with its recently distributed 
July issue. To date, 228 consecutive 
numbers have been printed. In addition 
to news about the company, the maga- 
zine has printed many articles of gen- 
eral interest. It has increased in size 
from 24 to 32 pages and has followed 
the trend to a greater use of pictures. 
A special light-weight edition is now 
being printed for members of the armed 


forces, to comply with postal weight 
limitations. 

William Leo Maples, 17, and Hard 
Calyer, 17, both employed in the pot 
trim department of Swift & Company, 
Ft. Worth, were killed in an automobik 
accident recently. They had enlisted ix 
the Marines and had expected to be it- 
ducted within a few days. 


Arthur Coe, chairman of the centr! 
industrial rationing board, Ft. Wayne, 
Ind., recently announced the appoiti- 
ment of E. C. Miller to the board men- 
bership. Miller is president of ft 
Wayne stockyards. 

The State Packing Co. recently cor- 
cluded negotiations for leasing th 
quarters and custom slaughtering facil 
ties of Woodward & Bennett Con, 
Vernon, Calif. Heretofore Woodward t 
Bennett has handled slaughtering ft 
the State Packing Co. Under the tra 
action, Woodward & Bennett has t 
ferred its Department of Agricult 
inspection and stamping privileges 
State Packing, which will do its 
slaughtering. 

In New York City, a ruling has 
handed down to the effect that 
meat remains kosher even whell 
on the Jewish Sabbath, and that 
of such meat do not constitute 4 
tion of the penal law, which stat 
selling non-kosher meat in a bum 
shop that advertises strictly kom 
meat constitutes a violation of the 
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whether it’s lean bacon, a chunky ham or some 
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Equipment Firm Finds Music a 
Valuable Production Incentive 











ee en 


HE Globe Co., Chicago, well- 

i known manufacturer of packing- 

house equipment, has_ recently 
taken an interesting step to ease the 
strain under which employes are work- 
ing. 

Operations in the plant produce a 
great deal of noise, which is known to 
hasten fatigue among workers. Studies 
have revealed that music has the power 
to relax the nerves of an individual 
laboring under mental or physical 
strain, thereby refreshing him and re- 
leasing the tension so that the worker 
may perform his tasks with increased 
vigor and endurance. The Globe Co. has 
installed a sound system throughout 
the plant as well as in the offices, by 
means of which recorded music is heard 
during lunch periods, rest periods and 
between shifts, both day and night. 
Sound installations of this type have 
possible meat plant applications. 


The unit purchased is an RCA 





SPEAKER INSTALLATIONS IN GLOBE PLANT 





licensed system obtained through the 
Electronic Sound Engineering Co. It 
is composed of an amplifier, an auto- 
matic phonograph, eight loudspeakers 
and a microphone. 


The phonograph turntable is capable 
of handling eight records simultan- 
eously. A speaker is installed in the 
general offices while there are six placed 
at intervals in this large plant. The 
amplifier and phonograph are housed in 
a metal cabinet in the plant (see photo), 
and the entire system is on one circuit. 
It is possible for the loudspeakers 
installed in the offices to be either ad- 
justed in volume or turned off alto- 
gether, while the volume of those in 








CABINET HOUSES UNIT 


The amplifier and control panel for the 
system are on the two lower shelves, while 
the automatic phonograph is on the fourth 
shelf. Records are kept on other shelves. 


Fee 


the plant is controlled through the wit 


The office of the president, ¢ 2 
Gambill, is wired so that annous 
ments may be made over the systen 
Important war news is relayed to t® 
workers through the system. 


R. L. Gambill, vice president of Te 
Globe Co., stated that while the hook» 
might be used for official annome 
ments, it is the policy of the officers d 
the company to speak to the employes 
person. For this purpose a platform 
been installed in the plant and impr 
tant announcements are given fm 
there so that all may see the speake. 
Now, with the new amplifier, it is 
sible for all Globe employes to be 
everything that is said; the microphm 


At left is shown one of six loudspeakers as installed at intervals in the long plant. is connected to the unit so that remati 
Picture at right shows speaker’s platform with microphone in place. The Cabinet con- may be amplified above plant noiss 
taining the record playing unit is in room behind platform. The system was installed for thee 
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IMMEDIATE 
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SAVE MONEY “rcuiemen 


FOR PACKING PLANT COLD STORAGE 


|S pen Air Conditioning Fan Coolers are 
superior for all food storage and processing. 
Niagara “No Frost’ is an improved, cost-saving 
method of preventing ice formation on cooler coils 
—saves loss of time—no defrosting—no corrosion 
hazard—avoids maintenance troubles and saves 
25% in size and capacity of cooling equipment. 

Representatives in principal cities. Address 
inquiries to 


NIAGARA BLOWER COMPANY 


GENERAL SALES OFFICE 


CINCINNATI COTTON PRODUCTS CO. Se Reeeetesttretarctons 
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CHICAGO-5, ILL. SEATTLE-4, WASH. BUFFALO-7, N. Y. 
° District Engineers in Principal Cities . 
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t of the employes and the type 
f entertainment furnished by the unit 
decided upon by them. To further 
ths practice, a suggestion box has been 
installed in a convenient location so 
that the personnel may make sugges- 
tions as to the particular type of music 
During the lunch period, the 
recorded selections showing the most 
ity are featured along with 
other recordings from the company’s 
library, which in one month has grown 
to more than 200 records. 

Between shifts, other favored selec- 
tions are reproduced, while during 
working hours it has been found that 
martial music has the effect of giving 
a lift to tiring workers. Some employes 
have brought their own records. 


A period of experimenting was neces- 
to determine just what type of 
music would be most popular. The 
various polkas hold top rank with 
many of the employes, although many 
of the younger ones enthusiastically 
favor popular swing music. Operatic 
glections are not generally cared for. 


The management of The Globe Co. 
believes that a satisfied worker will 
say with the company and in the end 
produce a better product. Accordingly, 
they have done everything possible to 
make the employe’s job easier. Other 
benefits to employes include group 
and hospital insurance, air-conditioned 
offices, and a profit-sharing arrange- 
ment which is provided at no cost to 
the employe. 
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Recent War Agency Orders 
Affecting the Meat Industry 








WO special directions designed to 

bring about more efficient use of 
tank cars now engaged in moving pe- 
troleum products, chemicals and other 
important war materials have been is- 
sued by ODT. Special direction ODT 7, 
Revised 1, effective July 24, prohibits 
the use of tank cars for the movement 
of any commodity not included in a list 
of 250 products designated as essential 
to the war by WPB. Special Direction 
ODT 7, Revised 2, effective July 31, re- 
quires that tank cars be loaded to cer- 
tain specific standards of capacity, ex- 
cept as allowed by ODT permits. 

Included in the list of products which 
may be shipped by tank car without 
ODT permits are coconut oil, corn oil, 
cottonseed oil, fish oil, inedible animal 
grease, lard, lard oil, murumuru oil, oil 
foots, olive oil, palm oil, peanut oil, 
rendered pork fat, soap stock, soybean 
oil, stearine and tallow. 

Essentially, the maximum loading di- 
rection requires loading in the dome of 
the tank car, with a resulting increase 
in capacity of from three to five bar- 
rels. For products such as gasoline, 
which cannot be safely loaded in the 
dome, other standards are provided in 
the direction. 


Other recent orders and statements 





by the War Production Board, Office of 
Defense Transportation, Office of Price 
Administration and other war agencies, 
which are of interest to the meat pack- 
ing and sausage manufacturing indus- 
try include the following: 


POULTRY.—The War Shipping Ad- 
ministration is in urgent need of poultry 
to fill out the menus of the merchant 
mariners manning American ships, 
WFA announced last weekend. FDA 
wishes to buy approximately 875,000 lbs. 
of roasters, 825,000 lbs. of ducks, 1,375,- 
000 lbs. of turkeys, and 420,000 lbs. of 
fowl. Contracts for any or all of these 
varieties of dressed poultry are cur- 
rently being accepted by FDA. 


FATS AND OILS.—The Food Dis- 
tribution Administration has issued 
DFDO 42.1, requiring users of fats and 
oils under FDO 42 to file reports on the 
rate of consumption of products subject 
to the order, for each quarter of 1940 
and 1941. Reports must be filed on or 
before July 31, with the chief of the 
fats and oils branch, FDA, War Food 
Administration, Washington. The re- 
ports are to be submitted on Form FDO- 
42.1. Manufacturers (other than soap 
converters), who, in any calendar quar- 
ter, use or consume more than 6,000 Ibs. 
of fats and oils in the aggregate, are 











ACCENTS FLAVOR OF 

100 LBS. OF CANNED 
SPICED MEATS... 

SEND FOR FREE FORMULAS 


MAPLEINE BRINGS OUT ie 
MEAT FLAVOR- HELPS SOLVE 
TODAY'S SEASONING 


‘PROBLEMS 
—» 





LARD GYRATOR 


v 
MAPLEINE brings out natural meat flavors and 
accents spice flavors by blending them more 
smoothly and coaxing forth their full flavor! 
Helpful in these days of shortages! Try Mapleine 
in your own formulas or send for 14 free profit- 
making formulas. Plus free try-out bottle. Write 
Crescent Mfg. Co., 664 Dearborn, Seattle, Wash. 
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This machine is invaluable for the making of high 
grade lard. It whips the lard intoa smooth, fluffy mass, 
free from air pockets. Color and texture of the finished 
product are materially improved and the tendency 
toward rancidity is avoided. 


‘*BOSS’’ assures 
Best Ot Satisfactory Service 


The Cincinnati Butchers’ Supply Co. 


General Office: Helen and Blade Sts., Elmwood Place, Cincinnati, Ohio 
Mail Address: P. O. Box D, Elmwood Place Station, Cincinnati, Ohio 
Also: 824 Exchange Ave., U. S. Yards, Chicago, Ill. 
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ForGrinder PlatesandKnives 
that Cost Less to Use 


COME TO SPECIALTY! 


C-D SUPERIOR PLATES 


Immediately available in 
all styles: angle hole, 
straight hole and tapered 
hole . . . one sided or 
reversible . . . equipped 
with patented spring 
lock bushing. 


C-D TRIUMPH PLATES 


are everlasting plates 
guaranteed for five years 
against resharpening and 
resurfacing expenses. 
Built to outlast any other 
make of plate 3-to-1. 
Available in any style or 
any size to fit all grinders. 


C-D CUTMORE KNIVES 
C-D SUPERIOR KNIVES 
B. & K. KNIVES 
all with changeable blades. 
Also, Sausage Linking Guides, 
Casing Flushing Guides, Solid 
Tool Steel Knives, Silent Cut- 
ter Knives and Repair Parts for 

all Sausage Machinery. 
Send for full particulars! 


THE SPECIALTY 
MFRS. SALES CO. 


Chas. W. Dieckmann 
2021 GRACE ST., CHICAGO, ILL. 





required by the origina] order to file 
monthly reports on their consumption of 
restricted fats and oils. The new order 
does not relieve them of the responsi- 
bility of filing these monthly reports. 
Persons required to file FDA-478 under 
FDO 42 will henceforth be expected to 
file FDA-523 instead, by the fifteenth of 
the month following the month during 
which exempted fats or oils were used. 


TIRES AND TUBES.—A plan under 
which applications for tires, tubes and 
recapping service for commercial ve- 
hicles will be passed upon by tire ex- 
perts in areas having a sufficient con- 
centration of such vehicles to warrant 
setting up the new procedure has been 
announced by OPA, effective July 29. 
Purpose of the plan, OPA stated, is to 
insure that no replacements are issued 
for tires or tubes capable of giving ad- 
ditional service. In the selected areas, 
OPA will designate one War Price and 
Rationing Board as a Truck Tire Board 
to handle all applications by truck op- 
erators in the surrounding community, 
assigning to the board the services of 
an official OPA tire examiner. Detailed 
information on the handling of applica- 
tions, inspections, etc., in the areas con- 
cerned is contained in the new order, des- 
ignated as Amendment 43 to Ration 
Order IA. 

GLASS CONTAINERS.—In order to 
permit production of wide mouth glass 
containers to meet emergency demands 
from commercial food packers and oth- 
ers, OPA has announced pricing provi- 
sions covering costs of new production. 
The price agency also liberalized trans- 
portation provisions applicable to these 
containers to encourage shipments from 
east to west. High-cost producers who 
have not previously manufactured wide 
mouth containers will be able to recover 
their total costs of production and sales 
up to 15 per cent over the established 
dollars-and-cents ceilings set by Regu- 
lation 382, as a result of the new OPA 
action. 

STEEL DRUMS.—A limited number 
of new steel oil drums may be released 
soon to members of the fats and oils 
industry, but only in cases of critical 
need. Use of new drums has been pro- 
hibited for several months by order of 
WPB. Applicants should file in tripli- 
cate WPB Form 1887 (appeal form to 
be used pursuant to order L197) with 
the Container Division, WPB, Washing- 
ton, D. C., mailing so they will be re- 
ceived by August 10, 1943. 

HORSE MEAT.—A prohibition 
against selling for human consumption 
any cuts of horsemeat, or any horse- 
meat product, other than those specifi- 
cally priced in its regulation was issued 
this week by OPA. At the same time, 
Amendment No. 3 to MPR 367 (Horse- 
meat) also set cents-per-pound maxi- 
mum prices for a number of offal items 
which previously had been under the 
General Maximum Price Regulation 
(March 1942 “highs’”) and provided 
freezing and icing allowances. The 
amendment also required that all retail 
grocers and butchers selling horsemeat 
post the official OPA price list for this 
commodity in their stores. The: prohi- 


bition against sales for human 

tion of any unpriced horsemeat j 
product containing horsemeat, wey 
found necessary when investigation diy 
closed that many sellers had un 

the manufacture of sausage and 
processed horsemeat products. OPA fe 
that, to permit the continuance and pes. 
sible growth of such sales, would 
courage circumvention of the regulatig: 
Since the use of horsemeat jp the 
production of sausage for human 
consumption is an innovation ip ty 
trade, it was felt that the Prohibition 
would not work undue hardship, It does 
not affect manufacturers who have jy 
the past produced processed horsemey 
items for pets. 


New Trade Literature 


Equipment and Parts (NL 1,021) 
this 180-page catalog pertinent day 
are given on chains, sprockets, siley 
and roller chain drives, bearings, bay. 
plates, takeups, shafting, coupling, 
collars, clutches, pulleys, gears, buckets 
conveyor idlers, speed reducers, ay 
many other machinery parts. The cata. 
log, particularly designed for the ma 
who orders repair parts or wishes tp 
buy parts for a new installation, al» 
illustrates other types of equipment, ani 
includes dimensions, weights, and price 
lists —Link-Belt Co. 

Lubrication (NL 1,025).—The impor. 
tance of lubrication of packing plant 
machinery is discussed in this new illu. 
trated bulletin. The type of lubricant 
described, it is stated, reduces friction 
and wear, protects bearings, chap 
drives, gears and many other machiney 
parts, safeguarding them against 
and corrosion even in the presence 
many food acids. Included in the 
tin are lists of various pieces of 
ment which require different 
lubricants.—Fiske Bros. Refining 


Controllers (NL 1,030). — This) 
page catalog describes the functi 
temperature recorders for meas 
and control of temperature, for 
matic control of steam pressure, 
pressure and fuel-air ratio, ete. 
catalog also contains a simple desetip 
tion of the principles of the therm 
couple and potentiometer, and them- 
ohm and wheatstone bridge, which ar 
the fundamental elements of the instr 
ments described.—Leeds & Northrup ©. 
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INSTITUTE MEDICAL ADS 


The American Meat Institute in its 
continuing series of medical advertise- 
ts is currently running an ad en- 
titled, “Meat . . . and Its Contribution 
to Basic Nutritional Needs,” which ap- 
in the July 17 issue of the 
Journal of the American Medical Asso- 
ciation and other medical journals, and 
another headed “Meat. . . . Why No 
Other Food Can Be Rightfully Com- 
With It,” which appears in the 
August issue of Hygeia. 


Data in these two advertisements 
need to be called to the attention of 
medical men, it is stated, in view of the 
increasing number of advertisers who 
are attempting to set up various prod- 
uts as “meat substitutes” or as 
“meaty” products. The advertisements 
endeavor particularly to remind the pro- 
fessions of the essentiality of meat in 
the diet, without being critical of other 
foods or comparing meat with them on 
the basis of one nutrient alone. 


In the Hygeia insertion, it is pointed 
out that meat is one of the richest pro- 
tein foods, providing proteins of the 
highest biologic value, and an excellent 
source of the important B-vitamins, 
thiamine, riboflavin and niacin. Besides 
having a high satiety value it provides 
essential minerals such as iron, copper 
and phosphorus. Other foods deserving 
a place in the diet may offer protein, 
or fats, or vitamins, or minerals or 
combinations of these, the ad explains, 


but no single other food offers all the 
eight points which have made meat 
man’s preferred food. 

In the advertisement currently ap- 
pearing in the July 17 issue of the 
Journal of the American Medical Asso- 
ciation, it is stated: “In the case of meat, 
its nutritional advantages must be 
evaluated in the light of its total com- 
plex composition and not on the basis of 
its protein or mineral or vitamin con- 
tent alone. Meat makes a well-rounded 
contribution to the human dietary. It 
provides not only one, but several nu- 
tritional essentials; hence no food 
should be weighed against it solely on 
the basis of one constituent. 


SWIFT MERCHANDISING FILM 


A new color slide film, entitled “How 
to Sell More Meat per Ration Point,” 
was recently released by Swift & Com- 
pany to show dealers how to merchan- 
dise, advertise, display and sell more 
table-ready meats and increase profit 
and volume under the point rationing 
system. 


Emphasized in the film is the fact that 
a dealer can most effectively aid his cus- 
tomers through help on point merchan- 
dising, as by making certain that point 
costs are always shown on the item in 
the quantities usually purchased. An- 
other suggestion is that the number of 
servings also be shown. 





THE DOUBLE ANVIL 
Makes a DIAMOND HOG BETTER 


Doubles Cutting 
Power at Center 
where heaviest 
work falls 


Choke Proof 
Big Capacity 
Reduction 30% to 40% 
Finer and More Uniform 


The “DOUBLE ANVIL“—an impor- 
tant DIAMOND feature—plus disc 
knives set at an angle for a fast 
vp to 50% on power. 


belt driven. Ask for Bulletin D 93. 





DIAMOND IRON WORKS, INC. 


ESTABLISHEL 88 


1804 N. Second St. 
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shearing cut—gives DIAMOND Hogs unequalled speed, capacity, 
ond uniform fineness of reduction. Very easy running, often saving 


6 Sizes, c:pacities from 2 to 30 tons per hour. Direct connected or 


(0 THE MAHR MANUFACTURING CO. DIVISION 


Minneapolis Il, Minnesota 





ent rope control. 











R:M 
TROLLEY 


Capacity 1000 Ibs. 3-60-110 550 volt 
AC. Hoisting speed 32 ft. per minute. 
Lift 20 ft. Headroom 13 inches. Pend- 


Truck Advertising 


(Continued from page 13.) 


ance by their operators of the decalco- 
mania reproduction process, particu- 
larly where exact, uniform transposi- 
tions of complicated, many-colored 
packages or trade-mark designs are re- 
quired. The process saves money, as- 
sures durable coloring and finish, over- 
comes laid-up-for-hand-painting time, 
and lasts longer. 

In the case of illustration of meat 
products on a truck body it is particu- 
larly desirable that they be kept as 
truly appetizing in appearance as pos- 
sible. Roasts, hams, etc. should not be 
allowed to fade until they arouse dis- 
dain rather than appetite. Such a con- 
dition reflects very unfavorably on the 
products advertised— particularly if 
they are food products. 

A survey of some of these trucks im- 
mediately indicates that the companies 
operating them are today giving as 
much thought to the decoration of their 
vehicles as to the space they buy in 
national magazines such as The Satur- 
day Evening Post, for which they would 
pay $8,000 a page. 

Unable to replace their trucks with 
new ones, more fleet operators are re- 
pairing bodies and replacing their sales 
messages and decorations, not only to 
conserve their fleets but to conserve 
their trade-marks. It’s good business to 
have your trucks “talk your business” 
—in war or peace! 


I-BEAM 
HOISTS 
Help Solue 

Later Protlemas 


A plant equipped with R & M 
I-Beam Trolley Hoists can main- 
tain a higher rate of production, 
even in the face of severe labor 
shortage. The R & M hoist, placed 
on a straight or curved track, can 
be kept busy speeding up opera- 
tions in many parts of the plant. 
Shown here is an installation of 
the S % model hoist, designed 
for this all-round service. 


ROBBINS « MYERS, Inc. 
Hoist & Crane Division, Springfield, Ohic 


Please send your folder No. AB900 describing 
Meat Packers’ Hoists. 


Street & No.____.._.... 
City & State 
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FDA Meat Purchases Decline; Beef Items Off 


Purchases of meat by the Food Distribution Administration, during 
June, 1943, for lend-lease, territorial emergency programs, Red Cross and 
domestic food programs were sharply below the previous month. The 
shortage of beef which prevailed during the past few months was more 
or less reflected in the FDA purchases of beef meat items during June. 
For that period the total purchases of these items amounted to only 263,696 
ibs. compared with 3,067,474 lbs. during May. 

Purchases of lard by the FDA during June rose to 127,604,986 lbs. com- 
pared with 122,550,912 lbs. during the previous month. 


COMMODITY PURCHASES BY THE WAR FOOD ADMINISTRATION 
DURING JUNE, 1943, AND THE CUMULATIVE TOTAL SINCE MAR. 15, 1941 

















Quantity F, 0. B. Cost 
June Cumulative June Cumulative 
Commodity lbs. lbs. 
Army Rations, Canned............... 8,701,395 109,779,963 $ 1,786,034 $ 22,068,019 
Meat Food Products, Canned 
Cy MED cicedebcesocceseuce 999,504 999,504 175,786 175,786 
tT Mage ghdecknandhébadds tense ‘ 4,452,118 87,630 1,252,221 
Tyne BR ..cccs. 240,000 15,959,992 66,792 4, 375,232 
MEO Gab céscece 37 13,580,156 42,931 307,638 
Vienna Sausage ‘ 36,164,984 5,415,062 12'541278 
Beef Meat Products 
EEE TOMER, Jc ccccsccebe coccccces are 8,683 
Beef ic cckacuckcaye's bas 60tene 280,000 neeedasn 73,546 
Beef Bungs ......... cc. ghanieher eG) | eew tea en 72,022 
Beef, Canned Corn.. oa ike bheeke BERT MBG lec eceee 862,261 
Beef Hash, Canned Corn... Soe. #wenwases ne. | | sveaseste 228,451 
Meek, Dekperated ......cscccccsecs * 93,265 
Beef, Pt Mile eeesaacescdeneeees ae = =——S—S 64,756 
Beet Extract ......... on ne °° ~ e¢eensens 145,649 
Beef, Frozen Boneless we 16,494, 4 44,825 4,121,453 
Beef Hearts, Frozen. po eee 18,257 
Beef, India ‘Mess.... 525000 <h-awae es 71,718 
Beef Kidneys, Frozen... ee! << redeeeees 65,923 
Beet Knuckles, Dried Se onde es ks 4,845 
Beet Livers, FEOGOR....ccccccsccsee coccscece ere 11,570 
Beef Roast, Canned................ 5 61,212 24,914 28, "324 
Beef Tongue, Pickled. . ee 22, 22,000 5,583 5, 583 
Beef Tripe, Frozen. (| SrerrTy rs 5,305 
Veal Carcass, Frozen.. 6,070,481 3,541 1,236,820 
Lamb Carcass, Frozen...........++++. y 71,107,498 481,800 18,369,134 
PE ED wae cctéinccvadccoscovese BT QOR neces 2,640 
DPD cicbbeeskeensecteseceeses Seovseres a 8 =«=—(asé ewe Sade 1,920 
Mutton, Frozen Boneless.............. 641,300 2,654,822 114,515 518,793 
Ph Ch OB odécccssoccee coceseeee _- - errr rr 978,777 
Pork Meat Products 
PE. GIO ccccceveonvcescccece 13,341,195 161,946,197 3,673,991 55,074,520 
Pork and Soya Links, Canned...... ......... 127,904,392 944409066 38,827,085 
Pork, Canned (Misc.).............. 91,836,566 " 33,721,521 573,396,009 
Peek Butts, PRORGR..cccccccccccces ¥ . y 490,535 3,244,190 
Pork Hearts, Frozen........ ee = eee veeeee 49,088 
Pork Kidneys, Frozen... ‘ 1,444 269,578 
Pork Knuckles, Frozen.. ¢ eeesceeso 6. SP i ceseseses 4,1 
Pork Livers, Frozen... 2 150,000 2 19,388 500,881 
Pork Loins, Frozen...............- 5 1 4,114,459 57,063,610 
Pork Trimmings, Frosen........... 3,692,000 13,175,260 $22,175 2,957,869 
Pork, Barrelled Brisket........... .......-+- Resp 86,260 
Pork, Smoked ...nccscccssccscccece 423,000 36,800,384 110,725 11,001,409 
Pork, Cured & Froz. (Misc.)....... 36,030,867 757,810,235 6,898,942 150, 704,568 
Fatbacks, Dry Salted.............. 17,446,440 177,617,275 2,066,202 21,554,889 
Tee GRGEEGS occ ccscccccccccccscece 336,120 6,980,297 462,885 9,369,493 
Pig’s Feet, Salted.............:025 ssccceses < * xr 
Packer Hog Sides..............+.. 1,140,000 1,140,000 2,545 202,545 
Pork, Dehydrated .............+++. 1,536,619 5,809,078 2,031,135 7,066,463 
TID nak ecscanscas's0sses 558,085 5,851,793 244,046 2,527,720 





$63,109,406 $1,004,930,749 


Fats & Oils 
Army a bbena dines ckdaqsedecne erdensete sae Secevesec 120,050 
TROGE BR cccccccccccscccccccccccese esseserce es 221,710 
BED el Sowd Od 6 06000650606 5b0eseses 127,604,986 1, 39%, 987, 510 18,761,900 182,954,941 
fC errr are 3,530,000 15,731,900 449,384 1,990,283 
QICOMAAFEATIME 2 occ cc sec ccccsccccees 27,907,500 158,378,837 4,515,314 24,608,706 
Rendered Pork Fat...............-- 329,200 10,771,940 45,610 1,429,490 
Refined Pork Fat.............-+..- 19,318,354 33,786,197 2,777,248 4,843,834 
POOMIME nc ccc cccccccccccccscces 17,349,968 106,184,651 2,837,438 17,109,733 
Dallow, WOMle.......cccsccsecvcess 2,790,796 33,167,169 298,388 3,618,608 














Working Safely Is Theme 


of Series of Articles 


Most of the on-the-job accident; 
which cause the loss of precious prody. 
tion hours in meat packing and sq 
manufacturing plants throughout the 
nation can be prevented by safety ey. 
cation and the use of various safety d. 
vices. The skill and strength of mez 
plant workers must be guarded againg 
accidents and diseases to meet the heay 
demands of war production. 


In the first of a series of articles pre. 
pared by the U. S. Department of |, 
bor Committee to Conserve Manpow: 
in War Industries, a list of “do’s” an 
“don’ts” has been compiled to help 
workers keep from getting hurt. 


Employes are urged to report all jy. 
juries promptly, no matter how slight 
they may appear to be; to work why 
physically fit and be provided with th 
proper equipment and safety devicg 
wherever they are needed. Those doing 
lifting work should learn to keep they 
bodies upright and lift with leg musde 
and not with their backs. Hand pak 
should be worn by workers who hand 
rough materials. 


Packing plant equipment which is ni 
in constant use should be arranged car. 
fully and securely and placed where it 
will not block passageways, or fall m 
employes who may be passing by. Al 
employes should be urged to obser 
plant safety rules and use safety equip 
ment provided for them by their e- 
ployer. Wearing safety shoes witk sole 
of the proper type will help protect th 
feet from serious injury and also guar 
against dangerous falls on_ slippery 
floors. 


Ability to produce depends upn 
physical fitness; therefore, worker 
should use all sanitary and hygienie 
facilities provided for them. Cutten, 
rollers or other machines which present 
a hazard to the worker should be ate 
quately guarded. In various cutting 
operations, workers should be made & 
use safety knives and wear gloves which 
protect their hands. Loose fitting cloth- 
ing, long sleeves, dangling neckties, 
loose trouser cuffs, finger rings, or other 
unsafe apparel while working aroun 
packing plant machinery is often th 
cause of injury to workers. 
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OLD PLANTATION SEASONINGS 


HAVE FAITHFULLY SERVED THE MEAT INDUSTRY 
FOR TWENTY YEARS BY BUILDING FLAVOR IN YOUR 
SAUSAGE PRODUCTS. WE WILL CONTINUE TO SERVE. 


A. C. LEGG PACKING COMPANY, INC. 


BIRMINGHAM, ALABAMA 
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MARKET SUMMARY 
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DETAILED INFORMATION INDEX 





Hogs and Pork 








Cattle and Beef 








By-Products 








HOGS 


Chicago hog market this week: 
Weights under 240 Ibs. steady; heavier 
weights 10@20c off and sows 25c under 
close of last week. 

Week 

ago 
$14.25 

13.55 

14.00 

13.65 

14.45 

13.60 

15.00 

14.65 


Thurs. 
Chicago, top .....--- $14.30 


Kan. City, top...... 
Omaha, top 
St. Louis, top....... 
Corn Belt, top........ 
Buffalo, top 
Pittsburgh, top...... 
Receipts—20 markets 
424,000 
Slaughter— 
re 901,479 913,455 
Cut-out 180- 220- 240- 
er 220 lb. 240 1b. 270 lb. 
This week... —1.19- —1.12 
Last week... — 91 —1.03 


437,000 


Chicago carlot pork: 
Green hams, 

all wts. ....20%@21% 
Loins, all wts..19%4 @22% 
DS. bellies, 


20% @21'% 
19% @22% 


15% 


Da oid a ee 
Reg. trim’ngs..17%4 
New York: 
loins, 8-10 lbs.—251%4 @28% 
Loins, 10-12 Ibs. —25%4 @28% 
Loins, 12-15 lbs. —23% @27% 
Loins, 16-22 Ibs.—22% @26% 
Shidrs., skinned 
 . ae 24% @27% 
Boston butts, 
es ve 0 wie 27% @30% 
Lard—Cash 
Loose 


19% 
17% 


13.80b 
12.80b 
12.37 4b 


...-12.80b 
ee 12.37%b 
*Week ended July 23. 


WEEKLY HOG SLAUGHTER 
WEEKLY CATTLE SLAUGHTER 


SMES JONE NO JUNELT JUNE JULY! JULYS JULYIS JULY 22 JULY 29 UGS 


CATTLE 


Chicago cattle market this week: 
Steers and yearlings were strong to 25c 
up. Cows were steady and bulls steady 


to 25c higher. 


Thurs. 
Chicago steer, top... .$16.50 


Kan. City, top....... 
CNS WIND on 6:40 4:00:8 
St. Louis, Cop. ..6s... 
St. Joseph, top...... 
Bologna bull, top... . 
Cutter cow, top...... 
Canner cow, top..... 


Receipts—20 markets 


ae wtawvicsw'ss 197,000 


Slaughter— 


ne OE a 4t-nn00s 146,486 


BEEF 

Steer carcass, good 

700-800 lbs. 
Chicago . .$19.00@20.50 
Boston ... 20.00@22.00 
Phila. .... 20.00@22.00 
New York. 20.00@22.50 
Dr. canners, Northern 

all weights. .12% 
Cutters, 

all weights. .12% 
Bologna bulls, 

See 12% 

*Week ended July 23. 


Week 
ago 
$16.50 
15.15 
15.10 
16.00 
16.00 
15.50 
14.25 
9.75 
8.50 


199,000 


138,946 


$19.00@20.50 
20.00@22.00 
20.00@22.00 
20.00@22.50 


14% 
14% 


15% 


Chicago prices used in compilations 


unless otherwise specified. 








U. S. STORAGE STOCKS 


ee 


July 1 (Ibs.) 
.515,499,000 
. 205,139,000 
. 704,625,000 





HIDES 
Week 
Thurs. ago 
Chicago hide market active. 
Native cows... .15% 
Kipskins ..... .20 
Calfskins .... .23%@27 
Shearlings - 3.15 


15% 

.20 

23% @27 
2.15 


TALLOW, GREASES, ETC. 


New York tallow quiet. 
8.62% 
Chicago tallow strong. 


8.62% 


ae Ge abua sere 8.62% 
Chicago greases unchanged. 
ihebvawenle 8.75 


New York greases firm. 
8.75 


Chicago by-products: 


Crackiines ...scesss 
Tankage, unit ammo. 5.53 


1.21 
5.53 
Phy Pe Pee ae 5.38 
Digester tankage 

4 aoe nina Rae 71.04 


Cottonseed oil, 
12%n 





BUSINESS INDICATORS 


Wholesale Prices (1926—100) 


July10 July 11 
1943 1942 


..-103.0 98.5 

aE EE Eo 98.7 
Prices (1926—100) April 
1942 
104.5 


All commodities 


April 
1943 


Farm Products ...... 123.9 








HEAD 


1300 
1200 


1000 


900 
800 
700 
600 
500 
400 
300 


HAMS REGULAR Ad. WEIGHTS 
WILTSHIRE SIDES, FOA 
STEER TOP 

noo 

OS Gewises 


200 
100 


4aeaDd 
Cac, Toe 


MAY 77 JUNE JUNEIO JONLIT JUNE 24 JPLY'| JULY JULY IS WULY22 WL 29 


PRICES, KILL 





FDA BUYING 


AILLONS PULY 13 - JULY 17 


AND FDA 





BUYING eos 


i204 


Lt 


Curves in first col- 
umn chart show 
weekly hog and 
cattle slaughter at 
27 market points. 
Second column 
curves show price 
trends for steers, 
canner and cutter 
cows, wholesale 
pork cuts, live hogs | 
and FDA Wilt- 
shire sides. 


-i1o—— 
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MEAT AND SUPPLIES PRICES 





WHOLESALE FRESH MEATS 


Steer, hfr., choice, a 





Steer, hfr., utility, all wts... 
Cow, commer. and g 
Cow, utility, all wts 
Hindquarters, choice 
Forequarters, choice 
Cow hindquarters, good and commer 
Cow forequarters, good and commer 


, Short loins, choice 


, Short loins, commer.............- b 


Cow, short loins, good and commer........... Bi 
, Short loins, utility 
heifer round, choice 
heifer round, good 
heifer round, commer 
heifer round, utility 











Cow round, utilit 
Steer, heifer rib, choice 
Steer, heifer rib, good 


Steer, heifer rib, commer...............---+-2 
— } te rib, utility.. 





ne GG csc ccosccsccocscess 
Steer, hfr., ke ME, MOMivcccceseccccccceceees 25% 
Steer, hfr., sirloin, commer 
Steer, hfr., cow flank, all grades 
Cow sirloin, good and commer 


Steer, hfr., sow flank, all grades 
, flank steak, all grades 
Cow flank steak, all grades.............6+5.. 
Steer, hfr., reg. chuck, choice 
Steer, hfr., reg. chuck, good 


Cow reg. chuck, good and commer 
Cow reg. chuck, utility 
, ec. chuck, choice 


a 


ee te Ale ate nee a eel 


, ¢.c. chuck, commer 
i i i ME ccccecccceceoses 
Cow, ¢.c. chuck, good and commer 
Cow, c.c. chuck, utility 
foreshank, all grades. . 
[ow foreshank, all grades 
, heifer brisket, choice 





heifer brisket, commer. 
heifer brisket, utility.................. 


Cow brisket, utility 
Steer, heifer back, choice 


Cow beck, good and commer 
Steer, hfr. arm chuck, choice 
Steer, hfr. arm chuck, 
Cow arm chuck, good and commer....... eccee 
Cow arm chuck, utility 
Steer, hfr. short plate, good and choice 
8t teer, hfr. short plate, commer. and utility.. 
Cow short plate, good and commer 
Cow short plate, utility 


tQuotations on beef items include permitted ad- 


ditions for Zone 5, plus 50c per cwt. for local 


rer 


EE ee ee 20% 


rs 


a ae 


eee CeCe CeCe ee eee eee eee ee eee 


as 


od Tipe P pe eye the eaeden 


Prices basis. For lots under 
oe - add id $0.035.. For , baenies in shipping con- 


* brains & “Tales only) $2.00 













**Lamb 
EE ED dain S06 0eanee dt eeeseceeotaace - 2535 
CE ED. nebo nessncetcscbercocvceerascese -2385 
DEE SEED ccccedccosestoccascecccecses 2185 
GENO DEREOROES 2 ccc cccccccccccecccees - 2910 
Good hindsaddle ..... . -2135 
Choice fores ...... - 2185 
fores 2 
tLamb tongue 14% 
Choice sheep 260 
See ee 1135 
Choice saddles .. -1560 
Good saddles . - 1435 
GNNOS BONGS cccccccccccvcccscccccs - 985 
DCMT ahtnesduaatdetessncetvddestnoeis -860 
Mutton legs, choice ..........cceeesseceees -1685 
Mutton loins, choice.........cesseeecceses -1560 


**Quotations on lamb and mutton are for Zone 5 


and include 10c for stockinette, plus 25c per cwt. 
for delivery. 


*Fresh Pork and Pork Products 


Reg. pork loins, under 12 Ibs. av........... 22% 
MEME. SAbvdcdodseaccongcvecsececececersuees 19% 
WEEE. cccncccccocccscccocccesescenceess 31% 
Bikimmed GhowlGers ..ccccccscccccccccccccsvese 21% 
nS 2 PE cscemensserscccapneende 15% 
Boston butts, 4 to 8 Ibs. av............506. 24% 
Boneless butts, cellar trim...............++. 29 





He 
Chitterlings 
*Prices carlot and loose basis. 


*WHOLESALE SMOKED MEATS 
Fancy regular hams, 14/16 Ibs., 





parchment pape 26% 
Fancy skinned — 

parchment pape 28% 
Picnics, 4/8 Ibs., ‘chat shank, wrapped. 26 
Fancy bacon, 6/8 Ibs., wrap ped peeterece 26 
Standard bacon, 6/8 lbs., waegped re 24 
No. 1 beef sets, smoked 

I, Oe SEs cc ccccccscccccescsce 46% 

th 1 Sn. coceccesetnceséewcs 44% 

Be, HS GB. ccccccccccccccces 42% 


*VINEGAR PICKLED PRODUCTS 


Pork feet, BOOED. BB... ccccccccccccccccces $22.50 
Lamb tongue, short cut, *200-Ib. bbl. 252 25 

Regular tripe, 200-Ib. ( techpanbiegertess 28.50 
Honeycomb tripe, ae nannagem 31.00 
Pocket honeycomb tripe, 200-lb. bbl........ 34.50 


*BARRELED PORK AND BEEF 


Clear fat back pork: 
70- 80 pieces 
80-100 pieces ... 

100-125 pieces . 

Clear plate pork, 


BrIGRet POSH ..cccccccccccccccs A ogee? 
Ds SEE Be Mc ccceccccccccccscces 32.50 
Extra plate beef, 00 x Psscecosisesress 34.00 


*Quotations on pork items are for less than 
5,000 Ib. lots and include all permitted additions, 


except boxing and local delivery. 


SAUSAGE MATERIALS 


Carlot basis, Chicago zone, loose basis. 


Regular pork trimmings...............-++0. 17% 
Special lean pork trimmings 85%............ 27% 
Extra lean pork trimmings 95%.............. 29% 
Pork cheek mMeOt...ccccccccrcccscccccscccces 17% 
POG BORED cccccesccccccescccccscccccccccees 115, 
DOCK TVGED cccccccccccsccccccccccccserscsses 125 
SD MEE SUED, coceccccesesensecsesscesée 17% 
ED CED Sc cocccccvecoasesccovsscneets 16% 
NEE BUEES ccccccncccccvecescecsccsceveceses 16% 
BOGE GHUMRMMINGD occ cccccccccccccccecccccccces 14% 
PE GED Soecesccccesccccccecscccvcune 12% 
EE CE SE wc vccoscccccccussscecouee 12% 
ES I EN, wccncncescsedccesosccen 12% 
BORSNED, GREET cccwccsccvccccoccccccscessese 15% 


DRY SAUSAGE 


Cervelat, choice, in hog bungs............... 58 
TREFIRGEE ccccccccecccccccccesccccsccccccccce 31 
FAPMOP ccccccccccccccccccccscccccccsessccees 41 
Holsteiner ...... coccecoccece Scccaceece +41 
B. C. salami, ied sian apaatepseateb preset 5 54 
Milano, salami, choice, | in “hog bungs..... unquoted 
B. C. salami, new condition..............+++. 32 
Frisses, choice, in — middles.. . Janquoted 
Genoa style salami, choice..............«+: 63 
PUREE ccccccaccoscccceccecccocececococese 50% 
Mortadella, new condition. sebonseqooncesesonem 
Cappicola (cooked) .........ssseesee eecccees 
Ital DD GOED DORs coc cccccccccccccocccccesnd rr} 












DOMESTIC SAUSAGE 

(Quotations cover grade AA.) 
+Pork sausage, hog casings 
tPork sausage, bulk. 
+Frankfurters, in sheep ¢ ae 
+Frankfurters, in hog casings......... 
TROEEER = cccccessnccoscecsecccccooces 
tBologna, in artificial casings......... 
Liver sausage in beef rounds.......... 
Liver sausage in hog bungs........... 
Smoked liver sausage in hog bungs.... 
TRORG GMOOSD occ cccsccccccccccccccccces 































New England luncheon specialty...... 
Minced luncheon specialty, choice..... 
BED GE BERGE. ccc ccccccccestecsoes Ss 
BEOGE GRGERED ccccccccccccccccccccees % 
EN DEES ARNE a 


+Prices based on zone 5, plus $1.00 per ewt, te 
sales to retailers and purveyors of meals Where 
no local delivery is made. Prices include boring 
or packaging costs. 










































8-10 
CURING MATERIALS er 
Nitrite of soda (Chgo. w'hse. stock): om W416 
In 425-lb. bbis., delivered 
Saltpeter, less than ton lots, f.o.b. N. Y. 
bl. refined granulated.............. cee. 
Small crystals ....cccccccescccccccccceee 16-18 
Medium crystals ........00seeeeecceeeens 18-20 
Large crystals ............- 9-22 
Pure rfd. gran. nitrate of soda 
Pure rfd. powdered nitrate of soda 
—. per ton, in minimum car of 80,000 ibe 
only, f.o.b. Chicago, per ton: 
Granulated, ere on 10-12 
Mottams, Stln Gst08.........ccccsconcatal Rn 12-14 
Rock, bulk, 4B COB CREB. cc ccccccccccccges is 14-16 
Sugar— 16-18 . 
w, 96 basis, f.o.b. New Orleans....... an 18-20 .. 
Standard gran., f.o.b. refiners (2%)...... bg O22. 
Packers’ curing sugar, 250 lb. bags, Ou. 
-0.b. Reserve, La., less 2%.......escces uy 4-26 
Dextrose, in car lots, per cwt. (cotton)..... rt B20 . 
Sh PARSE BARB c. coccccccccccccscccesceshh %/up 
SAUSAGE CASINGS 
(F. 0. B. Chicago) 
(Prices quoted to manufacturers of sausage.) +6 
Beef casings: 68 
Domestic rounds, 1% to 1% in., $10 
BBD BOCK cccccccccsccccccs - @ is 0-12 . 
Domestic rounds, over 1% in., wu. 
BOD DOG ccccccccecescccscccs v Short si 
Export rounds, wide, over 1% in. 40 @ @ 
Export rounds, medium, 1% to 
Bee BBs ccpccccces cncacccqooes 4 @53 
Export rounds, narrow, 1% in. 
GREP cccccccccccccccevcsocces % 
No. 1 weasands.......cccccccecs 05 @& 8 
No. 2 weasands........s.eeeeees & 8-10 
Mo. 1 DUMGB..cccccccccccccccces 16 Bi 10-12 
We. B BURBS. .cccccccccccesccccs 10 2 12-14 
Middles, sewing, 1%@2 in...... 44 4 14-16 
Middles, select, wide, 2@2% in. .50 4 16-18 
Middles, select, extra, 24 @2% es 
Middles. select, extra, 2% in. & 
sbthhéieebebearnsseneseens 1.10 @15 


up 

Dried or salted bladders, per piece: 
12-15 in. wide, flat 
10-12 in. wide, flat 
8-10 in. wide, flat.. 
6- 8 in. wide, flat 

Hog casings: 




















18-20 
Extra narrow, 29 mm. & dn....2.40 @24 0-5 
Narrow mediums, 29@32 mm... 2. 5-30 
Medium, 32@35 mm............ 2.05 035 
English, medium, 35@38 mm.... 1.0 33-40 
Wide, 38@43 mm...........+++- 1.58 050°. 
Extra wide, 43 mm...........++ 1.40 1.56 
PERE WORD ccccccccccccsecces @ 22 .-} 
Large prime bungs..........+.++ 17 @2 
Medium prime bungs............ 11 @2B 68 
Small prime bungs..........++++ 08, 8-10 
TERED, HEP BWCeccccccccccccsces @ 20 @2 br 
SPICES ae 
(Basis Chicago, original bbls., bags or bales.) 18-29 
Whole Grou! 1-25, 
I ON octane vanes cues 34 bu 
PE cok@sethaeacadiveesied ood 85 38 
eee Ieee 4 
hn tniceeaoSwewesemwlan’ il 
Cloves, Amboyna ............se0+- 40 6 Regula 
et ati ak ed aan eRe 24% 2 Clear 
Ginger, Jamaica, unbleached...... 37 8 Jowl b 
Mace, Fancy Banda..............- 1.08 12 Square 
SUE MEOD Sn onecnncccisccecsces 1.10 Quot 
East & West Indies Blen % revised 
Mustard flour, fancy. . S WR 
NO. 1 nccccccsccssccecccess ee 
Nutmeg, fancy Banda............ B MPR |} 
RE TR 6 
East & West Indies Blend...... 5 
Sg “~rnt 5s 
Pepper, Cayenne ie Ae AR ORGS % ; 
SE  taedeircbesescnnes 2 Pri 
Bleck Molabar .........-.:-.... 11 15 the ¢ 
Black Lampong ............++.++ 8% 10 e 
Pepper, white Singapore.......... 15% 1% 
ink ie ie a 16 a Rat: 
Bb ard 
PACKETS ccccccccccccccccccccesce Monda 
Toesds 
SEEDS AND HERBS Wedne 
Thurs¢ 
Whole for Sas Friday 
NOE As do ndcdincgcacebana 1.35 1.6 
NMI codon sakcceke seyains 18% Bh 
Coriander Morocco bleached....... 29 ose 
Coriander Morocco natural No. 1.. 15% 1% Refine 
Mustard seed, fancy yellow....... 25 ” Kettle 
DT dimkenadsievsiqnsneien 10 i Leaf, 
Marjoram, Chilean ........ccccess 51 4 Neutr; 
GHD ecsceccesovceccssceconsee 20 Shorte 
The National Provisioner—July 31, 1 9% The 
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MARKET PRICES 
New York 
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CASH PRICES 


QARLOT TRADING LOOSE, Pere F.0.B. 
CHICAGO OR CHICAG ‘ASIS 
THURSDAY, JULY 29, 1043 


REGULAR HAMS 
Fresh or Frozen 


21% 
21 
21% 


20% 
BOILING HAMS 
Fresh or Frozen 


SKINNED HAMS 
Fresh or Frozen 


SERRE 2 
PRE 


Short shank %4c over. 


BELLIES 
(Square Cut Seedless) 
Fresh or Frozen 


10% 


o 
r plates .. 
Jowl butts .. 
Square jowls . 


Quotations on green pork cuts based on OPA 

MPR No. 148, and amendment No. 5 to 

MPR 148, effective June 14, 1943. Cured pork 

until June 28, 1943, still based on revised 
No, 148 and amendments 1 and 2. 





WEEK’S LARD PRICES 


Prices of cash, loose and leaf lard on 
Chicago Board of Trade: 


Loose 


Thursday, July 29... .13.80b 
Friday, July 30 y eee 


Packers’ Wholesale Prices 


Refined lard, tierces, f.0.b. Chicago.. 
a +» tlerces, f.0.b. rg ° 
j kettle rend., tierces, f.0.b. Chicago 


tierces, f.0. ~  nnenae 
Shortening, tierces, c. 





The National Provisioner—July 31, 1943 


DRESSED BEEF CARCASSES 


, heifer, 


Cow, good and commer.....------..++..--.+- 
The above quotations do not include charges for 
koshering. 


KOSHER BEEF CUTS 


heifer, triangle, choice.............+++. 
heifer. CE, BER c cc cc ccccsecvesess 20 
heifer, triangle, commer............... 
heifer, triangle, utility................ 
bfr., reg. chuck, choice............se+. 22 
hfr., reg. chuck, go0d...........00s000. 
bfr., reg. 
BER... SOB. GROG, GUEMEF. occ cccccccccecs 

Above quotations include permitted additions 
for Zone 9, plus $1.50 pm ewt. for koshering plus 
50c per cwt. for local delivery. 


heifer, rib, 
heifer, rib, 
heifer, rib, 
heifer, rib, 
heifer loin, 
bfr., 


Steer, 
Steer, 
Steer, 
Steer, 


Di Mircea dbndetessvesceencs see 
bfr., Telm, COMMER. .cccocccccccceccsces 
Beg By Dc ccccdcecccccencssoces 


Above prices are for Zone 9, plus 50c per cwt. 
for delivery. Additions for kosher cuts, where 
permitted, are not included in prices. 


*FRESH PORK CUTS 
Western 


Pork loins, fresh, 12 Ibs. down.......... 
SRONDEOOR, SUEEE cas ccsciccccrevessces 
Butts, regular, 4/8 Ibs...............+. 
Hams, regular, under 14 Ibs............ 
Hams, skinned fresh, under 14 lIbs...... 
Pienics, fresh, bone in.................. 
Pork trimmings, extra lean............. 
Pork trimmings, regular................ 
Spareribs, medium 


Pork loins, fresh, 10/12 Ibs............ 
Shoulders, regular ...........6000-0e00. 
i ME Th Maccscncentccosceses 
Hams, regular, under 14 Ibs............ 
Hams, skinned, under 14 lIbs.......... 
Es: MD Mbencede sd scsssersorccece 
Pork trimmings, extra lean............ 
Pork trimmings, regular............... 
Spareribs, medium ..........+seeceeeees 
Boston butts, 4/8 Ibs...........6.5505- 


*COOKED HAMS 


Cooked hams, skin on, fatted. 8 lbs. down.... 
Cooked hams, skinless, fatted, 8 Ibs. down... .50' 


"SMOKED MEATS 


western, | 12 ibs 
Soom, city, oy12. TB... 660s cocescesoe 
Beef tongue, light........ eseecococsosve 27 
Beef tongue, Se Pinedbenes cccecgcoece 


*Quotations on pork for less than 
5,000 Ib. lots and Fy ail permitted additions 
except boxing and local delivery. 


DRESSED HOGS 


Hogs, good and omm. head on, leaf fat in, 
GD Be ceccciccscececcesees $19.1 


Choice, promens Ibs.... 
Good, 170@315 Ibs.. 
Commer., 170@315 1 
a 170@315 Ibs. 





otations are for zone 9 and include Oe for 
delivery. An additional %c per cwt. permitted if 
wrapped in stockinette. 


**DRESSED SHEEP AND LAMBS 
Lamb, Choice ....++sseeesees Sececccceccece .2785 
Lamb, £ 2585 
Lamb, commercial .......++seeesseeeeeeee ° 
Mutton, 200d, B.ccccccccsscccssescsesccces 
Mutton, COMMET., M...ceecccceccccceeeenee 

**Quotations are for zone 9, and include 10c for 
stockinette, 25c for delivery, plus $1 per cwt. for 
koshering. 


*FANCY MEATS 


Tongues, Type A... .cccscrcccsccsesssccseses 
Sweetbreads, beef, Type A.......cseeiceeeee 
Sweetbreads, veal, Type A.........-ceeeeeeee 
Beef kidneys 
Lamb fries, pet Wh... ccccccccccccscccccsccces 
Livers, beef, Ty 
Ox-tails, under % 

*Prices carlot and loose basis for zone 9. 
lots under 500 Ibs. add $0.625. 


GREEN CALFSKINS 


™% 
veals.... 
peep 23 
eecee 17 = 
OT cccese 
ecceccceses 1 17 


= 
nN 
+ 


Prime No. 1 


poponoge gece | 
SSSSuEe~ 





(Chicago costs and prices, 


levels. Later in the period a 15@40c 


Pet. Price 
live per 
wt. Ib. 


21.2 


per 


Regular hams 
Skinned hams 
——. 
Boston 
Loins 


5.60 


20 
eceececscece 10.10 
11.00 


nd ‘jowls.....22..... 2.80 
asiuceehvisionntrs 20 


Spareribs ' 
Regular trimmin 
Feet, tails, neck 
Offai and miscellaneous. ..... 


TOTAL YIELD AND VALUB. 69.00 00 


Cost of hogs per cwt....... 
Credit for subsidy.......... 


Condemnation loss ........ 
Handling and overhead..... 


are X ae PER OWT. 
ALIVE  wcccccccccccescccee 


Loss per CWt........-+se00. 
Loss last week............ 





ewt. 
alive 


$2.95 


MINUS CUT-OUT MARGIN LARGER AS LIVE COSTS RISE 


first four days of week.) 
Curtailed receipts of live hogs early this week sent prices soaring to higher 


decline resulted from the FDA an- 


nouncement that it would curtail its product buying temporarily. However, 

as a result of the early advance, average live costs were higher than a week 
earlier and the minus margin was up 9@36c on the different weights. 

—180-220 Ibs. — 

Value 






—220-240 lbs.—— 
Value 


——240-270 ibs.—— 
Value 
Pet. 
live 
wt. 


: RERReos eSBs: t 
- 
tS. 
=: 

paodsh: 


- 
peehrespoomm, § 


SSssssysses 
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: SSprposrss : 
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+ SOMWSm totomrtots 
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Tallow and Grease Trade 


Expects Improvement Soon 


NEW YORK, JULY 28, 1943 


TALLOW AND GREASE.—The mar- 
ket for tallow and grease here during 
the past week was more or less static, 
with prices remaining unchanged from 
earlier in the summer. Demand remains 
far greater than supply, and during the 
week just ending some members of the 
trade were of the opinion that supplies 
were even more limited than in recent 
weeks. This was the case despite the 
fact that cattle marketings at inspected 
centers again showed an increase over 
the previous week. Traders are anxious- 
ly awaiting more liberal offerings of 
tallow but at present none of these op- 
erators will make an estimate as to 
when they expect conditions to improve 
as far as offerings are concerned. These 
traders are all willing to buy tallow as 
they have been carrying standing orders 
for quite some time. Ceiling prices are 
easily obtainable but no offerings are 
out. Hog marketings also continue lib- 
eral but have brought no improvement 
in the supply of grease being offered. 
As in the case of tallows, ceiling rates 
are quotable on all greases. Buyers are 
numerous and have on hand many out- 
standing orders for most kinds of 
grease. 

STEARINE.—No change was noted 
in the condition of this market during 
the past week. Offerings continue to be 
light and the demand is good but with- 
out something to deal in there is no 
change in prices. 


NEATSFOOT OIL.—Due to the fact 
that supplies of the crude product are 
still inadequate, there has been no 
change in the position of the neatsfoot 
oil market. Demand continues good and 
prices are firm. 

OLEO OIL.—Limited supplies of oleo 
oil held the market for this product in 
a rut during the past week. Demand 
remains very broad but no sales were 
reported. Extra oleo oil was quoted at 
13.04c in tierces and prime oleo oil at 
12.75c in tierces. 


CHICAGO, JULY 29, 1943 


TALLOW.—For the past few weeks 
there has been a noticeable increase in 
the number of cattle being marketed 
around the country. Chicago has had 
its share of the increase and as a result 
traders in tallows have been waiting for 
an increase in the amount of product 
being offered. For a while they were 
disappointed but their hopes were 
boosted a bit this week as a slight bulge 
was noted in the offerings of tallow. 
Provided the liberal marketings of cat- 
tle continue, traders in tallow foresee a 
somewhat improved condition in this 
market as soon as the full effects of 
the increased production are noted. In- 
cluded in this week’s reported tallow 
sales were two tanks of fancy tallow at 
8%c, two tanks of fancy tallow at 8%c. 

STEARINE.—tTrading in this prod- 
uct remains very tight due to the small 
supply of raw material now available. 
It is hoped that with the cattle run hold- 
ing its advance there may be an im- 
provement in the amount of stearine 
offered. 

NEATSFOOT OIL. — Market un- 
changed. Quotations were: Pure, 18c, 
and cold test, 26c. 

GREASE OIL.—Quotations were as 
follows: No. 1, 14c; No. 2, 13%c; extra, 
14%c; extra No. 1, 14%c; extra winter 
strained, 14%c; prime burning, 15%c; 
prime inedible, 15¢c and special No. 1, 
13%c; acidless tallow oil is quoted at 
13 %e. 

GREASES.—Marketings of hogs con- 
tinue to be comparatively large and the 
amount of soft greases has shown some 
improvement over recent months. In 
fact, the increase in the amount of 
grease being offered to traders was 
greater than the bulge in the tallow 
supply. There are still quite a number 
of heavy hogs and sows left on farms 
and it is expected that these will soon 
be moving to market, making for an 
increase in the amount of grease pro- 
duced. 
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for CRACKLINGS, BONES 
UIE TAU LTT 


ond other 
laa UU a Ay 


STEDMAN’S rounpry & MACHINE WORKS 
504 INDIANA AVE., AURORA, INDIANA, U. S. A. 


| 
| 
} 
| 
todes red fineness in one op- 
eration. Cut grinding costs, | 
insure more uniform grinding, 
reduce power consumption and 
maintenance expense. Nine sizes 
—5 to 100 H.P.—capacities 500 
to 20,000 Ibs. hourly. Write for 
catalog No. 310. 


BY-PRODUCTS MARKET; 


Trading on the by-products Marke 
continued to be of very small dim. 
sions duing the week as the AVailaby 
supply of product remained e 
limited. As has been the case for quit 
some time, the demand remains broad 


Blood 

Unit 

Ammons 

DOE, “TROD cbcceccctavcs eee + 

Digester Feed Tankage Material 
Unground, per unit ammonia... . re | 
Liquid stick, tank cars...... . re 
Packinghouse Feeds 

Carlen 

Per te 

60% digester tankage, bulk. +e ST 
55% digester tankage, bulk.. coccvee OP 
50% digester tankage, bulk.. scenes 
45% digester tankage, bulk.. eens OR 
50% meat and bone meal scraps, bulk..... @y 
+Blood-meal ........... o0eees ; .. &e 
Special steam bone-meal........ - -50.00@5.~ 

*Based on 15 units of ammonia 


Bone Meals (Fertilizer Grades) 


Per ton 


Steam, ground, 3 & 50 - ++ B5.00Ge 
Steam, ground, 2 & 26.. ... 35. 0GRe 
Fertilizer Materials 

Per ton 

High grade tankage, ground 
10@11% ammonia ......... $ 3.85@ 4m 
Bone tankage, unground, per ton 30.00@31.0 
Bae GOOER coéazses Fats 4.2@ 45 


Dry Rendered Tankage 


Hard pressed and expeller unground 


45 to 75% protein......... so wane 


Gelatine and Glue Stocks 


Per ewt 
Calf trimmings limed). oo epee 
Hide trimmings (limed) re TT 
Sinews and pizzles (green, salted) oodeaee 

Per ton 
Cattle jaws, skulls and knuckles $40.00@42.0m 
Pig skin scraps and trim, per lb 7% 

*Denotes ceiling price, f.o.b. shipping point 


Bones and Hoofs 
Per ton 
_. $70,088.08 
Th 


Round shins, heavy 
li ented 

.. .0eT# 
we 


ght. 
Flat shins, heavy. . 
ligh 


t 
Blades, buttocks, shoulders & thighs.. 62.50@ 6." 
BOOED, WEETD .cccceccccocces tm 55. 00@S.8 
Hoofs, house run, assorted.... vy 
re $36.0 
tDelivered Chicago 
Animal Hair 
Winter coil dried, per ton............8 wn 
Summer coil dried, per ton........... ny 
Winter processed, black, Ib.... ad noma 
Winter processed, gray, Ib.. 4 
Cattle switches 4@i 








Grind cracklings, 
tankage, bones, etc. 


WILLIBALD SCHAEFER 


Processors 


TALLOW & GREASE 
Blood, CRACKLINGS, Tankage 


COMPANY 
SAINT LOUIS 


e Converters 








ASSOCIATE MEMBER: THE NATIONAL 
INDEPENDENT MEAT PACKERS ASSOCIATION 


Your 
offerings 
invi 

















Bone meal, 
f.o.b, wor 
Bone meal, 
r ton. 
Superphosp! 
per unit 


45 /00% pre 


—_—_- 


White dom 
White anin 
Water chur 
Vegetable t 


Crade cott 

points, Pp 
White deo 
Yellow, dec 


Corn oil, ii 



















JU 


Taxes 
June, 18 
Bureau 


Excise tay 
special | 


Quan 
was pai 


Oleomargs 
Oleomargs 
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FERTILIZER PRICES 


BASIS NEW YORK DELIVERY 
Ammoniates 

jum sulphate, bulk, per ton, basis ex- 

—_ Atlantic ports 
Blood, dried, 16% per unit 
Cnground is scrap, dried, 11% 
18% B. L., f.o.b. fish factory. 
Fish Ly ‘foreign, 11%% ammonia, 10% 
P. L., C-1.f. SPOt... 2... cece eeecceeees 55.00 

ipment 
eet errne idulated), 7% ammonia, 

A. P. A., f.0.b. fish factories 
goda nitrate, per net ton, bulk, 
Atlantic and Gulf ports. 

in 200-Ib. bags 
» ee. — round, 
r tan age, g cH) 
at P. L., bulk 
—" 
L., bulk 


ammonia, 
4.75 


ex-vessel 


10% 


10- 12% 


ammonia, 

4.25 & 10c¢ 
Feeding tankage. ‘ammo- 
nia, 15% B 


Phosphates 
Bone meal, steamed, 3 and 50 bags, per ton, 
fo.b, works .. 
Bone meal, raw, 
ton, f.0.b 
Seperphosphate, 
per unit 


ea kade cée-ae sce 
"414% and 50%, in bags, 
works 
bulk, f.o.b. 


éeeece . .. 40.00 
Baltimore, 19% 


Dry Rendered Tankage 


45/00% protein, unground 





OLEOMARGARINE 


White domestic vegetable . 18 
White animal fat. sevecescese -.16% 
Water churned pastry....... , ..17% 
Vegetable type unquoted 


VEGETABLE OILS 


Crade cotton seed oil, in tanks, f.o.b. 
points, prompt 

White deodorized, bbls., 
Yellow, deodorized 

Raw soap stocks: 

Cents per Ib. divd. in tankcars. 
Cottonseed foots, basis 50% T.F.A 
Midwest and West Coast 


Valley 
1 


f.o.b. Chgo. 


Soybean foots, basis 50% T.F.A. 
Midwest and West Coast 
Soybean oil, in tanks, f.o.b. mills, 


3% 
“Midwest... 
Corn oil, in tanks, f.o.b. mills.. . 12% 


JUNE MARGARINE TAX 


Taxes paid on oleomargarine during 
June, 1943 and 1942, as reported by the 
Bureau of Internal Revenue: 


June 
1942 


June 
‘ 1943 
Excise taxes (including 
special taxes) 


. $290,649.28 $326,692.93 


Quantity of product cn which tax 
was paid during June, 1943 and 1942: 
June June 


1943 1942 
Ibs. Ibs. 


191,780 38,708 
- 17,898,800 23,578,600 


Oleomargarine, 
Oleomargarine, 


colored 
uncolored. . 


Inactive Session Rules in 
Cotton Oil Futures Mart 


ket remained inactive during the 
past week. Prices were unchanged. 
The small amount of this type oil which 
is available falls far short of filling the 
numerous orders which have been in 
buyers’ hands for quite some time. Con- 
sumer point values for salad end cook- 
ing oils for August have been reduced 
and, as a result, processors believe that 
sales will show an increase during the 
next month. They feel that with the 
two-point increase in butter points, 
housewives will use more oil for cook- 
ing and frying purposes than has been 
the case previously. Consumer demand 
for one- to three-lb. units of oils has not 
been very brisk, but industrial and in- 
stitutional users have been buying in a 
fairly good manner. On the foreign cot- 
tonseed oil markets, Buenos Aires, Ar- 
gentina, quoted grain spot, refined, 58s 
per cwt.; crude was unquoted. 
PEANUT OIL.—There has been little 
action on the peanut oil market during 
recent weeks and no improvement was 
noted during the week just past. The 
demand for this product remains very 
broad but the supply is very limited. It 
is reported that a fair amount of re- 
fined peanut oil, in drums only, was 
available on this market. It was indi- 
cated that several hundred drums of 
this product changed hands recently. 


SOYBEAN OIL.—Offerings of soy- 


se ret New York cottonseed oil mar- 





bean oil remained light again during the 
week and were not equal to the broad 
demand which has existed for many 
weeks. Some refined soybean oil con- 
tinues to be offered for sale, but is no 
longer offered at the shaded prices that 
prevailed a few weeks ago. Buyers are 
not anxious for this type oil. 

OLIVE OIL.—Offerings of either im- 
ported or domestic olive oil were nil on 
this market during the week and prices 
continue to be quoted nominal. There 
is little hope for improvement in this 
market until the new California crop 
starts to move marketward. 

PALM OIL.—Supplies of palm oil 
continue very light and practicaliy no 
trading is reported. No hope for an im- 
provement in the situation is looked for 
in the near future. 

COTTONSEED OIL. Southwest 
crude was quoted Friday at 12%@ 
12%c; Valley 125%c and Texas, 12%c at 
common points. 

Futures market transactions for the 
week at New York were: 


MONDAY, JULY 26, 1943 

High Low Close Pr. el 
August 14. 
October 2 14.25 
December i 14 
January Hs 14.1% 
March ° 25 14.2% 

No sales 


Sales 


TUESDAY, JULY 27, 1943 
August ... 
October 
December 
January 
March . 


No sales 


WEDNESDAY, JULY 28, 1943 
August 14. 
October 14.: 
December 14 
January 14.1¢ 
March ... 14.2 
No sales 


THURSDAY, JULY 29, 1943 
August 
October 
December 
January 
March 
No sales. 


(See later markets on page : 
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A COMPLETE VOLUME 


of 26 issues of THE NATIONAL PROVISIONER can be 
tasily filed for reference to items of trade information or 
trade statistics by putting them in our 


New Multiple Binder 


Simple as filing letters in an 
ordinary file. Looks like a 
regular bound book. Cloth 
board cover and name 
stamped 
$1.75, posepata. Send us 
your orders 


No key, nothing to unscrew. 


Slip in place and they stay 
there until you want them 


THE NATIONAL PROVISIONER o22Seu"s.. Chicago, lll 


in gold. Priced at 


y. 
MEW yYoRK 





CASING 


BUENOS AIRES 


THE 


HOUSE 
Beartn. Levis Co., inc. 


ESTAGLISHED 1682 


CHICAGO 
AUSTRALIA 


LOMDON 
WELLIMCTON 
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HIDES AND SKINS 





South American hide market active— 

Domestic markets strong but quiet— 

New trading permits expected Mon- 
day, August 2. 


Chicago 


HIDES.—Aside from a fair volume 
of business in the South American mar- 
ket, there has been no action on hides 
this week. No trading is possible in the 
domestic markets until new permits for 
the buying of July hides are released; 
these are expected to be issued over the 
week-end, and be in the hands of tanner 
buyers on Monday morning. Quick ac- 
tion is expected thereafter, especially in 
the small packer and country markets, 
where permits were not completely 
filled last month. 


All packer hide markets, here and at 
outside points, were more closely sold 
up than ever before in history at the 
completion of trading in June hides on 
July 17. While the shortage of hides 
during the past several months has left 
a deficit in tanners’ supplies which will 
become more apparent in a few weeks 
when those stocks of hides are proc- 
essed, there is something more than a 
hope at present that the former string- 
ent condition is easing. Federal in- 
spected slaughter has gradually been 
creeping upward and the decrease from 
the same period last year has narrowed. 
Inspected cattle slaughter at 27 selected 
markets for the week ended July 23 
totalled 146,486 he@d as compared with 
138,946 for previous week and 162,357 
for the same week a year ago. The in- 
crease over previous week, while sea- 
sonal, was slightly better from a per- 
centage standpoint than that of the 
same period a year ago. 

There is considerable doubt, however, 
that small packer slaughter will reflect 
such an increase for the present, due 
to the fact that many of these killers 
whe were operating a year ago have 
since shut down. The increased number 
of upper leather buyers who have to 
depend upon this market for their sup- 
ply of hides, in the face of the decreased 


slaughter, results in a very tight con- 
dition. 

Collections of country all-weights are 
very limited now and anything in the 
line of country stock is salable on all- 
weight basis at the ceiling of 15c flat, 
trimmed, or 14c flat, untrimmed, f.o.b. 
shipping point with brands at a cent 
less. 

The Pacific Coast hide market is 
strong at the maximum of 13%«c, flat, 
for steers and cows, and 10c for bulls, 
f.o.b. shipping points, with prospects of 
trading by the smaller killers as soon 
as permits are out. 


FOREIGN WET SALTED HIDES.— 
Buying in the South American market 
became more active late last week, 
when U. S. buyers took 2,500 Monte- 
video reject steers at 14%c, and 2,200 
Sainsinena extremes at 118 pesos, steady 
prices; 6,000 Municipal extremes also 
moved at 118 pesos. Early this week, 
buyers in the States took 4,000 Nacional 
steers; England bought 5,000 Argentine 
frigorifico and 2,000 Municipal ex- 
tremes, 3,000 Montevideo steers, and 
4,200 Nacional cows at steady prices. 
Later, 4,000 Rio Grande steers, 1,000 
each Rio Grande grubby and light 
steers, and 500 Union Rosario light and 
5,000 heavy reject steers sold steady to 
the States. 

CALFSKINS.—Packer calfskins are 
quotable strong at the ceiling of 27c¢ for 
heavies and 23'4c for lights under 9% 
lb.; however, the bulk of July produc- 
tion is expected to move on New York 
trim and selection, with action probably 
deferred until hides are out of the way 
next week. 

City calfskins are strong at 20%c for 
8/10 lb. and 23c for 10/15 lb., with out- 
side cities quotable same basis; straight 
countries will move at 16c for 10 lb. and 
down, and 18c for 10/15 lb. City light 
calf and deacons are strong at $1.43, 
selected. 

KIPSKINS.—Production of packer 
kips has been light and market quotable 
at 20c for 15-30 lb. natives and 17%c 
for brands; packers will probably move 


5 


most of July kips on New York & 
and selection, however. 


City kips are salable at 18c for 
lb. natives and 17c for brands; strgipy) 
countries at 16c, flat. 

Packer slunks are in light prodye 
and strong at $1.10, flat, for reg 
and 55c, flat, for hairless. 

SHEEPSKINS.—There has beg 
fair movement of packer shearlings tj 
week at the ceiling prices, a tot ¢ 
six cars being reported at $2.15 for 
1’s, $1.90 for No. 2’s, $1.00 for No, 
and 40c for No. 4’s. However, buys 
have been showing some discriminatig 
at outside points where long freig 
are involved and have been endeavoring 
to discount Pacific Coast shearlings 
cause of the smaller spread, altho 
no such trading has so far beep 
ported. Pickled skins continue in gog 
demand and are moving quickly at) 
dividual ceilings by grades, with mg. 
ket usually quoted $7.50@7.75 per de 
packer production. There is consid. 
able variation in ideas of value » 
packer spring lamb pelts; sales by mig 
west packers couple weeks back we 
credited at $2.50@2.55 per cwt, lin 
weight basis for natives, and $28i@ 
2.87% for westerns, with rumor ¢ 
higher prices paid for westerns. 


New York 


CALFSKINS.—New York calfsis 
quotations have acquired new vay 
with the increased trading on this bass 
at outside points. The market is stroy 
at the ceiling and collectors are « 
pected to start trading next week; 3) 
are quotable at $1.15, 4-5’s $1.30, 7 
$1.65, 7-9’s $2.60, 9-12’s $3.55, 121 
kips $3.95, and 17 lb. up $4.35. Packer 
3-4’s are salable at $1.25, 4-5’s $14 
5-7’s $1.80, 7-9’s $2.80, 9-12’s $3% 
12/17 kips $4.20, and 17 lb. up $4.60. 


CHICAGO PROV. SHIPMENTS 


Provision shipments from Chicagoitt 
the week ended July 24, 1943 were 
ported as follows: 

Week Previous Sane 
July 24 week week 
Cured meats, Ibs. 26,660,000 24,202,000 35,873," 


Fresh meats, Ibs.38,789,000 37,900,000 61,4 
Lard, Ibs. 6,164,000 8,489,000 6,751, 





COOLING & FREEZING UNITS 
CHICAGO 





COOKING TIME REDUCED 


33% BY GRINDING 


IN THE 


M&M HOG 


CUTS RENDERING 
COSTS 
Reduces fats, bones, car 
casses, etc., to unilom 
fineness. Ground prod 


at. all-wts 
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nd'd bulls 
ifskins . 


Hunks bris. 
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woted flat, | 


fry. steers 


All countr 


Pir. shearls 
7 pelts... 


CHIC. 
Receipt 
eek end 
100 Ibs. ; 
me wee 
1 to date 
ing perio 
Shipme 
eek end 
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pame wee 
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ng peric 


fresh poi 
is frozen 
agencies 
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CANNING MACHINERY 
FRUITS~ VEGETABLES: FISH -Erc 


vet readily yields fat and moisture content. Reduced cook- 
Ing time saves steam, power and labor. There’s an M&M 
HOG of the size and type to meet your requifement. Write. 


MITTS & MERRILL 


Builders of Machinery Since 1854 


A.K.ROBINS & CO.IN« BALTIMORE.MD 
1001-51 S. WATER ST., SAGINAW, MICH. 


Ae 2 FOR CATALOGUE 
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CHICAGO HIDE QUOTATIONS 
Quotations on hides at Chicago: 





PACKER HIDES 














































Week ended Prev. Cor. week, 
July 30 week 1942 
t. strs. @15% @15% @15% 
whats. «4«G14% 14%  @1sie 
y. butt , ' ‘ 
; .. @14% @14% @14% 
wead'd, sre @i4 @i4 @i4 
ate @15 @i5 @15 
7 @14% @14% @14% 
, @15% @15% @15% 
@15% @15% @15% 
5 for Nye. sat. cows @i2 @i2 @i2 
r No, @ll @li @li 
‘ 23%@27 23%@27 
20 @20 @2 
@17% @li% 
oe... . @1.10 @1.10 
’ bris.... @55 @55 @55 








(ITY AND OUTSIDE SMALL PACKERS 













at, all-wts... @15 @15 @15 
hou , ss @i4 @i4 @l4 
, SF @11% @11% @11% 
been nie; —... a@10% a@10% @10% 
e in Faifekins ..... 20%@23  20%@23 20%@23 
mY MERIDG ween eee @i8 @18 @18 
ly at ip 1. reg. @1.10 @1.10 @1.10 
vith s bris.... @55 @55 a5 
; va All packer hides and all calf and kipskins quoted 
) per do trimmed, selected basis; small packer hides 
Consider. of fat, trimmed; all slunks quoted flat. 
value @ COUNTRY HIDES 
i . steers @15 @i5 @14 
8 by mi ivy. pone —— @i5 @i5 @i4 
an @i5 @i5 @i5 
Sébos @15 @i5 @15 
ae 10 @10% 10 @10% 9% @10\% 
-.+--16 @18 16 @18 16 @18 





MS .. + ess @i6 @i6 @16 
lorsehides ....6.50@8.00 6.50@8.00 6.50@7.65 






18, All country hides and skins quoted on flat basis. 
SHEEPSKINS 

Pir. shearlgs. @2.15 @2.15 @2.15 

. Bry pelts...... 29 @30 29 @29% 27 @27% 
calfskin 
ow Valle 
this basis 
is strong 


CHICAGO HIDE MOVEMENT 





| are e 
eek; $4598 Receipts of hides at Chicago for the 
1.30, 5-Tsweek ended July 24, 1943, were 3,552,- 
55, 12118000 lbs.; previous week, 2,597,000 lbs.; 
). Packelisame week last year 3,338,000 lbs.; Jan. 
5’s $14, to date, 162,305,000 Ibs.; correspond- 
’s $38, Ming period a year earlier, 164,525,000. 
) $4.6. HE Shipments of hides from Chicago for 
eek ended July 24, 1943, were 2,813,- 
00 Ibs.; previous week 3,180,000 Ibs.; 
MENTS mee’ week last year, 5,586,00 lbs.; Jan. 
1 to date, 131,377,000 lbs.; correspond- 
ricagoit Ming period a year earlier, 175,104,000 
were Ie Ds, 
wet L , 
= ate Flashes 
— (Continued from page 11.) 
resh pork that may be made when it 


frozen for sales to war procurement 
yencies were announced today by OPA. 
The additions are intended to com- 
ate sellers for the extra cost of 
mdling and holding in such sales, OPA 
ad, and also to minimize the prefer- 
te of packers for selling pork fresh in 
t civilian market. Under the equal 
ice for fresh and frozen pork that has 
sted to date, the claim has been made 
war procurement agencies that lend- 


5a ag 


a Procurement of frozen pork has 
oo hampered by the civilian demand 
= or fresh pork. Now when the packer 
aM reeves the pork himslf he is allowed to 
/ im. 198 per ewt. to the maximum price 


which he may sell the pork when 
meh. If the seller has the freezing 

@ commercial warehouse, he 
Wy add to the fresh pork selling price 
actual cost he has incurred by hav- 


cme 
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WEEK'S CLOSING MARKETS 





FRIDAY'S CLOSING 


Provisions 


Offerings of green skinned hams were 
available today in a carlot way, heavy 
weights included. Six 4,900-lb. lots 20/up 
green skinned hams sold late Thursday 
and two more cars of the same sold to- 
day. Five 4,900-lb. lots No. 2 green 
skinned hams, 18/up sold at ceiling. 
Five half cars 18/up S. P. skinned hams 
sold at half-car ceiling. Car 25/35 D. S. 
clear bellies sold late Friday. There is 
good inquiry for small lots of this item. 


Cottonseed Oil 


Valley crude, 12%c; Southeast, 12% 
@12%c; Texas, 12%c. 

Quotations on New York bleachable 
cottonseed oil, Friday’s close, were: 
August 14.10; October 14.15; December 
14.15; January 14.15; March 14.25@ 
14.40. Two sales. 





ing the warehouse do the freezing. 
Additions are permitted also to pro- 
vide for the cost of storing and handling 
the frozen pork when a war procure- 
ment agency requires delayed delivery. 
If the storing is done for the packer by 
a commercial warehouse, he may recover 
his actual cost. If the packer stores the 
meat himself he may collect charges not 
to exceed the second month maximum 
storage rate allowed under the GMPR. 


The latter provision is intended only 
to equalize the seller’s realization for 
the pork with that he would be able to 
get in selling fresh pork to civilians. 


Ceilings for the fresh pork sales to 
which today’s addition may be made al- 
ready provide a return for handling cost 
incurred in the first month of storing. 
In collecting storage charges the seller 
is required to give the war procurement 
agency he sells a warehouse receipt 
which shows the length of time the meat 
was atored. The above provisions are 
included in Amendment 9 to RMPR 148, 
effective July 30, 1942. 





FDA PURCHASES 


AND 


ANNOUNCEMENTS 











PURCHASES.—During July 21 and 
July 22 FSCC purchases included 38,- 
366,533 Ibs. lard, 7,600 lbs. rendered 
pork fat, 4,779,900 Ibs. refined rendered 
pork fat, 62,135 bundles, 100 yards each, 
hog casings, 17,978,309 Ibs. canned pork 
and 282,540 Ibs. dehydrated pork. 





Hog Ceilings Questioned 


(Continued from page 11.) 


come before the group since the Depart- 
ment of Agriculture would have juris- 
diction over it. There was some feeling 
that allocation would not be necessary 
except at certain periods when hogs 
were at the full ceiling of $14.75, Chi- 
cago basis. 

The afternoon session was devoted to 
consideration of the ceiling structure 
and the proposed differentials between 
the base point, Chicago, and the various 
terminal markets, country points and 
interior packing plants. There was con- 
siderable feeling that the fixed differ- 
entials proposed would not fit all con- 
ditions and terminal market interests 
expressed much opposition to the setup. 


LIVESTOCK RECEIPTS BY TRUCK 


Receipts of driven-in livestock at 68 
public stockyards throughout the coun- 
try during June, 1943, included 692,- 
647 cattle, 250,301 calves, 2,566,858 hogs 
and 805,979 sheep. During the same 
month in 1942, truck receipts totaled 
992,416 cattle, 361,268 calves, 2,120,433 
hogs and 795,377 sheep. 





NATURAL CASINGS 


Offers Wanted: 
HOG CASINGS * HOG BUNGS + HOG BUNG ENDS 


SHEEP CASINGS + BEEF CASINGS 


SAMI S. SVENDSEN 


2252 W. llith PLACE 





CHICAGO, ILLINOIS 
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Hogs Reach $14.45; 
Break on FDA News 


OG marketings at the various cen- 

ters early this week were of 

smailer proportions than in _ recent 

weeks. At Chicago the 25,000-head total 

which arrived on Monday was the 

smallest for that day in five weeks, 
barring one holiday. 

This break in supplies sent hog prices 
soaring on brisk trading. With the top 
standing at $14.45 on Tuesday, hogs had 
risen to the highest levels since early in 
June. At this price hogs were selling 
just 30c below the new ceiling planned 
for next month and were 70c above the 
government supported “floor.” 

Later in the week marketings of hogs 
increased and most of the advance in 
prices was wiped out, with top kinds 
selling at $14.30 on Thursday. Many 
hogs sold off more and the average 
price for the day declined 30c to $13.50. 

It was believed that part of the sharp 
decline was caused by FDA’s statement 
that it plans to curtail purchases of 
cured and canned pork as well as lard 
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for lend-lease and government pur- 
poses, during the next few weeks. The 
FDA also stated that it expected 
slaughterings of hogs to show a sea- 
sonal decline for the balance of the 
summer, but some members of the live- 
stock trade were not in sympathy with 
this prediction. They cited the fact that 
the supply of hogs six months old and 
older is great enough to hold marketing 
levels above average well into the fall. 
While FDA intends to cut purchases of 
cured and canned meat, it will continue 
to require “substantial” quantities of 
frozen meat of all kinds. 


Lighter Hogs Favored 


With the government practically out 
of the market for canned and cured 
pork, it is believed that there will neces- 
sarily be discrimination against the 
heavier hogs and that as soon as hog 
producers realize this a substantial 
marketward movement of sows and 
heavy hogs will result. 


Meanwhile, supplies of cattle moving 
to slaughtering centers continued to 
show an increase over recent weeks, 
promising to prolong the relief from a 
beef shortage which appeared imminent 





LIVESTOCK AND DRESSED 















4Average good and choice, steers, 900-1100 Ibs., 
good and choice, steer beef, 600-700 Ibs., 


weight. 


52.64 Ib. of principal hog products, including lard 
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lambs all weights, and hogs 200-220 Ibs. 
lamb 40-45 Ibs., 
bacon, picnics, fresh loins and carton lard combined in proportion to their respective yields from live 
*Composite av. of semi-monthly retail quotations on various cuts (including lard) combined 
in proportion to their respective yields from live weight. 
and 53.78 lb. of principal hog products, including lard. 


MEAT PRICES COMPARED 


Livestock prices at Chicago, compared with wholesale and composite retail meat 
prices, and wholesale and retail meat values at New York, for June, 1943: 


Steers Lambs Hogs 
Dollars per cwt. Dollars per cwt. Dollars per cwt. 
June May June June May June June May June 
1943 1943 1942 1943 1943 1942 1943 1943 1942 
Live animal prices, Chicago'...... $15.97 $16.18 $13.85 $14.33 $15.81 $15.13 $14.04 $14.48 $14.30 
Wholesale meat prices. New York*. 22.14 23.12 22.06 26.389 27.37 27.55 25.18 25.70 25.98 
Steers Lambs ogs 
Cents per Ib. Cents per Ib. Cents per Ib. 
Composite retail meat prices, 
Sy WY Scacdavegctsscecegcace 38.98 40.64 36.17 40.48 41.09 35.23 31.98 32.78 31.64 
Value of carcass meat from 100 Ibs. live animal (Dollars) 
Wholesale—New York* ........... $13.28 $13.87 $13.24 $12.93 $13.41 $13.50 $13.54 $13.82 $13.97 
Retail—New York® .............+: 18.48 19.26 17.14 19.11 19.39 1663 16.83 17.26 16.66 


2Average 
and hog products consisting of smoked hams, 


*60 Ib. of beef carcass, 49 Ib. of lamb carcass 
547.4 Ib. of beef cuts, 47.2 Ib. of lamb cuts and 


a few weeks back. While the bulk ¢ 
the cattle being marketed at presy 
are from the feedlots of the Midwes, 
the number of western grass-fat « 
has begun its seasonal increase, Th 
first marketings of these grass cat 
usually originate in the southwesten 
and western range states, with the g. 
son winding up on northwestern rang 
cattle near the end of the year, 


Some of these grass cattle are Usual) 
a bit too thin for slaughtering py. 
poses and are bought up by corn 4 
cattle feeders, who take them back » 
the farm for some grain feeding, » 
turning them as fat cattle a coupled 
months later. This practice, it is» 
ported, has not been so pronounced thy 
year due to the uncertainty of the fed 
situation coupled with the fact that a 
tle feeders do not know what to expe 
of fat cattle prices this fall and winte. 


During the three-week period end 
July 23, 14,835 stocker and feeder at 
tle were sold at the four markets (Ch. 
cago, Kansas City, St. Paul a 
Omaha), compared with 15,462 heal 
during the corresponding period a yet 
ago. Weights of these cattle going a 
to be fed further, at an average of 7i/ 
lbs. for the three-week period, wer 
slightly above last year’s weights, 


CATTLEMAN SEES FAMINE 


Warning that a famine would com 
despite large current shipments of at 
tle to market and despite the fact th 
U. S. pastures now hold six millim 
more cattle than ever before—some # 
million head—Joe Montague of t& 
Texas Cattlemen’s Association went # 
Washington recently to see what coll 
be done about clearing up the muddle. 

Montague stated that the chief dit 
culty at the moment, and the one fro 
which the shortage will evolve, is tht 
none of the grass cattle now being m#- 
keted is being bought by the short aul 
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For profitable livestock buying, come to K-M 






















































t CONVERT THOSE EXTRA PROFITS Order Buyer of Live Stock 

4 / 

* INTO U. S. WAR BONDS! L. H. MeMURRAY 

E FORT WAYNE, IND. DETROIT, MICH. | | Indianapolis, Indiana 

2 DAYTON, OHIO LOUISVILLE, KY. | | —_— 
LAFAYETTE, IND. SIOUX CITY, IOWA 

CINCINNATI, OHIO —- NASHVILLE, TENN. 

: INDIANAPOLIS, IND. MONTGOMERY, ALA FRANK R. JACKLE 

E OMAHA, NEB. Broker 
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Tankage, Blood, Bones, Cracklings, Hoofs 
405 Lexington Ave. 


Offerings Wanted of: 


New York City 
__—=5 
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feeders. In normal times, he 
Mee per cent of the grass fed cattle 
are bought as feeders, fattened into 

ime beef, and then put on the market 
when the run of grass fattened stock is 
exhausted—three or four months later. 

Under OPA regulations and restric- 
tions, cattle feeders are unable to 
come out on the right end of the trans- 
action and are refusing to buy feeder 
cattle. As a result, the marketbound 
cattle are today going straight to the 
slaughterhouse. When they are gone 
there will be none to take their place 
until the next run of grass fed cattle in 
the summer of 1944, warned Montague. 











BEEF QUALITY UP IN JUNE 


Numbers of beef steers sold on the 
Chicago market for slaughter during 
the month of June were slightly greater 
than a month previous but continued to 
fall short of the total for the corre- 
sponding period in 1942. Average 
weights of these steers during June 
showed a nine-pound increase compared 
with May, 1943 but were 23 lbs. lighter 
than the corresponding month a year 
ago. Quality of the offerings was much 
improved, with the percentage of choice 
and prime steers showing a gain of 15.2 
per cent over the previous month. The 
percentage of good steers marketed re- 
mained little changed while there were 
99 per cent fewer medium grade cattle 
marketed than a month ago. Number of 
head, average weight and quality were 
as follows: 
















Number of Head 








June May June 

1943 1943 1942 
Choice and prime........ 22595 13232 18442 
WED asscc ccs ccccce coe Oe 53528 73928 
Medium .... . 13462 22223 20721 
Common ... . 754 1127 1737 
PE Diecasbecceced 90768 90110 114828 












hy and prime....... 24.9 14.7 16.1 
Bisecs 59.5 59.4 64.4 
Medium .. 14.8 24.7 18.0 
Common . 8 1.2 1.5 
Average Weight (lbs.) 

1174 1204 1252 

1058 1072 109% 
956 960 97 

824 847 82) 

. 1070 1061 1093 

Average Price (per 100 Ibs.) 

Choice and prime....... $16.35 $16.58 $14.09 
Esse xsccscccces S800 15.59 13.12 
Medium 14.35 14.31 12.07 
Ge beecece 12.78 12.70 10.89 
i‘ SRR NSIEDNRE 15.56 15.44 13.11 








CANADA CUTS HOG KILL 


TORONTO.—A new order, effective 
july 17, calling for the reduction of 
slaughter for the domestic market of 
hogs of exportable quality, should not 
substantially reduce the quantity of 
pork available for Canadian consumers, 
itis stated. 

The order provides that hogs slaugh- 
tered shall not exceed 35 per cent of 
the 1940 slaughter. But the slaughterer 
may still kill up to 50 per cent of his 
140 kill provided the additional 15 per 

consists only of sows. Deficiency 
aeas and farmers slaughtering for their 
own Use are exempted. 
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LIVESTOCK PRICES AT LEADING MARKETS 


Livestock prices at five western markets, Thursday, July 29, 1943, reported by 
U. S. Dept. of Agriculture, Food Distribution Administration: 


Hogs (soft & oily pot quoted). 
BARROWS & GILTS: 
Good and Choice: 


120-140 
140-160 
160-180 


-$12.25@ 13.00 
- 12.75@13.75 


..» 18.60@13.80 
. 13.50@13.65 





160-220 Ibs. 12.50@13.75 
SOWS: 
Good and Choice: 
270-300 Ibs. .. 13.10@13.15 
300-330 Ibs. . 13.00@13.10 
330-360 Ibs. . 12.90@13.00 
360-400 Ibs. 12.75@12.90 
Good: 
400-450 Ibs. .. 12.65@12.85 
450-550 Ibs. . 12.50@12.75 
Medium: 
eee SR ssecwevnnds 12.00@ 12.50 


Slaughter Cattle, Vealers and Calves: 
STEERS, Choice: 


700- 900 Ibs. ..... -.» 15.25@16.25 
900-1100 Ibs. ae - 15.50@16.50 
1100-1300 Ibs. .... .. 15.75@16.85 
1300-1500 Ibs. 16.00@ 16.85 


STEERS, Good: 





700- 900 Ibs. 14.25@15.25 

900-1100 Ibs. 14.50@15.50 

1100-1300 Ibs. 14.75@15.75 

1300-1500 Ibs. ..... . 15.00@ 16.00 
STEERS, Medium: 

700-1100 Ibs. .. -+++ 12.25@14.25 

1100-1300 Ibs. ......... 12.50@14.50 
STEERS, Common: 

700-1100 Ibs. . 11.00@12.50 
HEIFERS, Choice: 

600- 800 Ibs. . 15.00@16.00 

800-1000 Ibs. ......... 15.00@ 16.25 
HEIFERS, Good: 

600- 800 Ibs. ......... 13.75@15.00 

800-1000 Ibs. ......... 13.75@ 15.00 
HEIFERS, Medium: 

500- 900 Ibs. ..... - 11.50@13.75 
HEIFERS, Common: 

500- 900 Ibs. ......... 10.00@ 11.50 
COWS, All Weights: 

GO | cibewtsscecvincese 13.00@ 14.25 

eee 11.00@13.00 

Cutter and common.... 8.25@11.00 

CREED cdsizcnscotnccde .00@ 8.25 
BULLS (Yigs. Excl.), All Weights: 

WORE, GOED csceocccores 14.00@ 14.75 

Sausage, good ......... 13.75@14.! 

Sausage, medium ..... 12.00@13.75 


Sausage, cutter & com.. 
VEALERS, All Weights: 


10.00@ 12.00 


Good and choice........ 14.50@15.50 

Common and medium... 10.00@14.50 

GHEE * seccvenedconceweesn 7.00@ 10.00 
CALVES, 500 Ibs. down: 

Good and choice....... 12.00@ 13.50 

Common end medium. 9.75@12.00 

MD cecdeccvesesovseces 8.50@ 9.75 


Slaughter Lambs and Sheep:' 
SPRING LAMBS: 


Good and choice*....... 
Medium and good*..... 


13.15@14.75 
11.50@13.25 


GOED cccccsssscoess | § csevevenes 
YLG. WETHERS:? 

Good and choice*....... 12.75@13.25 

Medium and good*..... 11.75@ 12.60 
EWES:? 

Good and choice*...... 7.00@ 8.00 

Common and medium... 6.00@ 7.00 


1Quotations on wooled stock based on animals 
those on shorn stock on animals with No. 1 and 


*Quotations on slaughter lambs and yearlings 


CHICAGO NAT. STK. YDS. 


OMAHA KANS.CITY 8T. PAUL 
$18.10@13.65 ........ ; eres RAN eee 
13.60@14.15 cectsssees $12.85@13.45 $18.35@13.50 
14.10@14.35 $13.15@13.50 13.25@13.85 13.50@13.75 

14.25@14.35 13.35@13.70 13.65@13.95 13.75 only 

14.25@14.35 13.50@13.75 18.75@14.00 13.75 only 
14.25@14.35 13.65@13.75 18.85@14.00 13.70@13.75 
14.15@14.35 13.50@13.70 13.85@13.95 13.65@13.70 
13.90@14.25 13.45@13.65 13.85@13.95  13.50@13.65 


13.80@ 14.00 
13.50@ 13.90 


13.80@ 13.90 
13.75@13.85 
13.25@ 14.2! 


12.65@13.50 12.90@13.75 


13.15@ 13.25 12.75@13.00 .18.00@13.15 12.85 only 
13.15@13.25 12.75@13.00 13.00@13.15 12.85 only 
13.10@13.20 = 12.75@13.00 12.00@13.10 12.75@12.85 
18.00@13.15 12.75@12.90 12.90@13.10 12.65@12.75 


12.95@13.10 2.75 12.85@13.00 
12.90@ 13.05 2.75 12.85@ 13.00 
12.40@13.05 


12.15@12.65 12.75@13.10 


15.00@ 16.00 
15.25@ 16.25 
15.50@ 16.25 
15.50@ 16.25 


14.75@15.75 
15.00@ 16.00 
15.00@ 16.25 
15.00@ 16.25 


14.50@ 15.50 
14.50@ 15.85 
14.75@ 16.00 
14.75@16.00 


15.00@16.09 
15.00@ 16.25 
15.00@ 16.25 
15.00@16.25 





13.75@15.00 13.50@15.00 13.25@14.75 13.75@15.00 
13.75@15.25 13.50@15.00 13.25@14.75 14.00@15.00 
14.00@15.50 13.75@15.00 13.50@14.75 14.00@15.00 
14.00@15.50 14.00@15.00 13.50@14.75 14.00@15.00 
12.25@14.00 11.75@13.50 12.00@13.25 12.25@14.00 
12.25@14.00 12.25@13.75 12.25@13.50 12.25@14.00 


10.50@12.25 10.75@12.25 10.50@12.25 10.75@12.25 


14.50@15.25 14.50@15.50 14.25@15.75 14.25@15.25 
14.50@15.25 14.50@15.75 14.50@16.00 14.25@15.25 


13.00@ 14.50 
13.00@ 14.50 


13.25@ 14.50 
13.25@14.50 


12.75@14.50 
12.75@14.50 


13.25@14.25 
13.25@ 14.25 


11.00@ 13.00 


a 


11.25@13.2 11.00@12.75 11.50@13.25 


9.75@11.00 10.25@11.25 9.50@11.00 10.25@11.50 
12.50@13.25 11.50@12.75 11.75@12.75 11.75@13.25 
10.75@12.50 10.00@11.50 10.50@11.75 10.75@11.75 
8.00@10.75 7.75@10.00 8.00@10.50 8.f 10.75 
6.00@ 8.00 6.50@ 7.75 6.25@ 8.00 6.75@ 8.50 


13.00@ 13.75 
12.75@13.75 
11.50@12.75 


13.75@14.25 12.50 
13.50@ 14.15 
12.00@13.75 


@13.25 12.50@13.75 
15 
10.50@ 12.25 


9.00@11.50 10.25@12.50 9.00@10.50 9%.75@11. 

14.50@15.75 13.00@14.50 13.00@14.00 14.00@16.00 
12.25@14.50 9.00@13.00 9.50@13.00 9.50@14.00 
7.50@12.25 7.50@ 9.00 7.50@ 9.50 7.00@ 9.50 


12.00@ 14.00 
9.75@ 12.00 
7.715@ 9.75 


12.00@ 14.00 
9.00@12.00 
7.50@ 9.00 


12.50@ 14.00 
9.50@12.50 
7.50@ 9.50 


13.75@14.50 14.75@15.00 14.25@14.75 14.00@15.00 
12.50@13.50 13.25@14.50 13.00@14.00 12.75@13.75 
10.50@12.25 11.00@13.25 = 11.00@12.75 ovvcccccee 
13.00@13.75 13.25@13.50 12.50@13.65 13.25@14.00 
12.00@12.75 12.00@13.00 11.50@12.50 11.75@13.00 
6.25@ 7.25 7.00@ 7.50 7.00@ 7.75 7.25@ 7.75 
5.00@ 6.25 5.75@ 7.00 5.00@ 7.00 5.75@ 7.00 


of current seasonal market weights and 
No. 2 pelts. 


of good and choice and of medium and 


wool growth, 


good grades, 


and on ewes of good and choice grades, as combined, represent lots averaging within the top half of 
the good and the top half of the medium grades, respectively. 


*Quotations on yearling wethers and ewes o 


n shorn basis. 





PACIFIC COAST LIVESTOCK 


Receipts for five days ended July 23: 


CHICAGO PACKER PURCHASES 
Purchases of livestock in Chicago by 


Cattle Calves Hogs Sheep the principal packers for the first three 
Los Angeles ...... yo4 = 4.288 i days this week were: 15,363 cattle, 2,368 
meine Y 310 3300 3.650 calves, 32,703 hogs and 4,169 sheep. 
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PACKERS’ PURCHASES 


Purchases of livestock by packers at principal 


centers for the week endin: 


Saturday, July 24, 


1943, as reported to The National Provisioner: 


CHICAGO 

Armour and Com 

pany, 2,609 hogs; Wilson & 
ern Packing Co., Inc., 2, 


ny, 1,747 hogs: Swift & Com- 
Co., 3,964 hogs; West- 
hogs; Agar Packing 


Stes ton hogs; Shippers, 17,505 hogs; Others, 


39, gs. 
6,663 


KANSAS CITY 
Cattle Calves Hogs 





Armour and Company. 3,613 365 5,045 
udahy P. Co........ 2,135 625 3,363 
Swift & Company.... 2,172 612 7,893 
SE SP Dic cecevecss 2,4 465 38,253 
Campbell Soup Co.... 1,465 .... sone 
PEED cccccccceccccs 6,405 864 1,998 
OUD cc ccccccccese 18,213 2,931 21,552 
OMAHA 
Cattle and 

Calves Hogs 

Armour and Company...... 6,944 14,420 
Cudahy Pkg. Co............ 4,653 9,712 
Swift & Company.......... 4,068 8,703 
PED GS GB n oc cc ccccc ccc see 8,103 
GENE cwcncccccccceseccess cove 19,067 


Total: 19,043 cattle; 2,776 calves; 57,204 hogs; 
sheep. 


Sheep 
5,102 
7,179 
7,476 
8,615 


16,154 
39,526 


Sheep 
5,063 
4,750 
6,403 
2,185 


Cattle and calves: Eagle Pkg. Co., 14; Grt. 
Omaha, 58; Geo. Hoffman, 31; Kroger Pkg. Co., 
922; Omaha Pkg. Co., 248; John Roth, 150: So. 
Omaha Pkg. Co, 497; Superb Pkg. Co., 56; Nebr. 
Beef Co., 693; Lincoln Pkg. Co., 360; American 


Pkg. Co., 11. 


Total: 20,691 cattle and calves; 60,005 hogs and 


18,401 sheep. 


EAST ST. LOUIS 
Cattle Calves Hogs 








Armour and Company. 2,185 1,020 8,266 
Swift & Company.... 2,469 2,510 7,098 
Hunter Pkg. Co...... 1,263 bewe 6,627 
Heil Pkg. Co......... 2,638 
Krey Pkg. Co........ oete éccce Dae 
Laclede Pkg. Co...... vane eaat 2,762 
Sielof!f Pkg. Co....... sik ee 768 
CEE ccdcoscccccees 1,717 112 3,439 
PGE 2040s cegetex 5,136 2,977 26,182 
SEE oe erecienevat 12,770 6,619 58,967 
SIOUX CITY 

Cattle Calves Hogs 

Cudahy Pkg. Co...... 4,988 45 14,071 
Armour and Company. 3,933 17 «(15,155 
Swift & Company.... 2,801 26 88,285 
BOOED cccccoceeveces 234 1 4 
WED acvctecences 6,071 1 9,322 
BOER. cccsvscecdecse 18,027 90 46,867 

ST. JOSEPH 

Cattle Calves Hogs 

Swift & Company.... 2,104 362 11,069 
Armour and Company. 2,038 318 10,561 
TED cose causcusses 1,426 18 1,506 
TEND cence srivccccens 5,568 698 23,136 


Not including 128 cattle and 10,382 hogs 
direct. 


OKLAHOMA CITY 
Cattle Calves Hogs 











Armour and Company. 2,706 449 3,419 
Wilson & Co......... 2,160 703 3,485 
GED ccccvccoceccce 546 
WHE  ckcccccsecese 5,064 1,152 7,450 
Not including 6,053 hogs bought direct. 
WICHITA 
Cattle Calves Hogs 
Cudahy Pkg. Co...... 1,219 453 9,121 
Guggenheim Pkg. Co. 363  .... ey 
Dunn & Ostertag..... Ze 67 
Fred W. Dold........ | cee 868 
Sunflower Pkg. Co.... a? « aco» 122 
Excel Pkg. Co........ . are hitns 
GEE ccccceccecoses SD sess 877 
WEEE escccccvcsoes 3,455 453 11,055 
FT. WORTH 


Cattle Calves Hogs 





Armour and Company. 3,145 1,667 2,444 

Swift & Company.... 4,050 1,433 2,395 

Blue Bonnett Pkg. Co. 310 30 262 

City Pkg. Co......... See | éens 387 

H. Rosenthal ........ 46 5 osae 

-  Pereere rr rT Ty 7,729 3,135 5,488 
8T. PAUL 


Cattle Calves Hogs 


Armour and Company. 1,899 675 18,386 
Cudahy Pkg. Co...... 979 674 peee 
Dakota Pkg. Co...... 1,175 65 as 
Rifkin Pkg. Co....... 190 one aaah 
Swift & Company.... 3,312 1 7 27,296 


WEEE Sitiasceneknixe 4,764 2,21 
5,570 45,682 








Sheep 


10,877 
11,453 
803 


“508 
4,115 
27,756 


Sheep 





Sheep 
9,154 


4,322 
"582 





14,008 
bought 


Sheep 
2,748 
3,827 





Sheep 
5,718 


“460 


6,178 


Sheep 
26,301 
27,983 

39 


54,323 


Sheep 
1,804 
1,624 


3,140 





6,568 





DENVER 
Cattle Calves Hogs Sheep 
Armour and Company. 1,221 Vues 4,486 2,617 
Swift & Company.... 1,567 39 6,139 3,131 
Cudahy Pkg. Co...... 766 13. 3,665 2,214 
GHEE cccccccsccccce 1,379 83 2,050 273 
ME: ecrsae cess, 4,983 135 16,340 8,235 
CINCINNATI 
Cattle Calves Hogs Sheep 
8S. W. Gall’s Sons.... .... er snes 352 
EB. Kahn's Sons Co... 135 448 6,831 4,731 
Lohrey Packing Co... ae’ ~ iene 316 iaee 
H. H. Meyer Pkg. Co. Te - aqe% 3,282 cece 
J. & F. Sehroth P. Co. 19 eeas 8,024 ane 
J. F. Stegner Co...... 136 7 sia 101 
aa 834 437 693 33 
GND ceccsccccuec 351 370 861,855 1,008 
Sa OA 1,516 1,262 15,701 6,615 
Not including 1,325 cattle, 370 calves, 1,855 
hogs and 1,098 sheep bought direct. 
TOTAL PACKERS’ PURCHASES 

Week Cor. 

ended Prev. week, 

July 24 week 1942 
Pee eee 129,328 128,075 143,272 
DD. nixeweweneened bake 369,447 388,379 268,693 
 aveweseenesscedues 201,202 199,825 150,434 


NEW YORK LIVESTOCK 


Livestock prices at Jersey City, July 
26, 1943, as reported by the Food Dis- 
tribution Administration. 





CATTLE: 
Steers, medium to good............ $16.50@17.00 
C, MOD vocccccccccecccecese 12.25@ 13.00 
Cows, cutter and common.......... 10.25@12.00 
Cows, COBROFS ...0..00000- . 8.50@10.50 
Bulls, good and medium - 14.00@14.50 
Bulls, cutter to common........... 11.50@13.75 
CALVES: 
Vealers, good and choice........... $18.00@18.50 
Vealers, common and medium...... 15.00@17.50 
HOGS: 
Hogs, good and choice, 160@200 Ib. av... .$14.40 
LAMBS: 
DY MEE. wh Sweisapeniceedeendnsees ced $15.00 


Receipts of salable livestock at Jersey 
City Market for week ended July 24, 
1943: 


Cattle Calves Hogs* Sheep 








Salable receipts ...... 562 1,528 604 
Total with directs....6,208 8,620 21,044 
Previous week: 
Salable receipts..... 1,445 483 2,185 
Total, with directs..5,617 7,938 22,302 63,725 





*Including hogs at 31st street. 


CORN BELT DIRECT TRADING 


(Reported by U. 8. Department of Agriculture, 
Food Distribution Administration. ) 

Des Moines, Ia., July 29—At the 19 
concentration yards and 11 packing 
plants in Iowa and Minnesota, butchers 
and sows were unevenly 10@35c lower 
than earlier in the week and steady to 
10c under last week. Some sows were 
10¢c lower than last week. 


Hogs, good to choice: 


DED tdeteb<snctwnseteosconed $12.20@ 13.20 
DTI odepavecucsneduceseccnnd 13.00@13.40 
ML ats eke 606s0000 souesdceees 12.90@13.50 
BE EP. 6b oeccwvcsccndcsecccces 12.80@13.20 
Sows: 
EY M6. 04-066nsecevarccoceseven $12.30@12.70 
BME EL. w soceccsccescencccceeces BE 
EE Gh. bb 06504.600.00606068eye0 08 12.00@12.40 


Receipts of hogs at Corn Belt mar- 
kets for the week ended July 29: 


This Last 

week week 
NE, TE Bi ectcusccecccse 48,400 23,800 
Saturday, July 24............ 36,500 32,600 
DEE, GE Blo sscccecocceve 46,900 40,900 
Ss MN Wns ebc0'ncesees 27,700 37,800 
Wednesday, July 28........... 41,400 37,200 
Thursday, July 29............. 47,100 45,600 
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CHICAGO LIVESTOCy SL/ 


Statistics of livestock at the Chicago 
Stock Yards for current and COMpArAtive Derigy 
TRECEIPTS 


Outtle Calves Hogs 
931 425 fey 









Fri., July 2% 





























16,1 
Sat., July 24 518198 Sone ” 
Mon., July 26........ 14,437 680 24.369 th 
Tues., July 27........ 6,962 978 21.718 Lig Cbicagot 
Wed., July 28........ 10,564 1 &, in Kansas Ci 
Thurs., July 29....... 4,500 600 25,000 1} Omaba® r 
—— ee Bt. 
*Week so far........36,463 2,899 95,399 Sg * 
Week ago ........05- 36,153 2,606 88,702 gigi sioux City 
Y@Or 80 .....-eeeees 43,441 3,606 64,534 my Wiebita® 
Two years ago.......30,275 2,872 650,798 ag : 
*Including 160 cattle, 112 calves, 36,828 po 
22,954 sheep direct to packers. Ops ta jo York 
Oklaboma 
ti 
SHIPMENTS oe 
Cattle Calves Hogs Six im Paul 
Fri., July 98......... 1422 96 3,304 Milwaukee 
Bt, GH Biccccccces 292 seas 491 Total 
Mon., July 26........ 5,145 24 8 4,343 i 
Tues., July 27........ 2,752 123 (4,482 Cattle 
Wed., July 28........ 5,361 ® & 
Thurs., July 29... 100 2,000 & 
Week’s total ........ 256 14,16 aie Ome 
poll Kansas 
Dt, WG cesccesees 15,33 536 13,710 Omaba . 
BORE BHD cscccccvicce 393 «6,272 «og East St. 
Two years ago....... 190 4,904 ip st. Joseph 
Sioux Cit; 
+tIJULY AND YEAR RECEIPTS — 
—July——- —_—Yam. pe one 
19438 = 1942 19438 it New Yori 
Cattle ...... 152,112 164,704 1,122,182 Ling (Oklaboma 
Calves . 92 17,993 110,650 im Cipeinnat 
ee 485,154 376,084 3,299,008 2.906 HE Denver . 
Sheep ...... 145,026 158,674 1,175,236 Laie Me st. Paul 
+All receipts include directs. Milwauke 
Total . 
WEEKLY AVERAGE PRICE OF LIVESIOg pelud 
Cattle Hogs Sheep Lam st. Louis. 
Week ended July 24.$15.20 $13.55 §$ 7.40 Sun 
Previous week 15.: oo ‘2 
1042 ..... a 14.40 . t 
1941 10.85 4.25 SIME Grate ( 
SEED sccewdesse 5.85 2.75 §60 Ouse . 
 BBeeshenenaph 5.70 8.00 SEE Bast Bt, 
TEED acedcccsccacese 8.45 3.60 St. Josep 
ea Sioux Cit 
Av. 1988-1942 $9.05° $3.90 0M Wiehite 
Philadelp 
HOG RECEIPTS, WEIGHTS AND PRICH — 
Av. y 
No. Wt., ——Prices— jm klahom 
Rec’d lbs. Top & Denver 
*Week ended July 24..115,000 289 $14.25 §iis St. Paul 
Previous week ....... 136,165 290 14.10 i Milwauk: 
2 83,529 281 15.15 Me 
66,096 283 11.00 Ws Total 
69,656 267 615 8 et 
68,274 279 715 i ‘ 
73,311 284 1023 
Av. 1988-1942 ........ 72,200 278 $10.25 $i 
CHICAGO HOG PURCHASES SC 
Supplies of hogs purchased by Chicago paces 
and shippers, week ended Thursday, July 
Week ended = Pret Reee 
July 29 weet the Fi 
Packers’ purchases .......... 56,326 Si. 
Shippers’ purchases .......... 17,979 16 at sev 
——— —— cated 
DO. . cvcvcevescccesccevace 74,305 Be Thoms 
Ala. ; 
July 2 
ENTERS c's 
RECEIPTS AT CHIEF C Last we 
. A last ye 
Receipts at leading markets for th 
week ended July 24: 
At 20 markets: Cattle Hogs Soe 
Week ended July 24...216,000 538,000 24M 
Previous week ........ 226,000 597,000 2 
ME davnsdRintxeeeeanel 225,000 405,000 7 
BPEL sevscveccececocess 226,000 302,000 4 The 
ND ashiviesctacanseews 196,000 324,000 2% in J 
U 
At 11 markets: gilts 
Week ended July ‘ Ma # 
Previous week .........seeeeeeeee: y 
BEEP Svacconsbdvecoocccecendesiees + 
2 Re eeeesseeeE Price 
NOE giaiaiwestseéhecssdhsstess0de $13.95 
At 7 markets: Cattle Hogs and § 
Week ended July 24....151,000 412,000 #0, Corn 
Previous week ........ 160,000 461,000 me comp 
1942 .. oenes . .159,000 287,000 ra 
1941 .. - -163,000 212,000 HAE HE and 8 
BD auadecsanesaces ings 140,000 229,000 7 
Get 
Watch Classified page for good BH} for » 
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Ck B SLAUGHTER REPORTS 


to THE NATIONAL PROVI- 

show the number of livestock slaughtered 
at 15 centers for the week ended July 24, 1943. 
CATTLE 

Week 

ended 

July 24 

. 19,048 


:. 14,595 
. 19,487 


9,658 
6,013 


Cor. 
week, 
1942 


24,558 


Prev. 
week 


17,801 


2,012 
Total ....---- 118,494 
‘Cattle and calves. 
HOGS 


108,124 
64,592 
67,245 


45,304 
12,324 
614,824 


ludes St. Louis National Stockyards, E 


St. Louis, Ill, and St. Louis, Mo 


895, 
931 
421 
265, 


4, 
29, 
24, 
31, 


mm toto ty 
wasSrBhsoo 


noeSr: 
Ee 
ess 


oie 
ae 


*Not including directs. 


SOUTHEASTERN RECEIPTS 


Receipts of livestock, as reported by 
the Food Distribution Administration, 
at seven southern packing plants lo- 
cated at Albany, Columbus, Moultrie, 
Thomasville, and Tifton, Ga.; Dothan, 
Ala.; Jacksonville, Fla., week ended 
July 22: 

Cattle Calves 
126 

68 

246 


Hogs 
12,583 
9,852 


1,397 1,655 


HOG-CORN RATIO 


_ The hog-corn price ratio at Chicago 
in June, 1943, based on barrows and 
gilts, was 13.1 compared with 13.6 in 
May and 16.9 in June, 1942. Average 
price received for hogs in June was 
$13.95, compared with $14.46 in May 
and $14.26 in June, 1942. No. 3 yellow 
corn sold for 106.1¢ per bushel in June, 
‘ompared with 106.0c per bushel in May 
and 84.6e per bushel in June, 1942. 


Get in the scrap! Scour your plant 
‘ unused equipment and materials. 


The National Provisioner—July 31, 1943 


MEAT SUPPLIES AT EASTERN MARKETS 


(Reported by the U. 8. Department of Agriculture, Food Distribution Administration.) 
WESTERN DRESSED MEATS 


STEERS, carcass Week 
Week 
Same 
Week 
Week 
Same 
Week 
Week previous 

Same week year ago 
Week ending July 24, 1942 
Week previous 

Same week year ago 
Week 
Week previous 

Same week year ago 

Week ending July 24, 1043 
Week previous 

Same week year ago 
Week ending July 24, 1943 
Week previous 

Same week year ago 

Week ending July 24, 1943 
Week 
Same 


ending July 24, 1043 
previous 

week year ago 
ending July 24, 1943 
previous 

week year ago 


COWS, carcass 


BULLS, carcass 


VEAL, 


carcass 


LAMB, carcass 


MUTTON, carcass 


PORK CUTS, Ibs. 


BEEF CUTS, lbs. 


week 


ending July 24, 10943... 


ending July 24, 1943.. 


year ago......... 


seeee ereeeeee 


PHILA. 
O44 


BOSTON 
971 

707 
1,217 
596 

575 
1,410 
108 

50 

110 

236 

306 

736 
9,975 
9,464 
19,848 
1,206 
620 
1,913 
431,918 
242,912 
166,742 


1,633 


48,387 
5,773 
176,010 


LOCAL SLAUGHTERS 


CATTLE, head Week ending July 24, 1943 
Week previous 

Same week year ago 
Week ending July 24, 1943 
Week previous 

Same week year ago 
Week ending July 24, 1943 
Week previous 

Same week year ago 
Week ending July 24, 1943 
Week previous 

Same week year ago 


CALVES, head 


HOGS, head 


SHEEP, head 


9,843 
9,488 
8,889 
8,282 
8,409 
15,416 


1,778 
2,498 
2,235 
2,493 
2,395 
15,014 
15,429 
9.426 
3,526 
3,668 
3,464 


Country dressed product at New York totaled 2,496 veal, 0 hogs and 68 lambs. Previous week 2,472 
veal, 0 hogs and 70 lambs in addition to that shown above. 





WEEKLY INSPECTED KILL 


Slaughter of cattle, calves and sheep 
at the 27 selected centers under federal 
inspection during the week ending June 
23 continued to show advances while 
there was a slight decline in the num- 
ber of hogs killed. Sheep slaughter at 
343,949 head compares with 325,888 a 
week earlier and was well over the 
297,802 head slaughtered during the 
same period in 1942. Hog slaughter 
during the week dropped to 901,479. 


Cattle 
New York area’.. 
Phila. & Balt.... 
Obio-Indiana 
group? 
Chicago* 
St. Louis area‘... 
Kansas City .... 
Southwest group*. 
Omaha 
Sioux City 
St. Paul-Wis. 
group* 
Interior Iowa & 
Minn." 


Calves Hogs 
47,264 
31,484 


55,112 


Sheep 
61,544 


17,151 
11,973 


146,486 

Total prev. week.138,046 48,912 
Total year ago...162,357 69,745 

‘Includes New York, Newark,;.and Jersey City. 
“Includes Cincinnati and Cleveland, Ohio, and In- 
dianapolis, Ind. "Includes Elburn, Ill. ‘Includes 
St. Louis National Stockyards and East St. Louis, 
Ill., and St. Louis, Mo. "Includes So. St. Joseph, 
Wichita, Oklahoma City, and Ft. Worth. ‘*Includes 
St. Paul, So. St. Paul and Newport, Minn., and 
Madison and Milwaukee, Wisc. ‘Includes Albert 
Lea and Austin, Minn., and Cedar Rapids, Des 
Moines, Ft. Dodge, Mason City, Marshalltown, 
Ottumwa, Storm Lake, and Waterloo, lowa. 

Packing plants included in abeve tabulations 
slaughtered approximately the following percent- 
ages of total slaughter under federal meat inspec- 
tion during 1942: cattle 72%, calves 70%, hogs 
74%, sheep and lambs 80%. 


CANADIAN LIVESTOCK PRICES 


GOOD STEERS 

Week 

ended Last 

July 22 week 
Toronto 3 $12.54 
Montreal vs 75 
Winnipeg .. 
Calgary 


4 
Vancouver 

*Official Canadian ho; 
cass basis, quotations 
$1.00 premium. 


grades are now on car- 
rom Bl Grades; Grade A, 


Winnipeg 
Calgary 
Edmonton 

Prince Albert ... 
Moose Jaw 
Saskatoon 

Regina 
Vancouver 


Toronto 
Montreal 


to 
Prince Albert 
Moose Jaw 
Saskatoon 
Regina 
Vancouver 
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Men Wanted 


CLASSIFIED ADVERTISEMENTS 


CLASSIFIED ADVERTISING PAYABLE IN ADVANCE. PLEASE REMIT Wity 








Position Wanted 


advertisements 7 5c 
inch. 10% discount 








Equipment for Sale 





WANTED: Inedible tank foreman who knows 
dry rendering and who will be an active working 
foreman. Good salary and bonus. Modern equip- 
ment. Plant located in Northeastern Ohio. W-401, 
THE NATIONAL PROVISIONER, 407 8S. Dear 
born St.. Chicago 5, Il. 


WANTED: Plant Superintendent for Middle West 
meat packing plant, qualified to take full charge 
of production and maintenance. Experience with 
present-day BAI regulations is required. State 
age, experience and draft status. W-402, THE 
NATIONAL PROVISIONER, 407 8. Dearborn St., 
Chicago 5, Ill. 


WANTED: Sausage maker (experienced stuffer- 
man) and one smokehouseman. Steady job, good 
pay. A. Koegel & Co., 217-219 Stevens St., Flint, 
Michigan. 











ALL AROUND sausage maker. Can make all 
kinds of sausage. 40 years’ experience, 60 years 
old, sober, reliable. References. W-401, THE NA- 
TIONAL PROVISIONER, 407 8S. Dearborn St., 
Chicago 5, Ill. 





man for Hog and Beef Casing Department. 
and steady, above draft age. Willing to go any- 
where. W-405, THE NATIONAL PROVISIONER, 
407_S. Dearborn St., Chicago 5, Ill 


Equipment for Sale 


SCALES, 5-ton Ice Machine, Grinder, Smith Mixer, 
Silent Cutter, Stuffer, Stainless Steel Work Table, 
and other articles which constitute a small sau- 
sage factory. W-396, THE NATIONAL PROVI- 
SIONER, 407 8. Dearborn St., Chicago 5, Ill. 


Sover 








MEAT PACKERS—ATTENT)p 


FOR SALE: 1—4x7’ Horizontal Dry Cooker 
Melter; 3—Vertical Cookers or Dryers, W @& 
410” high; 1—215-CRE Mitts & Merrill Hog 
350-ton motor driven Ice Machine; 1—S6tm 
tor driven Ice Machine; 2—4x8 and 4x9 
Rolls: 75 large wood tanks: No, 63-B 
Grinder; rendering tanks; tankage dryen 
spect our stock at 335 Doremus Ave. 
N. J. Send us your inquiries WHAT Ray 
YOU FOR SALE? Consolidated Product 4 
Inc., 14-19 Park Row, New York City 7, ¥ 7 


FOR SALE 


1—Mitts & Merrill Hog 213, C-D extra ty 
excellent condition. Price $1300. Green Bays 
Company, Green Bay, Wisconsin } 
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SAUSAGE PROBLEMS? Here’s Your Anca 


“Sausage and Meat Specialties” 


The first book of its kind on these important subjects. Sausage manufacturers and sav- 
sagemakers are applying it to their daily operations, and prominent educators in agri- 
cultural colleges have adopted it as a text book. Modern authentic sausage practices, 
tested and proven sausage formulas, recommendations for manufacturing and operating 
procedure and plant layout suggestions highlight the subjects covered in this outstanding 
volume. Order your copy today . . . price $5.00, postpaid. 


THE NATIONAL 


407 SOUTH DEARBORN STREET + CHICAGO, diets 










PROVISIONER 















THE NATIONAL PROVISIONER, INC. 
407 So. Dearborn Street 





Chicago, Illinois 

Please send me Volumes ___! it_____I of “Meat 
Plant Refrigeration and Air Conditioning” at $1.50 per 
copy. ($4.00 for all three.) | enclose $............ 


Bsc ce cccccccvesecccceveecqvececececee 
Gu 6600s das 2es oo00s 6 Cdeecoceseceoees 
SP eee ere re BatOs c0cccce Ss'esee 





4 


ing expense... ‘ 


ambitions beyond his present job. 


ce ee ee ee ee ee ee ee oe oe oe oe 


Says: Canada Packers Limited of St. Boniface, Manitobs 


“We forwarded one booklet to each of our branches and we have sit 
had a reply from the manager at each branch stating that, in compo 
with his engineer, they are going through the different lessons on 
already have learned sufficient to improve the efficiency of thei 
refrigeration equipment, and at the same time to reduce the oper 


Since the above statement was made, “Meat Plant Refrigeration and Air Conditioning 
has been expanded to three volumes and covers 97 lessons of the National Provisioner! 
School of Refrigeration. These lessons have been revised by the author, an expert ® 
packinghouse refrigerating problems, and are designed to enable those interested * 
meat plant operation, as well as refrigeration, to acquire a practical working knowledge 
of this basic subject as well as fundamental information essential to the worker who hos 


All three volumes of “Meat Plant Refrigeration and Air Conditioning” can now be obtoine? 
for only $4.00. Purchased singly, each volume sells for $1.50. 


A National Provisioner Publication 
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BEEF ° PORK + VEAL + tans 


HAMS - BACON + SAUSAGE 
LARD * CANNED MEATS ¢ Sheep, hog and beef casings 


JOHN MORRELL & CO. 


General Offices: Ottumwa, lowa 


Packing plants: Ottumwa, lowa; Sioux Falls, S. D.; Topeka, Kansas 














CINCINNATI, O. 


“AMERICAN BEAUTY’’ 
HAMS AND BACON 


Straight and Mixed Cars of Beef, 
Veal, Lamb and Provisions 
Represented by 


NEW YORK tm by Smaeming af ol BOSTON 
Mc Ada: . Lee 


Laughlin ms layton P P. G. Gray Co. 
try —— sent Delaware Ave. hos F. St.S. W. 148 State St. 
“1 1 t 


THEE. KAHN’SSONSCO. 





The Original Philadelphia Scrapple 
b 


ohn J.Felin& Co., inc. 


Pork Packers 
“‘“Glorified’’ 


HAMS - BACON - LARD - DELICATESSEN 


4142-60 Germantown Ave., Philadelphia, Pa. 











Superior Packing Co. 
Quality 


Price Service 








Chicago St. Paul 


DRESSED BEEF 
BONELESS BEEF and VEAL 


Carlots Barrel Lets 





Rath’ 


from the Land O’@orn 


=——aaaaaa = veprprprperereer? 


BLACK HAWK HAMS AND BACON 
PORK - BEEF - VEAL - LAMB 
Straight and Mixed Cars of Packing House Products 


THE RATH PACKING CO. WATERLOO, Iowa 











HAVE YOU ORDERED 


Th MULTIPLE BINDER 
FOR YOUR 1943 COPIES OF 
THE NATIONAL PROVISIONER 
A complete volume of 26 issues can be eas- 


ily kept for future reference in this binder. 














PORK PRODUCTS —SINCE 1876 | 
The H. H. MEYER PACKING CO. 











Cincinnati, Ohio 


























| Liberty 


ARIS Bell Brand 


Hams—Bacon—Sausages—Lard—Scrapple 


E.G. VOGT & SONS, INC.— PHILADELPHIA, PA. 
== 
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THE CUDAHY PACKING CO. 


PRODUCERS, IMPORTERS AND EXPORTERS OF 


Sausage Casings 


221 NORTH LA SALLE STREET CHICAGO, U.S.A 
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ADVERTISERS The National Provisione : 


Armour and Company Hygrade Food Products Corp Schaefer Co., Willibald 

Smith's Sons Co., John E. . . Sece 
Specialty Mfrs. Sales Co. ...., 
Kahn's, E., Sons Co Stange, Wm. J., Co 

Cincinnati Butchers’ Supply Co Kennett-Murray & Co Stedman's Foundry & Machine 


Cincinnati Cotton Products Co lene aden Co tac, AL........ 32 Superior Packing Co 
Corn Products Sales Co nak Cie te: Hen Svendsen, Sami S 
Crescent Mfg. Co . P Ms Swift & Co 


Cudahy Packing Co Mayer, H. J., & Sons Co 


ae ne McMurray, L. H 
ee eee we Meyer, H. H., Packing Co Vogt, F. G., & Sons, Inc 
Dexter Folder Co 


: Mitts & Merrill Westinghouse Elec. & Mfg. Co..J 
Diamond Crystal Salt Co Morrell, John & Co 
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Basic Food Materials, Inc Jackle, F. R 
Bemis Bro. Bag Co 
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United Cork Companies 
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Diamond Iron Works, Inc 
Dole Refrigerating Corp Niagara Blower Co 
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The firms listed here are in 


Felin, John J. & Co., Inc Packers Commission Co....Front Cover ship with > tin products 
equipment they manufacture 
Paterson Parchment Paper Co services they render are desig 


Globe Con cccccccccccccces 4 and 5 preservaline Mfg. Co huleoiaidnaey eae 
Griffith Laboratories, Inc... Third Cover more economically and to help 
Rath Packing Company make better products which you 


, handi tably. F 
Hormel, Geo. A. & Co Reynolds Electric Co ee ae 


advertisements offer opportu 


Hottmann Machine Co Robbins & Myers, Inc you which you should not a 
Hunter Packing Co Robins, A. K., & Co., Inc 
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While every precaution is taken to insure accuracy, we cannot guarantee against the possibility of a change or omission in this index 
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Main Office and Packing Plant © 


Austin, Minnesota 
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quauity JY! HUNTER PACKING COMPA 


GRADE East St. Louis, Illinois 
ww | BEEF » VEAL + PORK - LAMB 


CONSULT US R y) HUNTERIZED SMOKED AND CANNED 
BEFORE BUYING z Sa New York Office, 408 West 14th St., Paul Davis, 
OR SELLING Ss 


ca Ss Gee 
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William G. Joyce FPAA Wma 
Boston, Mass. oe - 


| iy) F. C. Rogers Co. War 
HYGRADE FOOD PRODUCTS CORP. % ¢ 


Philadelphia, Pa. a! 
30 Church Street, New York, N. Y. 
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